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ÛØØöćƗ 

 

ÛØÚČó 

 

1.1 ÅèóâëČóÅòÎÃîÈÜòÎìó (Statement of the Problem) 

 

ÜòÉÉùÛòÚÂäñĀëÅèóâÖîÈÂóäÝæÝæõÖØóÈÂóäÿÂêÖäĂÚäñÛÛÿÂêÖäîõÚØäöã° ÂČóæòÈâöÅèóâÖîÈÂóä

ĀæñÿÜĆÚØöćãîâäòÛâóÂÃ÷ĈÚÿäøćîãą ÃîÈÝúÛäõāáÅØòĈÈĂÚĀæñÖ¬óÈÜäñÿØé ÿÂêÖäÂäÿîÈÂĆîãóÂÜæîÕáòãÉóÂëóäÿÅâö 

ăâ¬âöĂÅäîãóÂĂËëóäÿÅâöÿßäóñîòÚÖäóãØòĈÈÖÚÿîÈĀæñÝúÛäõāáÅ ĀÖ¬×óăâ¬ĂËĀæèÉñĂËîñăäØÕĀØÚ ÜòÎìóĂÚÂóä

ÿßäóñÜæúÂØöćÿÂêÖäÂäßÛâö 2 ÜäñÂóäĂìÎ¬Åøî ÿäøćîÈ ÕõÚÖóã ìäøîÅèóâăâ¬îùÕâëâÛúäÔ°ÃîÈÕõÚ×óăâ¬ĂËÜù¯ãÿÅâö

ĀæèÉñĂËîñăäØÕĀØÚ ĀæñÜòÎìóÃîÈÂóäÜîÈÂòÚĀæñÂČóÉòÕéòÖäúßøË ×óăâ¬ĂËëóäÿÅâöĀæèÉñĂËîñăäØÕĀØÚ

ĀÚèØóÈØöćÉñÜäòÛÜäùÈĀÂăÃĂìÕõÚÖóãÂæòÛÂæóãÿÜĆÚ ÕõÚØöćâöËöèõÖëóâóä×ÿßóñÜæúÂßøËĂìăÕÝæÝæõÖëúÈ Āæñâö

ÅùÔáóßÕöăâ¬è¬óÉñÿÜĆÚßøËîñăäÂĆÖóâĀæñÖîÈÿÜĆÚĀÚèØóÈØöćÉñëóâóä×ÝæõÖÝæÝæõÖ ØöćÜæîÕáòãÉóÂëóäßõêØóÈ

ÂóäÿÂêÖä ØòĈÈÝúÝæõÖ ĀæñÝúÛäõāáÅ Ë¬èãäòÂêóëõćÈĀèÕæîâ ëóâóä×ØČóÿÜĆÚîóËößăÕîã¬óÈãòćÈãøÚ Ì÷ćÈÂĆÅøî 

ĀÚèØóÈÂóäÿÂêÖäØöćăâ¬ĂËëóäÿÅâö ĀÖ¬ÉñĂËÅèóâëČóÅòÎÃîÈÕõÚÿÜĆÚîòÚÕòÛĀäÂ ÕèãÂóäÜäòÛÜäùÈÕõÚĂìâößæòÈ

ĂÚÂóäÿßóñÜæúÂ ÿìâøîÚÂòÛÕõÚĂÚÜ¬óØöćâöÅèóâîùÕâëâÛúäÔ°ÖóâÙääâËóÖõ ĀæñĂËìæòÂÂóäÜîÈÂòÚÂČóÉòÕéòÖäúßøË

āÕãăâ¬ĂËëóäÿÅâö āÕãÂóäÚČóØäòßãóÂäÙääâËóÖõØöćâöîãú¬îã¬óÈÉČóÂòÕâóĂËĂìÿÂõÕÜäñāãËÚ°ëúÈëùÕ ÿÜĆÚèõÙöÂóäØöćăâ¬

Â¬îĂìÿÂõÕÝæÿëöãÖ¬îëáóßĀèÕæîâăâ¬ÿÜĆÚîòÚÖäóãÖ¬îÿÂêÖäÂäĀæñÝúÛäõāáÅ ëóâóä×ĂìÝæÝæõÖØöćâöØòĈÈ

ÜäõâóÔĀæñÅùÔáóß ÿÜĆÚäñÛÛÿÂêÖäØöćâöÅèóâãòćÈãøÚÿÜĆÚîóËößØöćâòćÚÅÈ (Âäâë¬ÈÿëäõâÂóäÿÂêÖä ,2559) 

 ĀæñÜòÉÉùÛòÚÝúÛäõāáÅÉñßÛëõÚÅóÿÂêÖäØöćèóÈÉČóìÚ¬óãĂÚÌùÜÿÜîä°âóä°ÿÂĆÖØöćäñÛùè¬óëõÚÅóÿÂêÖä

îõÚØäöã° ëõÚÅóÿÂêÖäăäëóäßõêìäøîëõÚÅóÿÂêÖäÜæîÕëóäßõê ëõÚÅóÿÂêÖäÜæîÕáòãÉóÂëóäßõêìäøîëõÚÅó

ÿÂêÖäîÚóâòã ĀæñëõÚÅóÿÂêÖäØòćèąăÜ ÝúÛäõāáÅÉñÿæøîÂÌøĈîëõÚÅóÿÂêÖäÿìæ¬óÚöĈăÕāÕãÂóäßõÉóäÔóÖäóäòÛäîÈ

ÿÜĆÚìæòÂ ÖæóÕëõÚÅóÿÂêÖäîõÚØäöã°ĂÚÖæóÕāæÂÚòÛè¬óÿÜĆÚÖæóÕÃÚóÕĂìÎ¬ āÕãÅóÕè¬óâúæÅ¬óÂóäÖæóÕÃîÈ

ëõÚÅóÿÂêÖäîõÚØäöã°ĂÚÜö 2546ëúÈ×÷È 30,000 æóÚÕîææóä°ëìäòÑð ÿØöãÛÂòÛĂÚÜö 2540 ØöćâöâúæÅ¬óÿßöãÈ 10,000 

æóÚÕîææóä°ëìäòÑð (îòÖäóÂóäÿÉäõÎÿÖõÛāÖĂÚĀÖ¬æñÖæóÕĀÖÂÖ¬óÈÂòÚîãú¬ØöćîòÖäóÂóäÿÖõÛāÖÜäñâóÔäîãæñ 

10-50) ĀæñÅóÕè¬óĂÚäñãñ 5 ÜöÖ¬îăÜÖæóÕëõÚÅóÿÂêÖäîõÚØäöã°ãòÈÅÈÃãóãÖòèîãú¬ĂÚÿÂÔÒ°ëúÈîã¬óÈÖ¬îÿÚøćîÈ 

āÕãâöÂóäÅóÕÂóäÔ°è¬óĂÚÜö 2551âúæÅ¬óÂóäÅóëõÚÅóÿÂêÖäîõÚØäöã°ĂÚÖæóÕāæÂÉñÿßõćâÃ÷ĈÚÿÜĆÚ 100,000 æóÚ

Õîææóä°ëìäòÑð āÕãÅóÕè¬óîòÖäóÂóäÃãóãÖòèÃîÈÖæóÕÿÊæöćãëúÈ×÷Èäîãæñ 20-30 Ö¬îÜö ÖæóÕëõÚÅóÿÂêÖä

îõÚØäöã°ØöćëČóÅòÎĂÚÜòÉÉùÛòÚÅøî ëìäòÑð ëìáóßãùāäÜ(āÕãÿÊßóñÿãîäâÚö îòÈÂåê ĀæñÞäòćÈÿéë) ĀæñÎöćÜù¬Ú 
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ëČóìäòÛĂÚîÚóÅÖÖæóÕëõÚÅóÿÂêÖäîõÚØäöã°ØöćâöîòÖäóÂóäÃãóãÖòèîã¬óÈāÕÕÿÕ¬ÚÅøî ÎöćÜù¬ÚĀæñëõÈÅāÜä° (éúÚã°

ÜÐõÛòÖõÂóäÃîâúæÂóäÖæóÕëõÚÅóÿÂêÖäîõÚØäöã° ,â.Ü.Ü.) 

ÿÂêÖäîõÚØäöã°ăØãĂÚÜö ß.é. 2559 ăÕÃãóãÖòèÖ¬îÿÚøćîÈîöÂÅäòĈÈ āÕãĂÚÜö 2558 âöÂóäÃãóãÖòèëúÈ×÷È 

21% Ì÷ćÈÂóäÃãóãÖòèë¬èÚĂìÎ¬ÿÂõÕÃ÷ĈÚĂÚë¬èÚÃîÈÃóèîîä°ĀÂÚõÅ (28%) ĀæñßøËÝëâÝëóÚ (18.7%) Ì÷ćÈ×óÕú

ãîÚìæòÈÂæòÛăÜ 5 Üö ÿÂêÖäîõÚØäöã°ăØãâöÂóäÿÉäõÎÿÖõÛāÖÿÊæöćã 6.37% Āæñ 10.14% ÿâøćîÕúãîÚìæòÈÂæòÛăÜ 

10 Üö ÂóäÃãóãÖòèÃîÈßøĈÚØöćÿÂêÖäîõÚØäöã°ë¬èÚìÚ÷ćÈÿÜĆÚÝæâóÉóÂÂóäëČóäèÉÃîâúæØöćÕöÃ÷ĈÚ ĀæñîöÂë¬èÚìÚ÷ćÈâó

ÉóÂÜòÉÉòãÕóÚÚāãÛóãĀæñÖæóÕ ØöćâöÂóäãÂÿæõÂÚāãÛóãÂóäÜäñÂòÚäóÅóÃóèĂÚË¬èÈÖÚÜö 2557  Ì÷ćÈÿäõćâØČóĂì

äóÅóÃóèÿÜæøîÂØòćèăÜÜäòÛÖòèæÕæÈ āÕãÿÊßóñĂÚË¬èÈÜæóãÜö 2559 ØöćäóÅóÃóèÿÜæøîÂÚ¬óÉñÖÂÖČćóëùÕĂÚäîÛ

ÿÂøîÛ 10 Üö Ì÷ćÈÚ¬óÉñØČóĂìÜö 2561 âöÿÂêÖäÂäØöćÜæúÂÃóèìòÚâóÜäòÛÿÜæöćãÚ ĂÚÃÔñÿÕöãèÂòÚÖæóÕîîä°ĀÂÚõÅ

ĂÚÜäñÿØé ĀæñÖ¬óÈÜäñÿØéÂĆăÕÿìâøîÚãòÈÅÈÃãóãÖòèîã¬óÈÿÚøćîÈ ë¬ÈÝæĂìÃÛèÚÂóäÿÂêÖäîõÚØäöã°ĂÚË¬èÈ 2 Üö

ØöćÝ¬óÚâóÅ¬îÚÃóÈÅ÷ÂÅòÂ (ëìÂäÔ°ÂäöÚÿÚØ, 2559)  

ÉóÂÂäñĀëÅèóâĂë¬ĂÉÕóÚëùÃáóßÃîÈÝúÛäõāáÅĂÚÜòÉÉùÛòÚ ÅČóè¬ó ́îõÚØäöã°µ ìäøî ́îîä°ĀÂÚõÂµ ăÕ

ÂæóãÿÜĆÚÿÅäøćîÈâøîÂóäÖæóÕÃîÈÙùäÂõÉØöćÿäõćâÿìĆÚāîÂóëëäóÈäóãăÕ ĀæñÿÚøćîÈÉóÂÜäñÿØéăØãăâ¬âöÂÐìâóã

ÅèÛÅùâÂóäĂËÅČóè¬ó ́ÿÂêÖäîõÚØäöã°µ ìäøî ́ÝæÝæõÖîõÚØäöã°µ (Organic Product) ÛÚÊæóÂëõÚÅóìäøî

ÝæõÖáòÔÒ°îõÚØäöã° ØČóĂìØùÂèòÚÚöĈĂÚØîÈÖæóÕÛóÚÿäóÉ÷ÈâöëõÚÅóÿÂêÖäâóÂâóãØöćîóÈìäøîÿäöãÂÖòèÿîÈè¬óÿÜĆÚ

ÝæÝæõÖîõÚØäöã° ìäøîÿÜĆÚÝæõÖáòÔÒ°îõÚØäöã° ĀÖ¬ĂÚÅèóâÿÜĆÚÉäõÈ ìóÂÝúÛäõāáÅăâ¬äúÉòÂÝúÝæõÖ ìäøîèóÈĂÉĂÚÅČó

Âæ¬óèîóÈÃîÈÝúÝæõÖìäøîÝúÃóã ÂĆãóÂØöćÝúÛäõāáÅÉñäúăÕè¬óëõÚÅóìäøîÝæõÖáòÔÒ°ØöćäñÛùè¬óÿÜĆÚÝæÝæõÖîõÚØäöã°ÚòĈÚ

ÿÜĆÚîõÚØäöã°ÉäõÈĀØĀÚ¬ÚîÚìäøîăâ¬ ÿßöãÈĂÕ ĀæñØöćëäóÈÅèóâëòÛëÚĂìÝúÛäõāáÅâóÂÃ÷ĈÚăÜîöÂ Åøî ÅČóÿäöãÂëõÚÅó

ÿÂêÖäÜäñÿáØÖ¬óÈą ØöćâöÅèóâìâóãÂČóÂèâ ÿË¬Ú ÝòÂîÚóâòã ÝòÂÜæîÕáòã ÜæîÕëóäð ăäëóäð îõÚØäöã° îîä°

ĀÂÚõÂ ÙääâËóÖõ ðæð ÿÜĆÚÖÚ Ì÷ćÈØČóĂìÅÚØöćÖîÈÂóäìóÌøĈîÝòÂÝæăâØöćÜæîÕáòãÉóÂëóäÿÅâöØöćÿÜĆÚßõêÜÚÿÜøĈîÚ

âóØóÚ ăâ¬ĀÚ¬ĂÉè¬óëõÚÅóĀÖ¬æñËÚõÕĀÖÂÖ¬óÈÂòÚîã¬óÈăä ĀæñÜäñÿáØăìÚØöćÉñßîâòćÚĂÉăÕè¬óÜæîÕáòãÉóÂÂóä

ÜÚÿÜøĈîÚÃîÈëóäÿÅâößõêĂÚäñÕòÛØöćÿÂõÚÃÚóÕÉÚÚ¬óÂæòè ÖóâØöćÖäèÉßÛĀæñÿÜĆÚÃ¬óèĂÚÜòÉÉùÛòÚ  

äúÜĀÛÛÃîÈÂóäÖæóÕÿÂêÖäîõÚØäöã°ĂÚÜäñÿØéăØãëóâóä×ÉČóĀÚÂăÕÿÜĆÚ 4 äúÜĀÛÛÕòÈÚöĈ 

1.  ÂóäÖæóÕäñÛÛëâóËõÂÿÜĆÚ äúÜĀÛÛÂóäÖæóÕØöćÿÂ¬óĀÂ¬ØöćëùÕÃîÈÃÛèÚÂóäÿÂêÖä 

îõÚØäöã° ØöćÿËøćîâÖ¬îāÕãÖäÈäñìè¬óÈÿÂêÖäÂäÝúÝæõÖĀæñÝúÛäõāáÅ ÿË¬Ú äñÛÛ TEIKEI ĂÚÜäñÿØéÎöćÜù¬Ú ìäøî

äñÛÛ Community Support Agriculture (CSA) ĀæñäñÛÛ BOX ĂÚãùāäÜĀæñëìäòÑîÿâäõÂó äñÛÛÖæóÕ

ÚöĈâöìæòÂÂóäßøĈÚÑóÚè¬ó ÝúÛäõāáÅÖÂæÈÂòÛÿÂêÖäÂäÝúÝæõÖ ĂÚÂóäÌøĈîÝæÝæõÖÿÂêÖäîõÚØäöã°ØöćÝæõÖăÕÖóâ

åÕúÂóæ āÕãÝúÛäõāáÅÉñËČóäñÿÈõÚæ¬èÈìÚóĂìÂòÛÿÂêÖäÂä ìæòÈÉóÂÿÂĆÛÿÂöćãè ÝæÝæõÖÉñ×úÂÉòÕë¬ÈăÜ Ô ÉùÕ

ÂäñÉóãã¬îãÖóâØöćÖÂæÈ ĀæèëâóËõÂÝúÛäõāáÅØöćîãú¬ĂÚæñĀèÂĂÂæÿÅöãÈÉñÿÜĆÚÝúâóäòÛÝæÝæõÖÕèãÖÚÿîÈ 

ÂóäÖæóÕäñÛÛÚöĈ ÿÂêÖäÂäÉñâöìæòÂÜäñÂòÚØóÈ ÿéäêÑÂõÉ ĀæñâöāîÂóëĂÚÂóäëøćîëóäāÕãÖäÈÂòÛÝúÛäõāáÅ 

ë¬èÚÝúÛäõāáÅÿîÈÂĆëóâóä×ăÜ ÿãöćãâÿãøîÚàóä°âÿÂêÖäÂä ÿßøćîÕúÂóäÝæõÖ ìäøîË¬èãÿÂêÖäÂäØČóÈóÚĂÚàóä°âÂĆ
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ăÕÂóä ÖæóÕĂÚäñÛÛÚöĈâöÝæÕö ĂÚĀÈ¬ÃîÈÅèóâëòâßòÚÙ°ØöćĂÂæËõÕäñìè¬óÈÿÂêÖäÂäÝúÝæõÖĀæñ ÝúÛäõāáÅ ĀÖ¬

ÃîÉČóÂòÕÂĆÅøî ÿÂêÖäÂäÖîÈâöàóä°âØöćîãú¬ăâ¬ì¬óÈÉóÂÿâøîÈĂìÎ¬âóÂÚòÂ ĀæñÉČóÿÜĆÚÖîÈâöä×ãÚÖ°ëČóìäòÛĂËĂÚÂóä

ÃÚë¬ÈÿîÈ ÚîÂÉóÂÚöĈÂóäÖæóÕäñÛÛëâóËõÂĂËăÕÂòÛàóä°âØöćÜæúÂÝòÂÿÂêÖäîõÚØäöã°ÿÜĆÚìæòÂ (ĀÖ¬ÂĆîóÉâö

ÝæÝæõÖîøćÚą ä¬èâÕèã ÿË¬Ú Ãóè ăâÝæ ăÃ¬ăÂ¬) ĂÚÃÔñØöćÿÂêÖäÂäîõÚØäöã°ØöćÝæõÖÃóè ÙòÎßøË ìäøîîóìóäĀÜä

äúÜ Éñăâ¬ëóâóä×ĂËÂóäÖæóÕĂÚäñÛÛÚöĈăÕ ĂÚÜäñÿØéăØã âöÂæù¬âÝúÝæõÖăâ¬ÂöćÂæù¬âØöćÉòÕÂóäÖæóÕĂÚäñÛÛÚöĈ 

ÿË¬Ú ËâäâÝúÝæõÖÿÂêÖäîõÚØäöã° ëùßääÔÛùäö Âæù¬âÿãóèËÚÿÂêÖäîõÚØäöã°Āâ¬Øó ÿËöãÈĂìâ¬ 

  2.  ÖæóÕÚòÕ ÖæóÕÚòÕë¬èÚĂìÎ¬Éñîãú¬ĂÚ ØîÈ×õćÚìäøîìòèÿâøîÈĂìÎ¬ĂÚÖ¬óÈÉòÈìèòÕ āÕã

ë¬èÚâóÂâòÂÉòÕĂÚë×óÚØöćØöćâöÝúÛäõāáÅîãú¬ìÚóĀÚ¬Ú ÿË¬Ú āäÈßãóÛóæ ĂÚÿÃÖë×óÚØöćäóËÂóä ìäøîîóÉÿÜĆÚØöćè¬óÈ 

ØöćÝúÛäõāáÅëñÕèÂĂÚÂóäâóìóÌøĈîÝæÝæõÖ ÖæóÕÚòÕÚöĈâòÂÉñÿÜõÕÿÊßóñèòÚØöćĀÚ¬ÚîÚ ĀÖ¬ăâ¬ÿÜõÕØùÂèòÚ ÿË¬Ú ØùÂ

èòÚéùÂä° ìäøîèòÚÿëóä° āÕãâóÂÉñÿÜõÕÃóãÿßöãÈÅä÷ćÈèòÚ ìäøîîóÉÚóÚØòĈÈèòÚÿæãÂĆăÕ āÕãÝúÝæõÖÖîÈâöâóÉóÂ

ìæóÂìæóãÂæù¬â ÿßøćîÉñăÕâöÝæÝæõÖØöćìæóÂìæóãâóÉČóìÚ¬óã  ÖæóÕÚòÕÿÂêÖäîõÚØäöã°ĂÚ ÜäñÿØéăØãØöć

Ú¬óëÚĂÉ Åøî Øöć ÂóÕÚòÕÿÂêÖäîõÚØäöã° ØöćÖæóÕÿÉÿÉ ÿËöãÈĂìâ¬, ÖæóÕÿÃöãè ëùäõÚØä°, ÖæóÕÿÃöãè ãāëÙä ÿÜĆÚ

ÖÚ 

  3.  ÂóäÖæóÕË¬îÈØóÈÿÊßóñ  ÿÜĆÚ ÂóäÖæóÕØöćÕČóÿÚõÚÂóäāÕãÝúÜäñÂîÛÂóäØöćâöÚāãÛóãĂÚ

ÕóÚÿÂêÖäîõÚØäöã° îóìóäëùÃáóßĀæñÝæõÖáòÔÒ°ÿßøćîëõćÈĀèÕæîâØöćËòÕÿÉÚ ëóâóä×ÕČóÿÚõÚÂóäăÕìæóãäúÜĀÛÛ 

ÿË¬Ú äóÚÃóãÝæõÖáòÔÒ°ÿßøćîëùÃáóßĀæñëõćÈĀèÕæîâ ìäøîÌúÿÜîä°âóä°ÿÂĆÖÿÂêÖäîõÚØäöã° ÂóäÖæóÕĂÚæòÂêÔñÚöĈ

ëóâóä×ÿÃó×÷ÈÝúÛäõāáÅăÕâóÂÂè¬óÂóäÖæóÕäñÛÛëâóËõÂ ĀæñâöÝæÝæõÖØöćìæóÂìæóãÉóÂÿÂêÖäÂäØöćâöÅèóâ

ÿËöćãèËóÎĂÚÂóäÝæõÖÿÊßóñØóÈ äèâØòĈÈîóÉâöÂóäĀÜääú ÝæõÖáòÔÒ°ĀÛÛÈ¬óãą âóÂÂè¬óÕèã  Öòèîã¬óÈÃîÈ

ÂóäÖæóÕÿÊßóñØóÈĂÚÜäñÿØéăØã Åøî äóÚÚóèõæõÖ, äóÚÿæâîÚàóä°â, äóÚăØëÛóã ÿÜĆÚÖÚ 

  4.  ÂóäÖæóÕØòćèăÜ  ĂÚ ìæóãÜäñÿØéØöćÖæóÕÿÂêÖäîõÚØäöã°ăÕßòÓÚóăÜäñÕòÛìÚ÷ćÈ Éñ

ßÛè¬óË¬îÈØóÈÂóäÉČóìÚ¬óãÝæõÖáòÔÒ°ÿÂêÖäîõÚØäöã°ÉñÃãóãăÜëú¬äñÛÛÖæóÕØòćèăÜ āÕãÿÊßóñîã¬óÈãõćÈĂÚ

āâÿÕõä°ÚÿØäÕ ØöćÿÜĆÚÌúÿÜîä°âóä°ÿÂĆÖĀæñìóÈëääßëõÚÅóÃÚóÕĂìÎ¬ ØöćÿÜĆÚÿË¬ÚÚöĈÿßäóñ ÿâøćîÅèóâÖîÈÂóä

ÝæõÖáòÔÒ°ÿäõćâÃãóãÖòèËòÕÿÉÚ ÝúÜäñÂóäÅóÜæöÂĂÚÖæóÕØòćèăÜã¬îâÿìĆÚāîÂóëĂÚØóÈÂóäÅó ĀæñÜäòÛÖòèÿßøćî

Õ÷Èë¬èÚĀÛ¬ÈÂóäÖæóÕ ĀæñëäóÈáóßßÉÚ°ĂìÂòÛìÚ¬èãÈóÚÃîÈÖÚ ÂóäÿÃóâóÃîÈÖæóÕÜäñÿáØÚöĈÉñØČóĂìÿÂõÕ

ÂóäĀÃ¬ÈÃòÚÂòÚĂÚÖæóÕâóÂÃ÷ĈÚ āÕãÿÊßóñÂóääõÿäõćâìóÝæõÖáòÔÒ°Ăìâ¬ą ØòĈÈÉóÂáóãĂÚÜäñÿØéìäøîÖ¬óÈÜäñÿØé 

äèâăÜ×÷ÈÂóäĀÃ¬ÈÃòÚØóÈäóÅóÕèã  ĂÚÜäñÿØéăØã Tops Supermarket, Emporium, Villa Market,  

Āæñ Siam Paragon ÿÜĆÚÖÚ (ÂäöØÿÚØ, â.Ü.Ü.) 

 āÕãâöÈóÚèõÉòã ÂòæãóÔö ÂùæËòã ĀæñßöäËòã ÂùæËòã (ƘƛƚƟ) ØČóÂóäëČóäèÉÿÊßóñÝúÛäõāáÅÝòÂîîä°ĀÂÚõÅ 

ƗƗƖ ÅÚ ĂÚÿÃÖÂäùÈÿØß ßÛè¬ó ÝúÛäõāáÅÉñÿæøîÂÌøĈîÝòÂâóÜäñÂîÛîóìóäÿîÈÿÜĆÚÜäñÉČó Āæñë¬èÚĂìÎ¬ÿÜĆÚ

ÝúÛäõāáÅØöćÿæøîÂÌøĈîÝòÂîîä°ĀÂÚõÅâóÚóÚÂè¬ó ƚ Üö āÕãÉñÿæøîÂÌøĈîÝòÂîõÚØäöã°ØöćâöÊæóÂĀëÕÈè¬óÿÜĆÚÝòÂîõÚØäöã°
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ÿÜĆÚæČóÕòÛĀäÂ ĀæñÿìÖùÝæëóâæČóÕòÛĀäÂÃîÈÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° Åøî ÅèóâÜæîÕáòãÉóÂëóäÿÅâö ëùÃáóß

ÃîÈÅäîÛÅäòè ĀæñÿËøćîè¬óÝòÂîõÚØäöã°ëñîóÕ(ÂäöØÿÚØ, â.Ü.Ü.) 

 ĂÚË¬èÈäñìè¬óÈÿÕøîÚßåêáóÅâ-âõ×ùÚóãÚ Üö ƘƛƛƜ éúÚã°èõÉòãÿîĀÛÅ ÚèòÖÂääâØóÈëòÈÅâ ÂóäÉòÕÂóä

ĀæñÙùäÂõÉ (SIMBA) âìóèõØãóæòãîòëëòâËòÚ (ăØãäòÑîîÚăæÚ° ƘƛƛƜ Āæñ Digital Media ƘƛƛƜ) ăÕØČóÂóä

ëČóäèÉÅèóâÅõÕÿìĆÚÃîÈÜäñËóËÚĂÚÿÃÖÂäùÈÿØßØöćâöîóãùâóÂÂè¬ó Ɨƞ Üö ÉČóÚèÚ ƜƛƖ Öòèîã¬óÈ áóãĂÖÂóäé÷Âêó 

“îîä°ĀÂÚõÅăæà°ĂÚëăÖæ°ÃîÈÅÚÂäùÈ” ĀæñßÛè¬ó âöÝúÛäõāáÅâóÂ×÷È ƞƜ.Ɵ% ØöćäñÛùè¬ó ÿÅãÛäõāáÅîóìóäîîä°ĀÂ

ÚõÅ āÕã ƘƗ.Ɲ% äòÛÜäñØóÚÿÜĆÚÜäñÉČóìäøîØùÂèòÚ ƚƘ.ƞ% äòÛÿÜĆÚØóÚÿÜĆÚÛóÈÅäòĈÈ Āæñ ƙƛ.ƛ% ÚóÚą ÅäòĈÈ 

ÚîÂÉóÂÚöĈ ƛƜ.ƙ% ÃîÈÂæù¬âÖòèîã¬óÈâöÅèóâÿÃóĂÉè¬ó îóìóäîîä°ĀÂÚõÅÿÜĆÚîóìóäØöćăâ¬âöëóäÿÅâöÜÚÿÜøĈîÚÿÉøîÜÚ

ĀæñÜæîÕáòãÂòÛä¬óÈÂóã ĀÖ¬ÃÔñÿÕöãèÂòÚ ÿìÖùÝæìæòÂĂÚÂóäÿæøîÂÌøĈîîóìóäîîä°ĀÂÚõÅÂæòÛÿÜĆÚÿßäóñÅùÔÅ¬ó

ØóÈîóìóäØöćÅäÛ×èÚ (6Ɵ.ƞ%) ÿßøćîëùÃáóßÃîÈÖÚĀæñÅÚĂÚÅäîÛÅäòè (ƛƛ.Ƙ%) ĀæñâöäëËóÖõØöćîä¬îã 

(Ƙƞ.ƙ%) āÕãëõÚÅóØöćÝúÛäõāáÅĂÚÂæù¬âÖòèîã¬óÈÚõãâÌøĈîâóÂØöćëùÕÅøî ÝòÂĀæñÝæăâ (ƞƝ.ƛ%) ăÃ¬ìäøîÿÚøĈîëòÖè° 

(ƙƘ.ƛ%) ÚâìäøîÿÅäøćîÈÕøćâ (ƘƗ.ƞ%) ĀæñîóìóäĀìÈ (ƗƗ.Ɨ%) ĀæñË¬îÈØóÈÂóäÃóãĂÚÂæù¬âăïÿÜîä°âóäÿÂĆÖÿÜĆÚ

ØöćØöćÝúÛäõāáÅÿæøîÂăÜÌøĈîìóîóìóäîîä°ĀÂÚõÅâóÂØöćëùÕ (ƙƜ.Ɩ%) äîÈæÈâóÅøî ÖæóÕëÕ (ƘƗ.ƛ%) ÌùÿÜîä°âóä°ÿÂĆÖ 

(Ɨƞ.Ɲ%) äóÚÿßøćîëùÃáóß (ƗƘ.Ɵ%) ĀæñäóÚëñÕèÂÌøĈî (ƗƖ.Ɵ%) ë¬èÚëøćîØöćÝúÛäõāáÅĂÚÂæù¬âÖòèîã¬óÈăÕäòÛÃîâúæ

Ã¬óèëóäÿÂöćãèÂòÛîóìóäîîä°ĀÂÚõÅâóÂØöćëùÕÅøî ëøćîāØäØòéÚ° (ƝƖ.Ɯ%) ÚõÖãëóä (ƚƜ.ƛ%) ĀæñìÚòÈëøîßõâß° 

(34.5%) (ÂäöØÿÚØ, â.Ü.Ü.) 

 
áóßØöć Ɨ ÂóäÉòÕÜäñÿáØÝæÝæõÖÂóäÿÂêÖä 

Øöćâó : âúæÚõÙõÚèËöèòÚ, 2552 

 ÕòÈÚòĈÚ Âóäé÷ÂêóÅäòĈÈÚöĈÉñâù¬Èé÷ÂêóßåÖõÂääâ ĀæñÜòÉÉòãØöćâöÝæÖ¬îÂóäÖòÕëõÚĂÉÃîÈÝúÛäõāáÅØöćÿæøîÂ

ÌøĈîÝòÂîõÚØäöã° ÂóääòÛäú×÷ÈÜòÉÉòãØöćë¬ÈÝæÖ¬îÝúÛäõāáÅÿæøîÂÌøĈî ÿßøćîÿÂõÕÅèóâß÷ÈßîĂÉĂìÝúÛäõāáÅăÕâóÂØöćëùÕ 

ĀæñÿßøćîÿÜĆÚÂóäßòÓÚóÙùäÂõÉÝòÂîõÚØäöã°Ăìëóâóä×ĀÃ¬ÈÃòÚăÕ ØòĈÈĂÚÕóÚÂóäÝæõÖ ĂìØäóÛ×÷ÈÅèóâÖîÈÂóäØöć
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ĀØÉäõÈĂÚÂóäÿæøîÂÛäõāáÅÝòÂîõÚØäöã°ÖæîÕÉÚÜòÎìó ĀæñÃîÿëÚîĀÚñØöćăÕÉóÂÝúÛäõāáÅ îöÂØòĈÈÃîâúæØöćăÕÉóÂ

Âóäé÷ÂêóÕòÈÂæ¬óèÉñÿÜĆÚĀÚèØóÈĂÚÂóäëÚòÛëÚùÚĂìÿÂêÖäÂäØöćëÚĂÉÉñÝæõÖÝòÂîõÚØäöã° ìäøîÝúÜäñÂîÛÂóäØöć

ÖîÈÂóäÉñØČóÙùäÂõÉÿÂöćãèÂòÛÝòÂîõÚØäöã°ĂìÖäÈÖóâÅèóâÖîÈÂóäÃîÈæúÂÅó 

 

1.2  èòÖ×ùÜäñëÈÅ°ÃîÈÂóäé÷Âêó (Objective(s)) 

 

1.  ÿßøćîÉòÕÂæù¬âÝúÛäõāáÅØöćâöÂóäÌøĈîÝòÂîõÚØäöã° 

 2.  ÿßøćîé÷ÂêóÜòÉÉòãØöćâöÝæÖ¬îßåÖõÂääâÃîÈÝúÛäõāáÅØöćÂČóìÚÕÂóäÌøĈîÃîÈÝòÂîõÚØäöã° 

 

1.3  ÜäñāãËÚ°ØöćÅóÕè¬óÉñăÕäòÛ (Research Contribution) 

  

ÿßøćîÚČóÃîâúæØöćăÕăÜÿÜĆÚĀÚèØóÈĂÚÂóäèóÈĀÝÚØČóÂóäÖæóÕ ÜäòÛÜäùÈÝæõÖáòÔÒ° ÿßøćîĂìëîÕÅæîÈ

ÂòÛÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅ ĂìâöÜäñëõØÙõáóßâóÂãõćÈÃ÷ĈÚ  ĀæñãòÈëóâóä×ÚČóăÜÿÜĆÚĀÚèØóÈĂÚÂóäÿßõćâÑóÚ

Âæù¬âæúÂÅóĂìÿßõćââóÂãõćÈÃ÷ĈÚ 

 

1.4  ÃîÛÿÃÖÂóäé÷Âêó (Scope of Study) 

  

âù¬Èé÷ÂêóßåÖõÂääâØöćë¬ÈÝæÖ¬îÂóäÌøĈîÃîÈÝòÂîõÚØäöã° ĂÚÿÃÖÂäùÈÿØßâìóÚÅä āÕãØČóÂóäëù¬âÖòèîã¬óÈ

ÜäñËóÂäØöćÿÅãÌøĈîĀæñăâ¬ÿÅãÌøĈîÝòÂîõÚØäöã°ØùÂËÚõÕ ĀæñØČóÂóäëČóäèÉÿÂĆÛÃîâúæÉóÂĀÛÛëîÛ×óâÜäñÂîÛÂóä

ëòâáóêÔ° ÉČóÚèÚ ƚƖƖ ÅÚ äñãñÿèæóÂóäÿÂĆÛÃîâúæË¬èÈÿÕøîÚâÂäóÅâ 2561 – âöÚóÅâ 2561 

 

1.5  ÚõãóâéòßØ°ÿÊßóñ 

  

ÝòÂîõÚØäöã°  Åøî ÝòÂØöćÝæõÖÉóÂèòÖ×ùÙääâËóÖõ 100% ØùÂÃòĈÚÖîÚÂóäÝæõÖÜæîÕëóäßõê ăâ¬ĂËÜù¯ãÿÅâö 

ăâ¬ĂËëóäÿÅâöÂČóÉòÕāäÅĀæñĀâæÈ ăâ¬ĂËïîä°āâÚëòÈÿÅäóñì° ăâ¬ĂËÿâæĆÕßòÚÙù°ÕòÕĀÜæÈßòÚÙùÂääâ æÕÜäõâóÔ

ëóäÿÅâöÜîÈÂòÚĀæñÂČóÉòÕéòÖäúßøËØöćÉñÜÚÿÜøĈîÚÿÃóăÜĂÚîóÂóéĀæñÚČĈó Ì÷ćÈÿÜĆÚÂóäĂìÅèóâëČóÅòÎÂòÛÂóäîÚùäòÂê°

àøĈÚàúëõćÈĀèÕæîâ ØČóĂìăÕßøËÝòÂØöćâöÅùÔáóß ăâ¬âöëóäßõêÖÂÅóÈ ÿÂõÕÅèóâÜæîÕáòãĀÂ¬ÝúÛäõāáÅ 

 ÝúÛäõāáÅ Åøî ÝúÛäõāáÅØöćÿæøîÂÌøĈîĀæñăâ¬ăÕÿæøîÂÝòÂîõÚØäöã° ĂÚÿÃÖÂäùÈÿØßâìóÚÅä  
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 ßåÖõÂääâÝúÛäõāáÅ Åøî ÂõÉÂääâØöćÉñëÚîÈÅèóâÖîÈÂóäÌøĈîÝòÂîõÚØäöã°ØùÂËÚõÕÃîÈÂæù¬âÝúÛäõāáÅ 

ĂÚÿÃÖÂäùÈÿØßâìóÚÅä ăÕĀÂ¬ ÿìÖùÝæØöćÌøĈîĀæñÿìÖùÝæØöćăâ¬ÌøĈî Åèóâ×öćĂÚÂóäÌøĈîÖ¬îÿÕøîÚ äóÅóØöćÌøĈîÖ¬îÅäòĈÈ 

ÜäñÿáØÝòÂîõÚØäöã°ØöćÌøĈî Ë¬èÈÿèæóØöćÿæøîÂÌøĈî ë×óÚØöćÿæøîÂÌøĈî ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîÝòÂ

îõÚØäöã° 
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ÛØØöć Ƙ 

 

ÿîÂëóäĀæñÈóÚèõÉòãØöćÿÂöćãèÃîÈ 

 

ĂÚÂóäèõÉòãÚöĈ ăÕâöÂóäÖäèÉÿîÂëóä ÿßøćîäèÛäèâĀÚèÅèóâÅõÕ ØåêÐö ĀæñÝæÈóÚèõÉòãØöćÿÂöćãèÃîÈÂòÛ

Âóäé÷ÂêóÕòÈÚöĈ Åøî 

 2.1.  ĀÚèÅõÕĀæñØåêÏößåÖõÂääâÝúÛäõāáÅ (CONSUMER  BEHAVIOR) 

 2.2.  ÂäñÛèÚÂóäÖòÕëõÚĂÉÃîÈÝúÌøĈî 

 2.3.  ØåêÐöë¬èÚÜäñëâØóÈÂóäÖæóÕ (MARKETING MIX) 

 2.4.  ØåêÐöÿÂöćãèÂòÛØòéÚÅÖõ (ATTITUDE) 

 2.5.  èõÿÅäóñì°Âæù¬â (CLUSTER ANALYSIS) 

 2.6.  ÈóÚèõÉòãØöćÿÂöćãèÃîÈ 

 2.7.  ÂäîÛĀÚèÅõÕ 

 

2.1  ĀÚèÅõÕĀæñØåêÏößåÖõÂääâÝúÛäõāáÅ (CONSUMER BEHAVIOR) 

 

ÅèóâìâóãÃîÈßåÖõÂääâÝúÛäõāáÅ 

Schiffman and Kanuk (1994) ăÕĂìÅèóâìâóãßåÖõÂääâÝúÛäõāáÅ(Consumer Behavior) Åøî 

ßåÖõÂääâÌ÷ćÈÝúÛäõāáÅØČóÂóäÅÚìó ÂóäÌøĈî ÂóäĂË ÂóäÜäñÿâõÚÝæ ÂóäĂËëîãÝæõÖáòÔÒ° ĀæñÂóäÛäõÂóä Ì÷ćÈ

ÅóÕè¬óÉñëÚîÈÅèóâÖîÈÂóäÃîÈÿÃó  

Engel ĀæñÝúä¬èâÈóÚ (1968) ĂìÅèóâìâóãÃîÈßåÖõÂääâÝúÛäõāáÅè¬ó ÿÜĆÚÂóäÂäñØČóÃîÈÛùÅÅæØöć

ÿÂöćãèÃîÈāÕãÖäÈÂòÛÂóäăÕäòÛĀæñÂóäĂËëõÚÅóĀæñÛäõÂóä äèâăÜ×÷ÈÂäñÛèÚÂóäÖòÕëõÚĂÉØöćâöîãú¬Â¬îÚĀæñâö

ë¬èÚĂÚÂóäÂČóìÚÕĂìâöÂóäÂäñØČóÕòÈÂæ¬óè 

ËõàĀâÚ ĀæñÅñÚùÅ (Schiffman and Kanuk, 1987) ăÕĂìÅèóâìâóãÃîÈßåÖõÂääâÃîÈÝúÛäõāáÅ

ăèè¬óÿÜĆÚßåÖõÂääâØöćÝúÛäõāáÅĀëÕÈîîÂăâ¬è¬óÉñÿÜĆÚÂóäÿëóñìó ÌøĈî ĂË ÜäñÿâõÚÝæ ìäøîÂóäÛäõāáÅÝæõÖáòÔÒ° 

ÛäõÂóä ĀæñĀÚèÅõÕÖ¬óÈ ą Ì÷ćÈÝúÛäõāáÅÅóÕè¬óÉñëóâóä×ÖîÛëÚîÈÅèóâÖîÈÂóäÃîÈÖÚăÕÿÜĆÚÂóäé÷ÂêóÂóä
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ÖòÕëõÚĂÉÃîÈÝúÛäõāáÅĂÚÂóäĂËØäòßãóÂäØöćâöîãú¬ ØòĈÈÿÈõÚ ÿèæó ĀæñÂČóæòÈÿßøćîÛäõāáÅëõÚÅóĀæñÛäõÂóäÖ¬óÈ ą îòÚ

ÜäñÂîÛÕèã ÌøĈîîñăä ØČóăâÉ÷ÈÌøĈî ÌøĈîÿâøćîăä îã¬óÈăä ØöćăìÚ ĀæñÛ¬îãĀÅ¬ăìÚ 

ĀîÈÿÉõæ ÅîæĀæÖ ĀæñĀÛæÅÿèææ° (Engel Kollat and Blackwell, 1968) ăÕĂìÅèóâìâóãÃîÈ

ßåÖõÂääâÝúÛäõāáÅè¬ó ìâóã×÷È ÂóäÂäñØČóÃîÈÛùÅÅæĂÕÛùÅÅæìÚ÷ćÈÌ÷ćÈÿÂöćãèÃîÈāÕãÖäÈÂòÛÂóäÉòÕìóĂìăÕâó

ĀæñÂóäĂËÌ÷ćÈëõÚÅóĀæñÛäõÂóä ØòĈÈÚöĈìâóãäèâ×÷È ÂäñÛèÚÂóäÖòÕëõÚĂÉÌ÷ćÈâöâóîãú¬Â¬îÚĀæè ĀæñÌ÷ćÈâöë¬èÚĂÚ

ÂóäÂČóìÚÕĂìâöÂóäÂäñØČóÕòÈÂæ¬óè 

Âæ¬óèāÕãëäùÜè¬óßåÖõÂääâÃîÈÝúÛäõāáÅ (Consumer Behavior) ìâóã×÷È ÂóäĀëÕÈîîÂÃîÈĀÖ¬æñ

ÛùÅÅæØöćÿÂöćãèÃîÈāÕãÖäÈÂòÛÂóäĂËëõÚÅóĀæñÛäõÂóäØóÈÿéäêÑÂõÉ äèâăÜ×÷ÈÂäñÛèÚÂóäĂÚÂóäÖòÕëõÚĂÉØöćâö

ÝæÖ¬îÂóäĀëÕÈîîÂÃîÈĀÖ¬æñÛùÅÅæ Ì÷ćÈâöÅèóâĀÖÂÖ¬óÈÂòÚîîÂăÜ 

 

ØåêÐößåÖõÂääâÝúÛäõāáÅ 

 

āâÿÕæßåÖõÂääâÝúÛäõāáÅ  ÿÜĆÚäñÛÛØöćÿÂõÕÃ÷ĈÚÉóÂëõćÈÿäó ìäøîëõćÈÂäñÖùÚ(Stimulus) ĂìÿÂõÕÅèóâ

ÖîÈÂóä  (Need) ĂÚÅèóâäúë÷ÂÚ÷ÂÅõÕÃîÈÝúÌøĈî âöîõØÙõßæØČóĂìÿÂõÕÂóä

ÖîÛëÚîÈ (Buyer’s  response) ìäøî ÂóäÖòÕëõÚĂÉÃîÈÝúÌøĈî (Buyer’s   purchase decision) āÕãëóâóä×

ÿäöãÂè¬óāâÿÕæØöćĂËîÙõÛóãäñÛÛÚöĈăÕîöÂæòÂêÔñè¬ó  S-R Theory ÜäñÂîÛÕèã 3 ë¬èÚëČóÅòÎ ăÕĀÂ¬ 

             1.  ëõćÈÂäñÖùÚ (Stimulus) ØòĈÈáóãĂÚĀæñáóãÚîÂ ÚòÂÂóäÖæóÕÉñëÚĂÉ ÿÚÚÂóäëäóÈëõćÈ

ÂäñÖùÚØóÈÂóäÖæóÕÌ÷ćÈÅèÛÅùâăÕ Āæñ ëõćÈÂäñÖùÚîøćÚØöćÅèÛÅùâăâ¬ăÕ 

  2.  Åèóâäúë÷ÂÚ÷ÂÅõÕÃîÈÝúÌøĈî (Buyer’s black box) ÿÜäöãÛÿëâøîÚÂæ¬îÈÕČó (Black 

box) Ì÷ćÈÝúÝæõÖìäøîÝúÃóãăâ¬ëóâóä×ØäóÛăÕ ÖîÈßãóãóâÅÚìóÅèóâäúë÷ÂÚ÷ÂÅõÕÃîÈÝúÌøĈî ØöćăÕäòÛîõØÙõßæÉóÂ

æòÂêÔñÃîÈÝúÌøĈî ĀæñÂäñÛèÚÂóäÖòÕëõÚĂÉÃîÈÝúÌøĈî 

  3.  ÂóäÖîÛëÚîÈ (Buyer’s Response) ÂóäÖîÛëÚîÈìäøîÂóäÖòÕëõÚĂÉÌøĈîÃîÈÝúÌøĈî

ìäøî ÝúÛäõāáÅÉñâöÂóäÖòÕëõÚĂÉĂÚÜäñÿÕĆÚÖ¬óÈą 

 

ÜòÉÉòãØöćâöÝæÖ¬îßåÖõÂääâÂóäÌøĈîÃîÈÝúÛäõāáÅ 

1. ÜòÉÉòãØóÈèòÓÚÙääâ ÿÜĆÚÜòÉÉòãÃòĈÚßøĈÚÑóÚØöćëùÕĂÚÂóäÂČóìÚÕÅèóâÖîÈÂóäĀæñ 

ßåÖõÂääâÃîÈ âÚùêã° ÿË¬Ú Âóäé÷Âêó ÅèóâÿËøćî ãòÈäèâ×÷ÈßåÖõÂääâë¬èÚĂìÎ¬ØöćăÕäòÛÂóäãîâäòÛáóãĂÚ

ëòÈÅâĂÕëòÈÅâìÚ÷ćÈāÕãÿÊßóñæòÂêÔñËòĈÚØóÈëòÈÅâ ÜäñÂîÛÕèã 6 äñÕòÛ 

             ËòĈÚØöć 1 Upper-Upper Class ÜäñÂîÛÕèãÝúØöćâöËøćîÿëöãÈÿÂ¬óĀÂ¬ÿÂõÕâóÛÚÂîÈÿÈõÚÂîÈØîÈ 

             ËòĈÚØöć 2 Lower –Upper Class ÿÜĆÚËòĈÚÃîÈÅÚäèãìÚóĂìâ¬ ÛùÅÅæÿìæ¬óÚöĈÿÜĆÚÝúãõćÈĂìÎ¬ĂÚ

èÈÂóäÛäõìóäÿÜĆÚÝúØöćâöäóãăÕëúÈëùÕĂÚÉČóÚèÚËòĈÚØòĈÈìâÕÉòÕîãú¬ĂÚäñÕòÛâìóÿéäêÑö 
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  ËòĈÚØöć 3 Upper-Middle Class ÜäñÂîÛÕèãËóãìÎõÈØöćÜäñëÛÅèóâëČóÿäĆÉĂÚèõËóîøćÚ ą 

ëâóËõÂËòĈÚÚöĈë¬èÚâóÂÉÛÜäõÎÎóÉóÂâìóèõØãóæòã Âæù¬âÚöĈÿäöãÂÂòÚè¬óÿÜĆÚÖóÿÜĆÚëâîÈÃîÈëòÈÅâ 

             ËòĈÚØöć 4 Lower-Middle Class ÿÜĆÚßèÂØöćÿäöãÂè¬óÅÚāÕãÿÊæöćã ÜäñÂîÛÕèãßèÂØöćăâ¬ĂË¬

Þ¬óãÛäõìóäÿÉóÃîÈÙùäÂõÉÃÚóÕÿæĆÂ ßèÂØČóÈóÚÚòćÈāÖ®ñäñÕòÛÖČćó   

             ËòĈÚØöć 5 Upper-Lower Class ÿÜĆÚßèÂÉÚĀÖ¬ÌøćîëòÖã° ăÕĀÂ¬ ËÚËòĈÚØČóÈóÚ ÿÜĆÚËòĈÚØöćĂìÎ¬

ØöćëùÕĂÚËòĈÚØóÈëòÈÅâ 

             ËòĈÚØöć 6 Lower-Lower Class ÜäñÂîÛÕèã ÅÚÈóÚØöćăâ¬âöÅèóâËČóÚóÎ ÿË¬Ú Âæù¬âËóèÚóØöć

ăâ¬âöØöćÕõÚÿÜĆÚÃîÈÖòèÿîÈ ÿÜĆÚËÚÂæù¬âÚîã 

2.  ÜòÉÉòãØóÈëòÈÅâ ÿÜĆÚÜòÉÉòãØöćÿÂöćãèÃîÈĂÚËöèõÖÜäñÉČóèòÚĀæñâöîõØÙõßæÖ¬îßåÖõÂääâÂóäÌøĈî Ì÷ćÈ 

ÜäñÂîÛÕèãÂæù¬âîóÈîõÈ ÅäîÛÅäòè ÛØÛóØ Āæñë×óÚñÃîÈÝúÌøĈî 

Ƙ.Ɨ Âæù¬âîóÈîõÈ ìâóã×÷ÈÂæù¬âĂÕ ą ØöćâöÂóäÿÂöćãèÃîÈÂòÚ äñìè¬óÈÅÚĂÚÂæù¬â ĀÛ¬ÈÿÜĆÚ Ƙ  

äñÕòÛ 

Âæù¬âÜÑâáúâõ ăÕĀÂ¬ ÅäîÛÅäòè ÿßøćîÚëÚõØ âòÂâöÃîÉČóÂòÕĂÚÿäøćîÈîóËöß äñÕòÛËòĈÚ 

ØóÈëòÈÅâ ĀæñË¬èÈîóãù 

Âæù¬âØùÖõãáúâõ ÿÜĆÚÂæù¬âØóÈëòÈÅâØöćâöÅèóâëòâßòÚÙ°ĀÛÛÖòèÖ¬îÖòè ĀÖ¬ăâ¬Û¬îã âö 

ÅèóâÿìÚöãèĀÚ¬ÚÚîãÂè¬óÂæù¬âÜÑâáúâõ 

2.2 ÅäîÛÅäòè ÿÜĆÚë×óÛòÚØöćØČóÂóäÌøĈîÿßøćîÂóäÛäõāáÅØöćëČóÅòÎØöćëùÕ ÚòÂÂóäÖæóÕÉñ 

ßõÉóäÔó ÅäîÛÅäòèâóÂÂè¬óßõÉóäÔóÿÜĆÚäóãÛùÅÅæ 

  2.3 ÛØÛóØØóÈë×óÚñ ÛùÅÅæØöćÉñÿÂöćãèÃîÈÂòÛìæóãÂæù¬â ÿË¬Ú ÅäîÛÅäòè Âæù¬âîóÈîõÈ ØČó

Ăì ÛùÅÅæâöÛØÛóØĀæñë×óÚáóßØöćĀÖÂÖ¬óÈÂòÚĂÚĀÖ¬æñÂæù¬â 

3.  ÜòÉÉòãë¬èÚÛùÅÅæ ÂóäÖòÕëõÚĂÉÃîÈÝúÌøĈîâòÂăÕäòÛîõØÙõßæÉóÂÅùÔëâÛòÖõë¬èÚÛùÅÅæÖ¬óÈ ą ÿË¬Ú 

îóãù îóËöß ëáóèÂóäÔ°ØóÈÿéäêÑÂõÉ Âóäé÷Âêó äúÜĀÛÂóäÕČóÿÚõÚËöèõÖ èòÐÉòÂäËöèõÖÅäîÛÅäòè 

4.  ÜòÉÉòãØóÈÉõÖèõØãó ÂóäÿæøîÂÌøĈîÃîÈÛùÅÅæăÕäòÛîõØÙõßæÉóÂÜòÉÉòãØóÈÉõÖèõØãó Ì÷ćÈÉòÕÜòÉÉòãĂÚ

Öòè ÝúÛäõāáÅØöćâöîõØÙõßæÖ¬îßåÖõÂääâÂóäÌøĈîĀæñĂËëõÚÅó ÜòÉÉòãØóÈÉõÖèõØãóÜäñÂîÛÕèãÂóäÉúÈĂÉ ÂóääòÛäú 

ÅèóâÿËøćîĀæñÿÉÖÅÖõ ÛùÅæõÂáóßĀæñĀÚèÅèóâÅõÕÃîÈÖÚÿîÈ 

 

2.2  ÂäñÛèÚÂóäÖòÕëõÚĂÉÃîÈÝúÌøĈî 

ÃòĈÚØöć Ɨ ÂóääòÛäú×÷ÈÜòÎìó ÂäñÛèÚÂóäÌøĈîÉñÿÂõÕÃ÷ĈÚÿâøćîÝúÌøĈîÖäñìÚòÂ×÷ÈÜòÎìóìäøîÅèóâÖîÈÂóä

ÃîÈÖÚÿîÈ 
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ÃòĈÚØöć Ƙ ÂóäÅÚìóÃîâúæ ĂÚÃòĈÚÚöĈÝúÛäõāáÅÉñĀëèÈìóÃîâúæÿßøćîÖòÕëõÚĂÉ ĂÚÃòĈÚĀäÂÉñÅÚìóÃîâúæ

ÉóÂĀìæ¬ÈáóãĂÚÂ¬îÚ ÿßøćîÚČóâóĂËĂÚÂóäÜäñÿâõÚØóÈÿæøîÂ ìóÂãòÈăÕÃîâúæăâ¬ÿßöãÈßîÂĆÖîÈìóÃîâúæÿßõćâÉóÂ

Āìæ¬ÈáóãÚîÂ 

ÃòĈÚØöć ƙ ÂóäÜäñÿâõÚÝæØóÈÿæøîÂ ÝúÛäõāáÅÉñÚČóÃîâúæØöćăÕäèÛäèâăèâóÉòÕÿÜĆÚìâèÕìâú¬Āæñ

èõÿÅäóñì°ÃîÕö Ãîÿëöã ØòĈÈĂÚæòÂêÔñÂóäÿÜäöãÛÿØöãÛìóØóÈÿæøîÂĀæñÅèóâÅùâÅ¬óâóÂØöćëùÕ 

ÃòĈÚØöć ƚ ÂóäÖòÕëõÚĂÉÿæøîÂØóÈÿæøîÂØöćÕöØöćëùÕ ìæòÈÂóäÜäñÿâõÚ ÝúÜäñÿâõÚÉñØäóÛÃîÕö Ãîÿëöã 

ìæòÈÉóÂÚòĈÚÛùÅÅæÉñÖîÈÖòÕëõÚĂÉÿæøîÂØóÈÿæøîÂØöćÕöØöćëùÕĂÚÂóäĀÂÜòÎìóâòÂĂËÜäñëÛÂóäÔ°ĂÚîÕöÖÿÜĆÚÿÂÔÒ° 

ØòĈÈÜäñëÛÂóäÔ°ÃîÈÖÚÿîÈĀæñÝúîøćÚ 

ÃòĈÚØöć ƛ ÂóäÜäñÿâõÚáóãìæòÈÂóäÌøĈî ÿÜĆÚÃòĈÚëùÕØóãìæòÈÉóÂÂóäÌøĈî ÝúÛäõāáÅÉñÚČóÝæõÖáòÔÒ°ØöćÌøĈîÚòĈÚ

âóĂË ĀæñĂÚÃÔñÿÕöãèÂòÚÂĆÉñØČóÂóäÜäñÿâõÚÝæõÖáòÔÒ°ÚòĈÚăÜÕèã Ì÷ćÈÉñÿìĆÚăÕè¬ó ÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈî

ÃîÈÝúÛäõāáÅÿÜĆÚÂäñÛèÚÂóäÖ¬îÿÚøćîÈ ăâ¬ăÕìãùÕÖäÈØöćÂóäÌøĈî 

 

2.3  ØåêÐöë¬èÚÜäñëâØóÈÂóäÖæóÕ (MARKETING MIX) 

 

ë¬èÚÜäñëâÂóäÖæóÕ (MARKETING MIX) Åøî îÈÅ°ÜäñÂîÛØöćëČóÅòÎĂÚÂóäÕČóÿÚõÚÈóÚÂóäÖæóÕ

ÿÜĆÚÜòÉÉòãØöćÂõÉÂóäëóâóä×ÅèÛÅùâăÕ ÂõÉÂóäÙùäÂõÉÉñÖîÈëäóÈë¬èÚÜäñëâÂóäÖæóÕØöćÿìâóñëâĂÚÂóäèóÈÂæ

ãùØÙ°ØóÈÂóäÖæóÕ ( éõäõèääÔ ÿëäöäòÖÚ° ĀæñÅÔñ, 2541: 35-36, 337 ) 

ë¬èÚÜäñëâÂóäÖæóÕ ÜäñÂîÛÕèã ÝæõÖáòÔÒ° (PRODUCT) ÂóäÉòÕÉČóìÚ¬óã (PLACE) Âóä

ÂČóìÚÕäóÅó (PRICE) Âóäë¬ÈÿëäõâÂóäÖæóÕ (PROMOTION) ÿäóëóâóä×ÿäöãÂë¬èÚÜäñëâØóÈÂóäÖæóÕăÕ

îöÂîã¬óÈìÚ÷ćÈè¬ó 4’PS ë¬èÚÜäñÂîÛØòĈÈ 4 ÖòèÚöĈ ØùÂÖòèâöÅèóâÿÂöćãèßòÚÂòÚ P ĀÖ¬æñÖòèâöÅèóâëČóÅòÎÿØ¬óÿØöãâ

ÂòÚĀÖ¬Ã÷ĈÚîãú¬ÂòÛÝúÛäõìóäÂóäÖæóÕĀÖ¬æñÅÚÉñèóÈÂæãùØÙ° āÕãÿÚÚÚóìÚòÂØöć P ĂÕâóÂÂè¬óÂòÚ ÿßøćîĂìëóâóä×

ÖîÛëÚîÈÅèóâÖîÈÂóäÃîÈÿÜóìâóãØóÈÂóäÖæóÕ Åøî ÖòèÝúÛäõāáÅ 

Ɨ. ÝæõÖáòÔÒ° (PRODUCT) ÜòÉÉòãĀäÂØöćÉñĀëÕÈè¬óÂõÉÂóäßäîâÉñØČóÙùäÂõÉăÕ ÂõÉÂóäÚòĈÚÉñÖîÈâö

ëõćÈØöćÉñÿëÚîÃóã îóÉÿÜĆÚëõÚÅóØöćâöÖòèÖÚ ÛäõÂóä ÅèóâÅõÕ (IDEA) ØöćÉñÖîÛëÚîÈÅèóâÖîÈ ÂóäăÕ 

Âóäé÷ÂêóÿÂöćãèÂòÛÝæõÖáòÔÒ°ÚòĈÚ ÚòÂÂóäÖæóÕ âòÂÉñé÷ÂêóÝæõÖáòÔÒ°ĂÚäúÜÃîÈÝæõÖáòÔÒ°ÿÛĆÕÿëäĆÉ (TOTAL 

PRODUCT) Ì÷ćÈìâóã×÷È ÖòèëõÚÅó ÛèÂÂòÛÅèóâßîĂÉĀæñÝæÜäñāãËÚ°îøćÚØöćÝúÛäõāáÅăÕäòÛÉóÂÂóäÌøĈîëõÚÅó

ÚòĈÚÝúÛäõìóäÂóäÖæóÕÉñÖîÈâöÂóäÜäòÛÜäùÈëõÚÅóìäøîÛäõÂóäØöćÝæõÖÃ÷ĈÚâóĂìëîÕÅæîÈÂòÛÅèóâÖîÈÂóäÃîÈ

Âæù¬âÿÜóìâóã āÕãÿÚÚ×÷ÈÂóäëäóÈÅèóâßîĂÉĂìĀÂ¬Ýú ÛäõāáÅĀæñëÚîÈÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅÿÜĆÚëČóÅòÎ

ĂÚÂóäé÷ÂêóÿÂöćãèÂòÛÝæõÖáòÔÒ° ÉñÖîÈé÷ÂêóÜòÎìóÖ¬óÈą ØöćÅäîÛÅæùâ×÷ÈÂóäÿæøîÂÖòèÝæõÖáòÔÒ° ìäøî ëóã
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ÝæõÖáòÔÒ° ÂóäÿßõćâìäøîæÕËÚõÕÃîÈëõÚÅóĂÚëóãÝæõÖáòÔÒ° æòÂêÔñÃîÈÝæõÖáòÔÒ° ĂÚÿäøćîÈÅùÔáóß

ÜäñëõØÙõáóß ëö ÃÚóÕ äúÜØäÈ ÂóäĂìÛäõÂóäÜäñÂîÛÂóäÃóã ÂóääòÛÜäñÂòÚ ðæð ÝæõÖáòÔÒ°ØöćÝæõÖîîÂâó

ÉČóìÚ¬óãÖîÛëÚîÈÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅÂæù¬âĂÕ èÈÉäÝæõÖáòÔÒ°ÃîÈëõÚÅóâöäñãñÿèæóÚóÚÿØ¬óĂÕ ĂÚĀÖ¬

æñË¬èÈ ÿèæóÃîÈèÈÉäÝæõÖáòÔÒ°ÚòĈÚ ÚòÂÛäõìóäÂóäÖæóÕÅèäÉñĂËÂæãùØÙ°ØóÈÂóäÖæóÕîã¬óÈăä Āæñÿâøćî

ÖîÈÂóäØöćÉñëäóÈÅèóâÿÉäõÎÂóèìÚóĂìĀÂ¬ÂõÉÂóä ÙùäÂõÉÉñÖîÈâöÂóäèóÈĀÝÚßòÓÚóÝæõÖáòÔÒ°Ăìâ¬Ăì

ëîÕÅæîÈÂòÛÅèóâÖîÈÂóäÃîÈÖæóÕăÕîã¬óÈăä 

ÜòÉÉùÛòÚÉñÿìĆÚăÕè¬óÝúÛäõāáÅĂìÅèóâëÚĂÉĀæñßõ×ößõ×òÚĂÚÂóäÿæøîÂÌøĈîëõÚÅóâóÂÂè¬óĀÖ¬Â¬îÚ ÛØÛóØ

ÃîÈÂóäÛääÉùáòÔÒ°É÷ÈâöÅèóâëČóÅòÎÖ¬îÖòèÝæõÖáòÔÒ°îã¬óÈãõćÈ ÂóäÛääÉùáòÔÒ°ÉñÂ¬îĂì ÿÂõÕÜäñāãËÚ°ìæòÂîãú¬ Ƙ 

ÜäñÂóäÕèãÂòÚ Åøî ÿÜĆÚÂóäÜîÈÂòÚÅùÔáóßÃîÈëõÚÅóĀæñË¬èãë¬ÈÿëäõâÂóäÉČóìÚ¬óã ÕòÈÚòĈÚ äúÜä¬óÈÃîÈáóËÚñ

ÛääÉùìäøîìöÛì¬îĂÚÜòÉÉùÛòÚÉ÷ÈâöëöëòÚëñÕùÕÖó ĀæñèòëÕùØöćĂËØóìöÛì¬îĀÜæÂĂìâ¬Âè¬óÿÕõâ Û¬îãÅäòĈÈØöćÝúÛäõāáÅ

ÖòÕëõÚĂÉÌøĈîëõÚÅóāÕãÅČóÚ÷È×÷ÈÖòèÛääÉùáòÔÒ°âóÂÂè¬óÖòèëõÚÅó ÝæõÖáòÔÒ°ØöćÝæõÖÃ÷ĈÚâóÉČóìÚ¬óãĂÚÖæóÕÉñÖîÈ

âöÂóäÂČóìÚÕÖäóëõÚÅóĀæñÿÅäøćîÈìâóãÂóäÅó ÿßøćîÿÜĆÚÂóäĀëÕÈĂìÿìĆÚè¬óÝæõÖáòÔÒ°ÚòĈÚÿÜĆÚÃîÈÝúÝæõÖäóãĂÕ

äóãìÚ÷ćÈîã¬óÈËòÕÿÉÚ ÖäóëõÚÅóÿÜĆÚëõćÈâöÜäñāãËÚ°ĀÂ¬ÝúÛäõāáÅ ØČóĂìÝúÛäõāáÅØäóÛè¬óëõÚÅóËÚõÕÚòĈÚ ÿÜĆÚÃîÈ

ÝúÝæõÖäóãĂÕ ÝúÛäõāáÅÉñëóâóä×ĂËÜäñëÛÂóäĂÚîÕöÖâóË¬èãĂÚÂóäÖòÕëõÚĂÉÌøĈîăÕÈ¬óãÃ÷ĈÚ āÕãâõÖîÈëîÛ×óâ

Ãîâúæîãú¬ÖæîÕÿèæóĀæñÿÂõÕÅèóââòćÚĂÉĂÚÂóäÖòÕëõÚĂÉÌøĈîëõÚÅóÚòĈÚ 

2. ÂóäÉòÕÉČóìÚ¬óã (PLACE OR DISTRIBUTION) ÝæõÖáòÔÒ°ØöćÝúÝæõÖÝæõÖÃ÷ĈÚâóăÕÚòĈÚ ×÷ÈĀâè¬ó

ÉñâöÅùÔáóßÕöÿßöãÈĂÕÂĆÖóâ ×óÝúÛäõāáÅăâ¬ØäóÛĀìæ¬ÈÌøĈîĀæñăâ¬ëóâóä×ÉñÉòÕìóâóăÕÿâøćîÿÂõÕÅèóâÖîÈÂóä

ÝæõÖáòÔÒ°ØöćÝæõÖÃ÷ĈÚâóÂĆăâ¬ëóâóä×ÖîÛëÚîÈÅèóâÖîÈÂóäÝúÛäõāáÅăÕ ÕòÈÚòĈÚ ÚòÂÂóäÖæóÕÉ÷ÈÉČóÿÜĆÚÖîÈ

ßõÉóäÔóè¬óØöćăìÚ ÿâøćîăä ĀæñāÕãĂÅäØöćÉñÿëÚîÃóãëõÚÅó ÂóäÉòÕÉóìÚ¬óãÿÜĆÚÿäøćîÈØöćÌòÛÌîÚ ĀÖ¬ÂĆÿÜĆÚëõćÈÉó

ÿÜĆÚØöćÖîÈé÷ÂêóÂóäÉòÕÉČóìÚ¬óãĀÛ¬ÈÂõÉÂääâîîÂÿÜĆÚ Ƙ ë¬èÚ Åøî Ë¬îÈØóÈÉČóìÚ¬óãëõÚÅó ( CHANNEL OF 

DISTRIBUTION) ÿÚÚÂóäé÷Âêó×÷ÈËÚõÕÃîÈË¬îÈØóÈÂóäÉČóìÚ¬óãè¬óÉñĂËèõÙöÂóäÃóãëõÚÅóĂìÂòÛÝúÛäõāáÅ

āÕãÖäÈ ìäøîÂóäÃóãëõÚÅóÝ¬óÚë×óÛòÚÅÚÂæóÈÖ¬óÈą ÛØÛóØÃîÈë×óÛòÚÅÚÂæóÈÖ¬óÈą ÿË¬Ú ß¬îÅóë¬È  

(WHOLESALERS ) ß¬îÅóÜæöÂ (RETAILERS) ĀæñÖòèĀØÚÅÚÂæóÈ (AGENT MIDDLEMAN) ØöćâöÖ¬î

ÖæóÕ îöÂë¬èÚìÚ÷ćÈÃîÈÂõÉÂääâÂóäÉòÕÉóìÚ¬óãëõÚÅó Åøî ÂóäĀÉÂÉ¬óãÖòèëõÚÅó (PHYSICAL 

DISTRIBUTION) ÂóäÂäñÉóãëõÚÅóÿÃóëú¬ÖòèÝúÛäõāáÅ ÂóäÿæøîÂĂËèõÙöÂóäÃÚë¬È (TRANSPORTATION) Øöć

ÿìâóñëâĂÚÂóäË¬èãĀÉÂÉ¬óãëõÚÅó ëøćîÂóäÃÚë¬ÈăÕĀÂ¬ ÂóäÃÚë¬ÈØóÈîóÂóé ØóÈä×ãÚÖ° ØóÈä×ăà ØóÈÿäøî 

ĀæñØóÈØ¬î ÝúÛäõìóäÂóäÖæóÕÉñÖîÈÅČóÚ÷Èè¬óÉñÿæøîÂĂËëøćîîã¬óÈĂÕ×÷ÈÉñÕöØöćëùÕ āÕãÿëöãÅ¬óĂËÉ¬óãÅ¬óëõÚÅóÚòĈÚ

ăÜ×÷ÈæúÂÅóØòÚÿèæó ÃòĈÚÖîÚØöćëČóÅòÎîöÂÜäñÂóäìÚ÷ćÈĂÚÂóäĀÉÂÉ¬óãÖòèëõÚÅó Åøî ÃòĈÚÖîÚÃîÈÂóäÉòÕÿÂĆÛäòÂêó

ëõÚÅó (STORAGE) ÿßøćîäîÂóäÉČóìÚ¬óãĂìØòÚÿèæóØöćÝúÛäõāáÅÖîÈÂóä 
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3. ÂóäÂČóìÚÕäóÅó (Price) ÿâøćîÙùäÂõÉăÕâöÂóäßòÓÚóÝæõÖáòÔÒ°Ã÷ĈÚâó äèâØòĈÈìóË¬îÈØóÈÂóäÉòÕ

ÉČóìÚ¬óãĀæñèõÙöÂóäĀÉÂÉ¬óãÖòèëõÚÅóăÕĀæè ëõćÈëČóÅòÎØöćÙùäÂõÉÉñÖîÈÕóÿÚõÚÂóäÖ¬îăÜ Åøî ÂóäÂČóìÚÕäóÅóØöć

ÿìâóñëâĂìÂòÛÝæõÖáòÔÒ°ØöćÉñÚČóăÜÿëÚîÃóãÂ¬îÚØöćÉñÂČóìÚÕäóÅóëõÚÅó ÙùäÂõÉÖîÈâöÿÜóìâóãè¬óÉñÖòĈÈäóÅó

ÿßøćîÖîÈÂóäîñăä ÿßøćîÃãóãë¬èÚ×øîÅäîÈÖæóÕ (Market Share) ìäøîÿßøćîÿÜóìâóãîã¬óÈîøćÚ îöÂØòĈÈÖîÈâöÂóä

ĂËÂæãùØÙ°ĂÚÂóäÖòĈÈäóÅóØöćÉñØČóĂìÿÂõÕÂóäãîâäòÛÉóÂÖæóÕÿÜóìâóã ĀæñëúÂòÛÅú¬ĀÃ¬ÈÃòÚăÕĂÚÂóäĀÃ¬ÈÃòÚĂÚ

ÖæóÕ āÕãÂæãùØÙ°ÕóÚäóÅóÿÜĆÚÿÅäøćîÈâøîØöćÅú¬ĀÃ¬ÈÃòÚìóâóĂËăÕÝæäèÕÿäĆèÂè¬óÜòÉÉòãîøćÚą ÿË¬Ú ÂóäæÕäóÅó 

ìäøîîóÉÖòĈÈäóÅóëõÚÅóĂìëúÈëČóìäòÛëõÚÅóØöćâöæòÂêÔñßõÿéêĂÚÖòèÃîÈâòÚÿîÈ ÿßøćîĀëÕÈáóßßÉÚ°ØöćÕö îóÉĂËÝæ

ØóÈÉõÖèõØãóâóË¬èãÿëäõâÂóä   ÖòĈÈäóÅó ÂóäÖòĈÈäóÅóëõÚÅóîóÉâöÚāãÛóãÂóäĂìëõÚÿËøćîìäøîÚāãÛóãÂóäĂì

ë¬èÚæÕÿÈõÚëòÕë¬èÚ æÕÂóäÅó ìäøîë¬èÚæÕÜäõâóÔ ðæð ÚîÂÉóÂÚòĈÚÙùäÂõÉÉñÖîÈÅČóÚ÷È×÷ÈÂÏÃîÛòÈÅòÛØóÈ

ÂÏìâóãØöćÉñâöÝæÂäñØÛÖ¬îäóÅóÕèã äóÅóâúæÅ¬óÝæõÖáòÔÒ°ĂÚäúÜÖòèÿÈõÚ äóÅóÿÜĆÚÖÚØùÚÃîÈæúÂÅó ÝúÛäõāáÅ

ÉñÿÜäöãÛÿØöãÛäñìè¬óÈÅùÔÅ¬óÃîÈÝæõÖáòÔÒ°ÂòÛäóÅóÝæõÖáòÔÒ°ÚòĈÚ ×óÅùÔÅ¬óëúÈÂè¬óäóÅó ÿÃóÉñÖòÕëõÚĂÉÌøĈî 

ÕòÈÚòĈÚ ÝúÂČóìÚÕÂæãùØÙ°ÂóäÖæóÕÕóÚäóÅóÖîÈÅČóÚ÷È×÷ÈÜäñÿÕĆÚÖ¬óÈą ÕòÈÚöĈ 

3.1 ÅùÔÅ¬óØöćäòÛäú ĂÚëóãÖóÃîÈæúÂÅó Ì÷ćÈÖîÈßõÉóäÔóè¬óÂóäãîâäòÛÃîÈæúÂÅóĂÚÅùÔÅ¬óÃîÈ 

ÝæõÖáòÔÒ°è¬óëúÈÂè¬óäóÅóÚòĈÚ ÝæõÖáòÔÒ°ÚòĈÚ 

3.2 ÖÚØùÚëõÚÅóĀæñÅ¬óĂËÉ¬óãØöćÿÂöćãèÃîÈ 

3.3 ÂóäĀÃ¬ÈÃòÚ 

3.4 ÜòÉÉòãîøćÚą 

ƚ. Âóäë¬ÈÿëäõâÂóäÖæóÕ (Promotion) ÿÜĆÚÂóäé÷ÂêóÿÂöćãèÂòÛÂäñÛèÚÂóäÖõÕÖ¬îëøćîëóäăÜãòÈÖæóÕ

ÿÜóìâóã Âóäë¬ÈÿëäõâÂóäÖæóÕÿÜĆÚèõÙöÂóäØöćÉñÛîÂĂìæúÂÅóØäóÛÿÂöćãèÂòÛÝæõÖáòÔÒ°ØöćÿëÚîÃóãèòÖ×ùÜäñëÈÅ°

ÃîÈÂóäë¬ÈÿëäõâÂóäÖæóÕ ÿßøćîÛîÂĂìæúÂÅóØäóÛè¬óâöÝæõÖáòÔÒ°îîÂÉóìÚ¬óãĂÚÖæóÕßãóãóâËòÂËèÚĂì

æúÂÅóÌøĈîĀæñÿßøćîÿÖøîÚÅèóâØäÈÉóÂòÛÖòèÝúÛäõāáÅ 

Âóäë¬ÈÿëäõâÂóäÖæóÕÉñÖîÈâöÂóäé÷Âêó×÷ÈÂäñÛèÚÂóäÖõÕÖ¬îëøćîëóä (Communication Process) 

ÿßøćîÿÃóĂÉ×÷ÈÅèóâëòâßòÚÙ°äñìè¬óÈÝúäòÛÂòÛÝúë¬È Âóäë¬ÈÿëäõâÂóäÖæóÕâöÿÅäøćîÈâøîëČóÅòÎØöćÉñĂËîãú¬ ƚ ËÚõÕ

ÕèãÂòÚ ØöćÿäöãÂè¬óë¬èÚÝëâÃîÈÂóäë¬ÈÿëäõâÂóäÖæóÕ (Promotion Mix) ăÕĀÂ¬ 

ƚ.Ɨ ÂóäÃóãāÕãĂËßÚòÂÈóÚ (Personal Selling) ÿÜĆÚÂóäÿëÚîÃóãëõÚÅóĀÛÛ 

ÿÝËõÎìÚóÂòÚ (Face-to-Face) ßÚòÂÈóÚÃóãÖîÈÿÃóßÛÜñÂòÛÝúÌøĈîāÕãÖäÈÿßøćîÿëÚîÃóãëõÚÅó Âóäë¬Èÿëäõâ

ÂóäÖæóÕāÕãèõÙöÚöĈÿÜĆÚèõÙöØöćÕöØöćëùÕ ĀÖ¬ÿëöãÅ¬óĂËÉ¬óãëúÈ 

ƚ.Ƙ ÂóäāÇêÔó (Advertising) ìâóã×÷ÈäúÜĀÛÛÃîÈÂóäÉ¬óãÿÈõÚÿßøćîÂóäë¬Èÿëäõâ 
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ÂóäÖæóÕ āÕãâõăÕîóéòãÖòèÛùÅÅæĂÚÂóäÚóÿëÚîìäøîË¬èãĂÚÂóäÃóã ĀÖ¬ÿÜĆÚÂóäĂËëøćîāÇêÔóÜäñÿáØÖ¬óÈą 

ÿË¬Ú āØäØòéÚ° èõØãù ìÚòÈëøîßõâß° ÚõÖãëóä ÜóãāÇêÔó îõÚÿÖîä°ÿÚĆÖ (Internet) ëøćîāÇêÔóÿìæ¬óÚöĈÉñëóâóä×

ÿÃó×÷ÈÝúÛäõāáÅÿÜĆÚÂæù¬âĂìÎ¬ ÿìâóñëóìäòÛëõÚÅóØöćÖîÈÂóäÂäñÉóãÖæóÕÂèóÈ 

ƚ.ƙ Âóäë¬ÈÿëäõâÂóäÃóã (Sales Promotion) ìâóã×÷ÈÂõÉÂääâØöćØČóìÚóØöćË¬èã 

ßÚòÂÈóÚÃóãĀæñÂóäāÇêÔóĂÚÂóäÃóãëõÚÅó Âóäë¬ÈÿëäõâÂóäÃóãÿÜĆÚÂóäÂäñÖùÚÝúÛäõāáÅĂìÿÂõÕÅèóâ

ÖîÈÂóäĂÚÖòèëõÚÅó Âóäë¬ÈÿëäõâÂóäÃóãÉòÕØČóĂÚäúÜÃîÈÂóäĀëÕÈëõÚÅó ÂóäĀÉÂÃîÈÖòèîã¬óÈ ĀÉÂÅúÜîÈ ÃîÈ

Ā×â ÂóäĂËĀëÖâÜ°ÿßøćîĀæÂëõÚÅóÂóäËõÈāËÅĀÉÂäóÈèòæÖ¬óÈą ðæð 

ƚ.ƚ ÂóäÿÝãĀßä¬ĀæñÜäñËóëòâßòÚÙ° (Publicity and Public Relation) ĂÚÜòÉÉùÛòÚ 

ÙùäÂõÉâòÂëÚĂÉáóßßÉÚ°ÃîÈÂõÉÂóä ÙùäÂõÉăÕĂËÿÈõÚÉóÚèÚâóÂÿßøćîëäóÈËøćîÿëöãÈĀæñáóßßÉÚ°ÃîÈÂõÉÂóä 

ÜòÉÉùÛòÚîÈÅ°ÂäÙùäÂõÉë¬èÚĂìÎ¬ăâ¬ăÕÿÚÚØöćÂóäĀëèÈìóÂóăä (Maximize Profit) ÿßöãÈîã¬óÈÿÕöãè ÖîÈÿÚÚØöć

èòÖ×ùÜäñëÈÅ°ÃîÈÂóäĂìÛäõÂóäĀÂ¬ëòÈÅâÕèã (Social Objective) ÿßäóñÅèóâîãú¬äîÕÃîÈîÈÅ°ÂóäÙùäÂõÉÉñ

Ã÷ĈÚîãú¬ÂòÛÂóäãîâäòÛÃîÈÂæù¬âÝúÛäõāáÅĂÚëòÈÅâ ×óìóÂÂæù¬âÝúÛäõāáÅÖ¬î ÖóÚìäøîâöÅèóâÅõÕè¬óîÈÅ°ÂóäÙùäÂõÉ

ĀëèÈìóÝæÜäñāãËÚ°ĂìÂòÛÖÚâóÂÉÚăâ¬ÅČóÚ÷È×÷ÈëòÈÅâ ìäøîÝúÛäõāáÅ 

ƚ.ƛ.ÂäñÛèÚÂóä (Process) ÿÜĆÚÂóäëäóÈëääÅ°ĀæñÂóäë¬ÈâîÛë¬èÚÜäñÂîÛÃîÈ 

ÝæõÖáòÔÒ°āÕãîóéòãÂäñÛèÚÂóäØöćèóÈĀÝÚâóÿÜĆÚîã¬óÈÕö ÂæãùØÙ°ØöćëČóÅòÎëóìäòÛÂóäÛäõÂóä Åøî ÿèæóĀæñ

ÜäñëõØÙõáóßĂÚÂóäÛäõÂóä ÕòÈÚòĈÚÂäñÛèÚÂóäÛäõÂóäØöćÕöÉ÷ÈÅèäâöÅèóâäèÕÿäĆèĀæñâöÜäñëõØÙõáóßĂÚÂóë¬ÈâîÛ

äèâ×÷ÈÖîÈÈ¬óãÖ¬îÂóäÜÐõÛòÖõÂóä ÿßøćîØöćßÚòÂÈóÚÉñăÕăâ¬ÿÂõÕÅèóâëòÛëÚ ØČóÈóÚăÕîã¬óÈ×úÂÖîÈĀæñâöĀÛÛ

ĀÝÚÿÕöãèÂòÚĀæñÈóÚØöćăÕÖîÈÕöâöÜäñëõØÙõáóßĀæñÅùÔáóß 

 

áóßØöć Ƙ  ë¬èÚÜäñëâØóÈÂóäÖæóÕØöćëîÕÅæîÈÂòÛÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅ 

4P's

¶Product

¶Price

¶Place

¶Promotion

4C's

¶Customer Solution

¶Customer Cost

¶Convenience

¶Communication

ÂóäÖîÛëÚîÈ

ÃîÈæúÂÅó

¶ÝæõÖáòÔÒ°ÖîÈëóâóä×ĀÂăÃ

ÜòÎìóæúÂÅóăÕ

¶äóÅóÝæõÖáòÔÒ°ØöćæúÂÅóÉ¬óãÖîÈ

×úÂÂè¬óÅú¬ĀÃ¬È

¶ë×óÚØöćÌøĈî / ÿèæóØöćĂËÝæõÖáòÔÒ°

âöÅèóâëñÕèÂ

¶Âóäë¬ÈÿëäõâÂóäÖæóÕØöćëøćîëóä

ÖäÈÿÜóìâóã
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2.3ØåêÐöÿÂöćãèÂòÛØòéÚÅÖõ (ATTITUDE) 

 

ÅèóâìâóãÃîÈØòéÚÅÖõ 

éòÂÕõċăØã  ëùäÂõÉÛèä (2545: 138) ĂìÅèóâìâóãÃîÈØòéÚÅÖõăèè¬ó ØòéÚÅÖõ  Åøî  ëáóèñÅèóâ

ßäîâØóÈÉõÖØöćÿÂöćãèÃîÈÂòÛÅèóâÅõÕ  Åèóâäúë÷Â  ĀæñĀÚèāÚâÃîÈßåÖõÂääâÛùÅÅæØöćâöÖ¬îÛùÅÅæ  ëõćÈÃîÈ  

ë×óÚÂóäÔ°Ö¬óÈ ą ăÜĂÚØõéØóÈĂÕØõéØóÈìÚ÷ćÈ ĀæñëáóèñÅèóâßäîâØóÈÉõÖÚöĈÉñÖîÈîãú¬ÚóÚßîëâÅèä 

ëäîãÖäñÂúæ (ÖõèãóÚÚØ°)  îää×âóÚñ  (2541: 64) ĂìÅèóâìâóãÃîÈØòéÚÅÖõăèè¬ó     ØòéÚÅÖõ  

Åøî  ÝæÝëâÝëóÚäñìè¬óÈÅèóâÚ÷ÂÅõÕ  ÅèóâÿËøćî  ÅèóâÅõÕÿìĆÚ  Åèóâäú  ĀæñÅèóâäúë÷ÂÃîÈÛùÅÅæØöćâöÖ¬îëõćÈ

ìÚ÷ćÈëõćÈĂÕ  ÅÚĂÕÅÚìÚ÷ćÈ  ë×óÚÂóäÔ°ĂÕë×óÚÂóäÔ°ìÚ÷ćÈ ą  Ì÷ćÈîîÂâóĂÚØóÈÜäñÿâõÚÅ¬óîòÚîóÉÿÜĆÚăÜ

ĂÚØóÈãîâäòÛìäøî ÜÏõÿëÙÂĆăÕ  ĀæñÅèóâäúë÷Âÿìæ¬óÚöĈâöĀÚèāÚâØöćÉñÂ¬îĂìÿÂõÕßåÖõÂääâĂÕßåÖõÂääâìÚ÷ćÈÃ÷ĈÚ 

   Hornby, A  S . (2001: 62) “Oxford Advanced Learner's Dictionary of Current 

English”  ĂìÅèóâìâóãÃîÈØòéÚÅÖõăèè¬ó ØòéÚÅÖõ  Åøî  èõ×öØóÈØöćÅùÔÅõÕìäøîäúë÷ÂÖ¬îëõćÈĂÕëõćÈìÚ÷ćÈìäøîÅÚĂÕ

ÅÚìÚ÷ćÈ  Āæñèõ×öØóÈØöćÅùÔÜäñßåÖõÖ¬îĂÅäìäøîÅÚĂÕÅÚìÚ÷ćÈ  Ì÷ćÈĀëÕÈĂìÿìĆÚè¬ó  ÅùÔÅõÕìäøîäúë÷Âîã¬óÈăä 

Gibson (2000: 102)  ĂìÅèóâìâóãÃîÈØòéÚÅÖõăèè¬ó ØòéÚÅÖõ  Åøî  ÖòèÖòÕëõÚßåÖõÂääâ  ÿÜĆÚ

Åèóâäúë÷ÂÿËõÈÛèÂìäøîÿËõÈæÛ  ÿÜĆÚëáóèñÉõÖĂÉĂÚÂóäßäîâØöćÉñë¬ÈÝæÂäñØÛÖ¬îÂóäÖîÛëÚîÈÃîÈÛùÅÅæÚòĈÚ 

ą Ö¬îÛùÅÅæîøćÚ ą  Ö¬îèòÖ×ùìäøîÖ¬îë×óÚÂóäÔ°  āÕãØöćØòéÚÅÖõÚöĈëóâóä×ÿäöãÚäúìäøîÉòÕÂóäăÕāÕãĂË

ÜäñëÛÂóäÔ° 

Schermerhorn (2000: 75)  ĂìÅèóâìâóãÃîÈØòéÚÅÖõăèè¬ó ØòéÚÅÖõ  Åøî ÂóäèóÈĀÚèÅèóâÅõÕ  

Åèóâäúë÷Â ĂìÖîÛëÚîÈĂÚÿËõÈÛèÂìäøîÿËõÈæÛÖ¬îÅÚìäøîÖ¬îëõćÈÃîÈ  ĂÚëáóèñĀèÕæîâÃîÈÛùÅÅæÚòĈÚą  Āæñ

ØòéÚÅÖõÚòĈÚëóâóä×ØöćÉñäúìäøî×úÂÖöÅèóâăÕÉóÂëõćÈØöćÅÚßúÕîîÂâóîã¬óÈăâ¬ÿÜĆÚØóÈÂóä ìäøîÉóÂÂóäëČóäèÉØöć

ÿÜĆÚØóÈÂóä ìäøîÉóÂßåÖõÂääâÃîÈÛùÅÅæÿìæ¬óÚòĈÚ 

ÉóÂÅèóâìâóãØöćÂæ¬óèâóÃóÈÖÚ îóÉëäùÜăÕè¬ó ØòéÚÅÖõ ìâóã×÷È Åèóâäúë÷Â  ÅèóâÅõÕìäøîÅèóâ

ÿËøćî ĀæñĀÚèāÚâØöćÉñĀëÕÈîîÂÌ÷ćÈßåÖõÂääâÃîÈÛùÅÅæ ÿÜĆÚÜÐõÂõäõãóāÖÖîÛ āÕãÂóäÜäñâóÔÅ¬óè¬óËîÛ

ìäøîăâ¬ËîÛ  ØöćÉñë¬ÈÝæÂäñØÛÖ¬îÂóäÖîÛëÚîÈÃîÈÛùÅÅæĂÚÿËõÈÛèÂìäøîÿËõÈæÛÖ¬îÛùÅÅæ  ëõćÈÃîÈ Āæñ

ë×óÚÂóäÔ°  ĂÚëáóèñĀèÕæîâÃîÈÛùÅÅæÚòĈÚą  āÕãØöćØòéÚÅÖõÚöĈ  ëóâóä×ÿäöãÚäú ìäøîÉòÕÂóäăÕāÕãĂË

ÜäñëÛÂóäÔ°  ĀæñØòéÚÅÖõÚòĈÚëóâóä×ØöćÉñäú ìäøî×úÂÖöÅèóâăÕÉóÂëõćÈØöćÅÚßúÕîîÂâóîã¬óÈăâ¬ÿÜĆÚØóÈÂóä 

ìäøîÉóÂÂóäëČóäèÉØöćÿÜĆÚØóÈÂóä ìäøîÉóÂßåÖõÂääâÃîÈÛùÅÅæÿìæ¬óÚòĈÚ 

 

îÈÅ°ÜäñÂîÛÃîÈØòéÚÅÖõ 

 Schermerhorn  (ƘƖƖƖ: ƝƜ)  Âæ¬óèè¬ó ØòéÚÅÖõ  ÜäñÂîÛÕèã   ƙ  îÈÅ°ÜäñÂîÛ  ÕòÈÚöĈ 
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  Ɨ.  îÈÅ°ÜäñÂîÛÕóÚ Åèóâäú ÅèóâÿÃóĂÉ (Cognitive Component)  Åøî  ØòéÚÅÖõØöćÉñ

ëñØîÚĂìÿìĆÚ×÷ÈÅèóâÿËøćî  ÅèóâÅõÕÿìĆÚ  Åèóâäú  ĀæñÃîâúæØöćÛùÅÅæÅÚìÚ÷ćÈâö  Ì÷ćÈÅèóâÿËøćî  ÉñĀëÕÈĂì

ÿìĆÚ×÷ÈÅèóâÅõÕÃîÈÅÚ  ìäøîëõćÈÃîÈ ĀæñÃîëäùÜØöćÛùÅÅæăÕâöÖ¬îÛùÅÅæìäøîëõćÈÃîÈÚòĈÚą  ÿË¬Ú  ÈóÚÃîÈÊòÚÃóÕ

ÅèóâäòÛÝõÕËîÛ  ÿÜĆÚÖÚ 

  Ƙ.  îÈÅ°ÜäñÂîÛÕóÚîóäâÔ° Åèóâäúë÷Â (Affective Component) Åøî  Åèóâäúë÷ÂÿÊßóñ

îã¬óÈÌ÷ćÈÿÂöćãèÃîÈÂòÛÝæÂäñØÛë¬èÚÛùÅÅæ  Ì÷ćÈăÕÉóÂëõćÈÿäóìäøîëõćÈØöćÿÂõÕÂ¬îÚØČóĂìÿÂõÕØòéÚÅÖõÚòĈÚą  ÿË¬Ú  ÊòÚ

ăâ¬ËîÛÈóÚÃîÈÊòÚ  ÿÜĆÚÖÚ 

  ƙ.  îÈÅ°ÜäñÂîÛÕóÚßåÖõÂääâ (Behavioral Component) Åøî  ÅèóâÖòĈÈĂÉØöćÉñ

ÜäñßåÖõĂÚØóÈĂÕØóÈìÚ÷ćÈ  āÕãâöäóÂÑóÚâóÉóÂÅèóâäúë÷ÂÿÊßóñÿÉóñÉÈÃîÈÛùÅÅæ ìäøîØòéÚÅÖõÃîÈÛùÅÅæ  

ÿË¬Ú  ÊòÚÂČóæòÈăÜØČóÈóÚÃîÈÊòÚ  ÿÜĆÚÖÚ 

ÜäñÿáØÃîÈØòéÚÅÖõ 

 ÂóäĀëÕÈîîÂØóÈØòéÚÅÖõëóâóä×ĀÛ¬ÈăÕÿÜĆÚ  ƙ  ÜäñÿáØ (ÕóäÔö, ƘƛƚƘ: ƚƙ) Åøî 

  Ɨ.  ØòéÚÅÖõĂÚØóÈÛèÂ  (Positive  Attitude)  Åøî  Åèóâäúë÷ÂÖ¬îëõćÈĀèÕæîâĂÚØóÈØöćÕö

ìäøîãîâäòÛ  ÅèóâßîĂÉ  ÿË¬Ú  ÚòÂé÷ÂêóØöćâöØòéÚÅÖõØöćÕöÖ¬îÂóäāÇêÔó  ÿßäóñèõËóÂóäāÇêÔóÿÜĆÚÂóäĂì

ÛùÅÅæăÕâöîõëäñØóÈÅèóâÅõÕ 

  Ƙ.  ØòéÚÅÖõĂÚØóÈæÛ  (Negative Attitude)   Åøî  ÂóäĀëÕÈîîÂ ìäøîÅèóâäúë÷ÂÖ¬î

ëõćÈĀèÕæîâĂÚØóÈØöćăâ¬ßîĂÉ  ăâ¬Õö  ăâ¬ãîâäòÛ  ăâ¬ÿìĆÚÕèã  ÿË¬Ú  ÚõÕăâ¬ËîÛÅÚÿæöĈãÈëòÖè°  ÿßäóñÿìĆÚè¬ó

ØóäùÔëòÖè° 

  ƙ.  Âóäăâ¬ĀëÕÈîîÂØóÈØòéÚÅÖõ  ìäøîâöØòéÚÅÖõÿÊãą  (Negative Attitude)   Åøî  âö

ØòéÚÅÖõÿÜĆÚÂæóÈîóÉÉñÿßäóñè¬óăâ¬âöÅèóâäúÅèóâÿÃóĂÉĂÚÿäøćîÈÚòĈÚą  ìäøîĂÚÿäøćîÈÚòĈÚą  ÿäóăâ¬âöĀÚèāÚâ

ØòéÚÅÖõîãú¬ÿÕõâìäøîăâ¬âöĀÚèāÚâØóÈÅèóâäúĂÚÿäøćîÈÚòĈÚą âóÂ¬îÚ  ÿË¬Ú  ÿäóâöØòéÚÅÖõØöćÿÜĆÚÂæóÈÖ¬îÖú

ăâāÅäÿèà  ÿßäóñÿäóăâ¬âöÅèóâäúÿÂöćãèÂòÛāØêìäøîÅùÔÃîÈÖúăâāÅäÿèàâóÂ¬îÚ 

                ÉñÿìĆÚăÕè¬óÂóäĀëÕÈîîÂÃîÈØòéÚÅÖõÚòĈÚ ÿÂõÕÉóÂÂóäÂ¬îÖòèÃîÈØòéÚÅÖõØöćëñëâăèÿÜĆÚ

ÅèóâÅõÕĀæñÅèóâäúë÷Â  ÉÚëóâóä×ĀëÕÈßåÖõÂääâÖ¬óÈą îîÂâó  ÖóâØòéÚÅÖõÖ¬îëõćÈÚòĈÚ 

 

2.5 ÂóäèõÿÅäóñì°Âæù¬â(CLUSTER ANALYSIS) 

 

 ÿÜĆÚÂäñÛèÚÂóäÉòÕèòÖ×ùÖ¬óÈą Ăìîãú¬Âæù¬âØöćÿìâóñëâ Ì÷ćÈâöÅùÔëâÛòÖõØöćèòÖ×ùØöćîãú¬ĂÚÂæù¬âÿÕöãèÂòÚÉñ

ÅæóãÂòÚ ĀÖ¬âöÅèóâĀÖÂÖ¬óÈÉóÂèòÖ×ùĂÚÂæù¬âîøćÚ ÉòÕÂæù¬âāÕãßãóãóâĂìäñãñì¬óÈÃîÈëõćÈØöćîãú¬ĂÚÂæù¬âÿÕöãèÂòÚ

îãú¬ĂÂæÂòÚĂìâóÂØöćëùÕ (Minimize Intra-Cluster Distances) Āæñäñãñì¬óÈØöćîãú¬Ö¬óÈÂæù¬ââöÅèóâì¬óÈ

ĀÖÂÖ¬óÈÂòÚâóÂØöćëùÕ (Maximize Inter-Cluster Distances) 
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áóßØöć ƙ ÉòÕèòÖ×ùÖ¬óÈą Ăìîãú¬Âæù¬âØöćÿìâóñëâ 

 

ÂóäèõÿÅäóñì°Âæù¬â (Cluster  Analysis)   ÿÜĆÚÿØÅÚõÅÂóäĀÛ¬ÈÂæù¬âìÚ¬èãÃîâúæ ìäøîÿÜĆÚÂóäĀÛ¬ÈÅÚ  

ëòÖè°  ëõćÈÃîÈ  îÈÅ°Âä ðæð  îîÂÿÜĆÚÂæù¬âã¬îãîã¬óÈÚîã Ƙ  Âæù¬â  āÕãâöìæòÂÿÂÔÒ°ĂÚÂóäĀÛ¬ÈÕòÈÚöĈ  “Ăì

ìÚ¬èãØöćîãú¬ĂÚÂæù¬âÿÕöãèÂòÚâöæòÂêÔñØöćëÚĂÉÿìâøîÚÂòÚìäøîÅæóãÂòÚ  ĀÖ¬ìÚ¬èãØöćîãú¬Ö¬óÈÂæù¬âÂòÚÉñâöæòÂêÔñØöć

ëÚĂÉÖ¬óÈÂòÚ” ÅČóè¬óæòÂêÔñØöćëÚĂÉîóÉÉñâöìæóã ą ÖòèĀÜä ÿË¬Ú  ×óëÚĂÉÅèóâÅõÕÿìĆÚØóÈÕóÚÂóäÿâøîÈ  Éñ

âöÅČó×óâìæóã ą ÅČó×óâÕóÚÂóäÿâøîÈ  ĀæñÉñÚČóÅČóÖîÛÿìæ¬óÚòĈÚâóĀÛ¬ÈÂæù¬â (Âòæãó  èóÚõËã°ÛòÎËó. ƘƛƛƘ : 

286) 

ÂóäÉòÕ Case (ìâóã×÷È ÅÚ ëòÖè° ëõćÈÃîÈ ìäøî îÈÅ°Âä ðæð)  ìäøîÿÜĆÚÂóäÉòÕÖòèĀÜäîîÂÿÜĆÚÂæù¬â

ã¬îã ą ÖòĈÈĀÖ¬ Ƙ Âæù¬âÃ÷ĈÚăÜ   Case Øöćîãú¬ĂÚÂæù¬âÿÕöãèÂòÚÉñâöæòÂêÔñØöćÿìâøîÚÂòÚìäøîÅæóãÂòÚ ë¬èÚ Case 

Øöćîãú¬Ö¬óÈÂæù¬âÂòÚÉñâöæòÂêÔñØöćĀÖÂÖ¬óÈÂòÚ   ÖòèĀÜäØöćîãú¬ĂÚÂæù¬âÿÕöãèÂòÚÉñâöÅèóâëòâßòÚÙ°ÂòÚâóÂÂè¬óÖòè

ĀÜäØöćîãú¬Ö¬óÈÂæù¬âÂòÚ  ÖòèĀÜäØöćîãú¬Ö¬óÈÂæù¬âÂòÚÉñâöÅèóâëòâßòÚÙ°ÂòÚÚîãìäøîăâ¬âöÅèóâëòâßòÚÙ°ÂòÚÿæã  ÿË¬Ú   

âöèòÖ×ùÜäñëÈÅ°ØöćÉñÉòÕëõćÈÃîÈ (Object)  n  ëõćÈĂìîãú¬ÿÜĆÚÂæù¬â ą āÕãØöćëõćÈÃîÈØöćîãú¬ĂÚÂæù¬âÿÕöãèÂòÚâöæòÂêÔñ

ÅæóãÂòÚ (Similarity)  ìäøîĂÂæËõÕÂòÚ  (Closeness)  ÕòÈÖòèîã¬óÈÝòÈÃîâúæÃóÈæ¬óÈÚöĈ 

 ÖòèĀÜäØöć 

1 

ÖòèĀÜäØöć

2 

ÖòèĀÜäØöć

K 

ÖòèĀÜäØöć

P 

ìÚ¬èãØöć

1: 

X11 X12 X1k X1p 

ìÚ¬èãØöć 

2: 

X21 X22 X2k X2p 

. . . . . 

. . . . . 

. . . . . 
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ìÚ¬èãØöć 

j: 

Xj1 Xj2 Xjk Xjp 

. . . . . 

. . . . . 

. . . . . 

ìÚ¬èãØöć 

n: 

Xn1 Xn2 Xnk Xnp 

     

āÕãØöć  Xjk   ìâóã×÷È   ÂóäèòÕìäøîÅ¬óÅäòĈÈØöć  j  ÃîÈÖòèĀÜä  k 

ÉñÿìĆÚè¬óĀÖ¬æñìÚ¬èã×úÂèòÕÕèãÖòèĀÜä  P  Öòè  ìÚ¬èãØöćĂÚØöćÚöĈÂĆÅøî  ëõćÈÃîÈØöć  ÚòĈÚÿîÈ  ĂÚÂóä

èõÿÅäóñì°ÉòÕÂæù¬âîóÉÿäöãÂØòÛéòßØ°  ÿË¬Ú  item  case  ìäøî  object  ĀæèĀÖ¬è¬óÅČóăìÚëøćîÅèóâìâóãăÕ

âóÂÂè¬óÂòÚ 

îã¬óÈăäÂĆÖóâ  ÂóäèõÿÅäóñì°ÉòÕÂæù¬âÚîÂÉóÂÉñÉòÕëõćÈÃîÈĂìîãú¬ÿÜĆÚÂæù¬â ą Āæè  ÿäóãòÈëóâóä×ĂË

ĀÚèÅõÕÚöĈÉòÕÖòèĀÜä  p  ÖòèĂìîãú¬ÿÜĆÚÂæù¬â ą ăÕÕèã 

ëùËóÖõ ÜäñëõØÙõäòÑëõÚÙ°(2540) ăÕÂæ¬óè×÷ÈèòÖ×ùÜäñëÈÅ°ÃîÈ ÿØÅÚõÅèõÙö Cluster  Analysis è¬ó 

ÿØÅÚõÅ Cluster Analysis âöèòÖ×ùÜäñëÈÅ°ØöćëČóÅòÎîãú¬ 2 ÜäñÂóä Åøî   ÂóäÉòÕÂæù¬âìÚ¬èãèõÿÅäóñì°   ÂóäÉòÕ

Âæù¬âÖòèĀÜä Ì÷ćÈâöÅèóâëîÕÅæîÈÂòÛ Âòæãó èóÚõËã°ÛòÎËó (2548) Āæñëóâóä×Âæ¬óèāÕãäèâÅøî ÿßøćîÉòÕÂæù¬â 

Case Ì÷ćÈÉñÿÜĆÚÜäñāãËÚ°ĂÚÈóÚÕóÚÖ¬óÈ ą ÿ Ë¬Ú ÂóäÖæóÕ  ÂóäĀßØã° ÂóäÜÂÅäîÈ ðæð ÕòÈÖòèîã¬óÈ

Ö¬îăÜÚöĈ 

Öòèîã¬óÈØöć 1   ĂËé÷ÂêóßåÖõÂääâÂóäÛäõāáÅÃîÈÂæù¬âÝúÛäõāáÅØöćîãú¬Ö¬óÈÂæù¬âÂòÚ Ì÷ćÈÉñØČóĂìëóâóä×

èóÈÂæãùØÙ°ØóÈÂóäÖæóÕăÕîã¬óÈâöÜäñëõØÙõáóßâóÂÃ÷ĈÚ ÂóäØöćÉñëóâóä×ĀãÂÂæù¬âÝúÛäõāáÅîîÂÿÜĆÚÂæù¬âã¬îã

ăÕ ÉñÖîÈßõÉóäÔó×÷ÈÖòèĀÜäØöćĂËĂÚÂóäÉòÕÂæù¬âÝúÛäõāáÅ ØöćÉñØČóĂìÝúØöćîãú¬Ö¬óÈÂæù¬âÂòÚâößåÖõÂääâÂóäÛäõāáÅ

ØöćĀÖÂÖ¬óÈÂòÚ ÖòèĀÜäÕòÈÂæ¬óèîóÉÉñÜäñÂîÛÕèãîóËößîóãù äóãăÕ ÿÜĆÚÖÚ 

Öòèîã¬óÈØöć 2  ĂËèóÈĀÝÚÿßøćîÂóäØÕëîÛÖæóÕ ÿË¬Ú îóÉÉñâöÂóäÉòÕÂæù¬âßøĈÚØöćìäøîÉòÈìèòÕāÕãäèâ

ßøĈÚØöć ìäøîÉòÈìèòÕØöćÅæóãÂòÚăèÕèãÂòÚ ÿßøćîÉñăÕÂČóìÚÕÂæãùØÙ°ØóÈÂóäÖæóÕØöćĀÖÂÖ¬óÈÂòÚëČóìäòÛßøĈÚØöćØöćîãú¬Øöć

Ö¬óÈÂæù¬âÂòÚ ëČóìäòÛÖòèĀÜäØöćÅèäÚČóâóßõÉóäÔóĂÚÂóäÉòÕÂæù¬âîóÉÉñÿÜĆÚÉČóÚèÚÜäñËóÂä ä óãăÕÿÊæöćã  

îóËößÃîÈÅÚĂÚßøĈÚØöć  ßåÖõÂääâ   ØòéÚÅÖõÃîÈÅÚĂÚßøĈÚØöć ÿÜĆÚÖÚ 

Öòèîã¬óÈØöć 3  ÂóäÿÜäöãÛÿØöãÛä×ãÚÖ°ãöćìîÖ¬óÈ ą āÕãØöć 1 Case Åøî ä×ãÚÖ° 1  ãöćìî Ì÷ćÈßõÉóäÔó

ÉóÂÖòèĀÜä ÿË¬Ú Åèóâ×öćĂÚÂóäÌ¬îâ æúÂëúÛ äñÛÛÿÛäÂ Å¬óĂËÉ¬óãÖ¬îÂõāæÿâÖä  äóÅó  ÿÜĆÚÖÚ 

Öòèîã¬óÈØöć 4  ÂóäÉòÕÂæù¬âÜäñÿØé îóÉĂËÕòËÚöØóÈÕóÚëóÙóäÔëùÃ ÿÜĆÚÖòèĀÜäØöćĂËĂÚÂóäÉòÕÂæù¬â 

ÿË¬Ú  ÉČóÚèÚĀßØã° ÿáëòËÂä ßãóÛóæ ÉČóÚèÚÿÖöãÈĂÚāäÈßãóÛóæ ëòÕë¬èÚÃîÈăÃâòÚ ĀæñĀÜÈĂÚîóìóä ĂÚØöćÚöĈ 
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1 Case  Åøî 1 ÜäñÿØé   āÕãĂìÜäñÿØéØöćâöäñÛÛëóÙóäÔëùÃÅæóãÂòÚîãú¬ÕèãÂòÚ ×óÜäñÿØéØöćâöäñÛÛ

ëóÙóäÔëùÃÖ¬óÈÂòÚÉñîãú¬Ö¬óÈÂæù¬âÂòÚ 

ÃîÖÂæÈÿÛøĈîÈÖÚÿÂöćãèÂòÛÂóäèõÿÅäóñì°ÉòÕÂæù¬â Cluster Analysis 

 1. ăâ¬ØäóÛÉČóÚèÚÂæù¬ââóÂ¬îÚè¬óâöÂöćÂæù¬â 

 Ƙ. ăâ¬ØäóÛâóÂ¬îÚè¬óìÚ¬èãìäøîÅÚĂÕÉñîãú¬Âæù¬âĂÕ 

 3. ìÚ¬èãìäøîÅÚĂÕÅÚìÚ÷ćÈÉñÖîÈîãú¬Âæù¬âĂÕÂæù¬âìÚ÷ćÈÿßöãÈÂæù¬âÿÕöãè 

 ƚ. ÖòèĀÜäØöćĂËĂÚÂóäĀÛ¬ÈâöâóÂÂè¬ó Ɨ ÖòèĀæñÖòèĀÜäîóÉÉñÿÜĆÚÖòèĀÜäØöćâöÅ¬óÿßöãÈ Ɨ Å¬óìäøîÖòèĀÜä

ÿËõÈÅùÔáóß ìäøî ÖòèĀÜäÿËõÈÜäõâóÔ 

 

ÅùÔëâÛòÖõÃîÈÿØÅÚõÅèõÙö Cluster Analysis 

 

 ëùËóÖõ ÜäñëõØÙõäòÑëõÚÙ°(ƘƛƚƖ) ăÕÂæ¬óè×÷ÈÅùÔëâÛòÖõÃîÈÿØÅÚõÅèõÙö Cluster Analysis ăèìæóã

ÜäñÂóäÕèãÂòÚÌ÷ćÈâöäóãæñÿîöãÕÕòÈÚöĈ 

  Ɨ.  ÅèóâÖîÈÂóäØóÈÕóÚÃîâúæ   ëČóìäòÛÂóäèõÿÅäóñì°ÉòÕÂæù¬âìÚ¬èãèõÿÅäóñì°ÝúèõÉòãîóÉĂË

ÃîâúæØöćäñÛùìÚ¬èãèõÿÅäóñì°ĀæñÖòèĀÜäÖóâØöćÉòÕÿÂĆÛâóăÕÿæã ÿË¬Ú  ÂóäèõÿÅäóñì°ØöćăÕÂæ¬óèâóĀæèÃîÈÖÚ ë¬èÚ

ÂóäèõÿÅäóñì°ÉòÕÂæù¬âÖòèĀÜä ÝúèõÉòãăâ¬îóÉÉñĂËĀàâÃîâúæÕòÈÂæ¬óèăÕāÕãĂËÿâÖäõÂĀëÕÈÅèóâëòâßòÚÙ°äñìè¬óÈ

ÖòèĀÜä ĀØÚăÕ 

  Ƙ.  ĀÚèÅõÕßøĈÚÑóÚ   ëõćÈëČóÅòÎØöćëùÕÃîÈÂóäèõÿÅäóñì°ÂóäÉòÕÂæù¬âÅøî ÖòèĀÜäØöćĂË  ìóÂ

ÝúèõÉòãăâ¬ăÕÿÂĆÛÃîâúæÿÂöćãèÂòÛÖòèĀÜäØöćëČóÅòÎ ą ÝæØöćăÕÂĆÉñăâ¬ÕöìäøîØČóĂìăÃèÿÃèăÕ ØòĈÈÚöĈÿßäóñÖòèĀÜä Øöć

ÿæøîÂăèÖòĈÈĀÖ¬ĀäÂÉñÿÜĆÚëõćÈØöćÂČóìÚÕÅùÔëâÛòÖõÃîÈëõćÈØöćäñÛùÅèóâÿÜĆÚÂæù¬âã¬îã  ÿË¬Ú   ĂÚÂóäÉòÕÂæù¬â

āäÈÿäöãÚĂÚÿâøîÈ ìóÂÝúèõÉòãăâ¬ÿÂĆÛÃîâúæÿÂöćãèÂòÛ  ÉČóÚèÚÚòÂÿäöãÚĀæñÅäú ÃÚóÕÃîÈāäÈÿäöãÚÂĆăâ¬îóÉÿÜĆÚ

ÿÂÔÒ°ĂÚÂóäÉòÕÂæù¬âăÕ 

  ƙ.  ÅèóâÅæóãÂòÚÃîÈìÚ¬èã   ÅèóâÅõÕÿÂöćãèÂòÛÅèóâÅæóãÃîÈìÚ¬èãé÷Âêó ÿÜĆÚÿØÅÚõÅ

ÃîÈÂóäèõÿÅäóñì°ØóÈë×õÖõìæóãèõÙö āÕãØòćèăÜÂóäèòÕÅèóâÅæóãÉñßõÉóäÔóÉóÂÅèóâì¬óÈäñìè¬óÈèòÖ×ù ìäøî

ßõÉóäÔóÉóÂÅèóâÅæóãÂòÚ  

  ƚ.  ÂóäèòÕÅèóâì¬óÈ èõÙöÂóäèòÕÅèóâì¬óÈëóâóä×èòÕăÕìæóãèõÙö èõÙöÂóäìÚ÷ćÈØöćÚõãâèòÕÂòÚ

âóÂÂĆÅøî èõÙöØöćÿäöãÂè¬ó äñãñì¬óÈÿËõÈãúÅæõÕãÂÂČóæòÈëîÈ (Squared Euclidean distance) Åøî  ÝæäèâÃîÈ

ÝæÖ¬óÈãÂÂČóæòÈëîÈÃîÈØùÂÖòèĀÜä ÿË¬Ú  ÖîÈÂóäÕúÅèóâì¬óÈÂòÚÃîÈÿÛöãä° Ƙ ãöćìî Ì÷ćÈÿäóØäóÛäóÅóÖÚØùÚ Āæñ

ĀÅæîäöćÃîÈÿÛöãä°ØòĈÈ Ƙ  ãöćìî 
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ÜäñÿáØÃîÈÿØÅÚõÅ Cluster Analysis 

 

 ÿØÅÚõÅ Cluster Analysis ĀÛ¬ÈÿÜĆÚìæóãÜäñÿáØ āÕãÿØÅÚõÅØöćĂËÂòÚâóÂâö Ƙ ÿØÅÚõÅ Åøî 

  Ɨ.  ÂóäèõÿÅäóñì°Âæù¬âĀÛÛÃòĈÚÖîÚ (Hierarchical Cluster Analysis) 

  2.  ÂóäèõÿÅäóñì°Âæù¬âĀÛÛăâ¬ÿÜĆÚÃòĈÚÖîÚ  (Nonhierarchical  Cluster  Analysis ìäøî

ÛóÈÅäòĈÈÿäöãÂè¬ó  K – Means Cluster  Analysis ) 

 

ÿØÅÚõÅ  Hierarchical Cluster Analysis 

 

 ÿÜĆÚÿØÅÚõÅØöćÚõãâĂËÂòÚâóÂĂÚÂóäÉòÕÂæù¬â Case ìäøîÉòÕÂæù¬âÖòèĀÜä āÕãâöÿÈøćîÚăÃÕòÈÚöĈ 

  Ɨ.  ĂÚÂäÔöØöćĂËĂÚÂóäĀÛ¬È Case ÚòĈÚ ÉČóÚèÚ Case ÖîÈăâ¬âóÂÚòÂ (ÉČóÚèÚ Case ÅèäÖČćó

Âè¬ó ƘƖƖ ×óÖòĈÈĀÖ¬ ƘƖƖ Ã÷ĈÚăÜĂË K-Means Cluster)ĀæñÉČóÚèÚÖòèĀÜäÖîÈăâ¬âóÂÿË¬ÚÂòÚ 

  Ƙ. ăâ¬ÉČóÿÜĆÚÖîÈØäóÛÉČóÚèÚÂæù¬ââóÂ¬îÚ 

  ƙ. ăâ¬ÉČóÿÜĆÚÿÜĆÚÖîÈØäóÛè¬óÖòèĀÜäĂÕìäøî Case ĂÕîãú¬Âæù¬âĂÕÂ¬îÚ 

 

ìæòÂÿÂÔÒ°ĂÚÂóääèâÂæù¬â 

 

 ìæòÂÿÂÔÒ°ĂÚÂóääèâÂæù¬âĂÚĀÖ¬æñÃòĈÚÖîÚÃóÈÖÚâöìæóãèõÙö ĂÚØöćÚöĈÉñÂæ¬óè×÷ÈÿÊßóñèõÙöØöćâöĂÚ

āÜäĀÂäâ SPSS Ì÷ćÈÉñÜäóÂÐĂÚÅČóëòćÈ Method ÕòÈÚöĈ 

  1.  Between – groups Linkage ìäøîÿäöãÂè¬óèõÙö Average Linkage Between 

Groups ìäøîÿäöãÂÂè¬ó UPGMA (Unweightede Pair-Group Method Using Arithmetic Average) 

 

áóßØöć 4 Average Linkage 

 èõÙöÚöĈÉñÅČóÚèÔìóäñãñì¬óÈÿÊæöćãÃîÈØùÂÅú¬ÃîÈ Case āÕãØöć Case ìÚ÷ćÈîãú¬ĂÚ Cluster Øöć i ë¬èÚîöÂ 

Case ìÚ÷ćÈîãú¬ĂÚ Cluster Øöć j, I, j ×ó Cluster Øöć i âöäñãñì¬óÈÿÊæöćãÉóÂ Cluster Øöć j ëòĈÚÂè¬óäñãñì¬óÈÉóÂ

Cluster îøćÚÉñÚČó Cluster Øöć i Āæñ j äèâÂòÚÿÜĆÚ Cluster ÿÕöãèÂòÚ 



21 

 

  2. Within-group Linkage Technique ìäøîÿäöãÂè¬ó Average Linkage Within 

Groups Method èõÙöÚöĈÉñäèâ Cluster ÿÃóÕèãÂòÚ×óäñãñì¬óÈÿÊæöćãäñìè¬óÈØùÂ Case  

ĂÚ Cluster ÚòĈÚ ą âöÅ¬óÚîãØöćëùÕ 

  3.  Nearest Neighbor ìäøîÿäöãÂè¬ó Single Linkage 

 
áóßØöć 5 Single Linkage 

 èõÙöÚöĈÉñäèâ Cluster 2 Cluster ÿÃóÕèãÂòÚāÕãßõÉóäÔóÉóÂäñãñì¬óÈØöćëòĈÚØöćëùÕ  āÕãØöć dik ÿÜĆÚ

äñãñì¬óÈØöćëòĈÚØöćëùÕäñìè¬óÈ Cluster i Āæñ k ĂÚäúÜØöć 3 Éñäèâ Cluster i Āæñ j ÿÃóÕèãÂòÚÿßäóñ dij < dik 

  4.  Furthest Neighbor Technique ìäøîÿäöãÂè¬ó Complete Linkage 

 
áóßØöć 6 Complete linkage 

 èõÙöÚöĈÉñäèâ Cluster 2 Cluster ÿÃóÕèãÂòÚāÕãßõÉóäÔóÉóÂäñãñì¬óÈØöćãóèØöćëùÕ 

  dik = äñãñì¬óÈØöćãóèØöćëùÕÃîÈ Cluster Øöć i Āæñ k 

 dij = äñãñì¬óÈØöćãóèØöćëùÕÃîÈ Cluster Øöć i Āæñ j 

 ĂÚØöćÚöĈ dij < dik É÷Èäèâ Cluster Øöć i Āæñ j ÿÃóÿÜĆÚ Cluster ÿÕöãèÂòÚ 

  5.  Centroid Clustering 
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áóßØöć 7 Centroid Clustering 

 èõÙöÚöĈÉñäèâ Cluster 2 Cluster ÿÃóÕèãÂòÚāÕãßõÉóäÔóÉóÂäñãñì¬óÈÃîÈÉùÕÂæóÈÃîÈ Cluster 

(Âæù¬â)   èõÙöÂóäÚöĈÉñÅČóÚèÔìóäñãñì¬óÈäñìè¬óÈ Centroid ÃîÈ Cluster ØöæñÅú¬ ĂÚØöćÚöĈÉñÿäöãÂÅ¬óÿÊæöćã ìäøî

Å¬óÂæóÈÃîÈĀÖ¬æñ Cluster è¬ó Centroid ÃîÈ Cluster ÿÚøćîÈÉóÂÂóäÉòÕÂæù¬âCase ÉñßõÉóäÔóÉóÂÖòèĀÜä

ìæóã ą Öòèßäîâ ą ÂòÚ É÷ÈÿäöãÂÅ¬óÂæóÈìäøîÅ¬óÿÊæöćãè¬ó Centroid ×óäñãñì¬óÈäñìè¬óÈ Centroid ÃîÈ 

Cluster Åú¬ĂÕÖČćóÉñäèâ Cluster Åú¬ÚòĈÚÿÃóÿÜĆÚ Cluster ÿÕöãèÂòÚ 

6.  Median Clustering 

 èõÙöÚöĈÉñäèâ Cluster 2 Cluster ÿÃóÕèãÂòÚ āÕãĂìĀÖ¬æñ Cluster ëČóÅòÎÿØ¬óÂòÚ(ĂìÚČĈóìÚòÂÿØ¬óÂòÚ) 

ĂÚÃÔñØöćèõÙöÃîÈ Centroid Clustering ÉñĂìÅèóâëČóÅòÎĀÂ¬ Cluster âöÃÚóÕĂìÎ¬âóÂÂè¬ó Cluster Øöćâö

ÃÚóÕÿæĆÂ (ĂìÚČĈóìÚòÂăâ¬ÿØ¬óÂòÚ)  Median Clustering ÉñĂËÅ¬ó Median ÿÜĆÚÅ¬óÂæóÈÃîÈ Centroid ×ó

äñãñì¬óÈ äñìè¬óÈÅ¬ó Median ÃîÈ Clustering ÉñĂËÅ¬ó Median ÿÜĆÚÅ¬óÂæóÈÃîÈ Centroid ×óäñãñì¬óÈ 

äñìè¬óÈÅ¬ó Median ÃîÈ Cluster Åú¬ĂÕÖČćóÉñäèâ Cluster Åú¬ÚòĈÚÿÃóÕèãÂòÚ 

  7.  Ward’s Method 

 ìæòÂÂóäÃîÈèõÙöÚöĈÉñßõÉóäÔóÉóÂÅ¬ó Sum of the squared within-cluster  distance āÕãÉñäèâ 

Cluster ØöćØČóĂìÅ¬ó Sum of square within-cluster distance ÿßõćâÃ÷ĈÚÚîãØöćëùÕ  

āÕãÅ¬ó Square within-cluster distance  ÅøîÅ¬ó Square Euclidean distance ÃîÈĀÖ¬æñ Case ÂòÛ 

Cluster Mean 

 

 

ÂóäèõÿÅäóñì°Âæù¬âĀÛÛăâ¬ÿÜĆÚÃòĈÚÖîÚ(Nonhierarchical  Cluster  Analysis ìäøî K · Means Cluster  

Analysis ) 

 

 ÂóäÉČóĀÚÂÂæù¬âĀÛÛ K-Means Cluster Analysis ìäøîØöćÿäöãÂîöÂîã¬óÈè¬ó ÂóäèõÿÅäóñì°Âæù¬âĀÛÛ

ăâ¬ÿÜĆÚÃòĈÚÖîÚ(Nonhierarchical Cluster Analysis) ìäøî ÂóäĀÛ¬Èë¬èÚ (Partioning) Ì÷ćÈÿÜĆÚèõÙöØöćĀÖÂÖ¬óÈ

ÉóÂÿØÅÚõÅÂóäèõÿÅäóñì°ĀÛÛÿÜĆÚÃòĈÚÖîÚÅøî  ÿØÅÚõÅHierarchical Cluster Analysis āÕãèõÙöÚöĈÝúèõÉòãÉñÖîÈ
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ÂČóìÚÕÿîÈè¬óÉñÖîÈĀÛ¬ÈÿÜĆÚÂöćÂæù¬â ÿË¬Ú k Âæù¬â É÷ÈÿäöãÂèõÙöÚöĈè¬ó K-Means Clustering āÕã Hartigan 

(1975 îóÈ×÷ÈĂÚ Âòæãó èóÚõËã°ÛòÎËó, 2548) ăÕé÷ÂêóÃòĈÚÖîÚÂóäèõÿÅäóñì°ÃîÈèõÙö K-Means ëóâóä×ëäùÜăÕ

ÕòÈÚöĈ  

 ÃòĈÚÖîÚÂóäÉòÕÂæù¬âÕòÈÚöĈ    

1. ÉòÕëõćÈÃîÈîîÂÿÜĆÚ  K  Âæù¬âÅä¬óè  ą  Â¬îÚ 

2. ìó  Centroid (ĂÚØöćÚöĈÅøîÅ¬óÿÊæöćã)  ÃîÈĀÖ¬æñÂæù¬â  ÿäóÉñÉòÕëõćÈÃîÈæÈĂÚÂæù¬â 

Øöćîãú¬ĂÂæ  Centroid  âóÂØöćëùÕ  ĂÚÂäÔöØöćÂæù¬âØöćÉòÕăÕĂÚÃî 1.  ăâ¬ÿÜĆÚăÜÖóâÚöĈ  ÿäóÖîÈÂæòÛăÜÿäõćâØöćÃî 1. 

Ăìâ¬ 

3. ÂæòÛăÜØČóÃî 2. 

 

ìæòÂÂóäÃîÈÿØÅÚõÅ K-Means  Clustering 

 

 ÿÜĆÚÿØÅÚõÅÂóäÉČóĀÚÂ Case îîÂÿÜĆÚÂæù¬âã¬îã ÉñĂËÿâøćîâöÉČóÚèÚ Case âóÂ āÕãÉñÖîÈÂČóìÚÕ

ÉČóÚèÚÂæù¬âìäøîÉČóÚèÚ Cluster ØöćÖîÈÂóä ÿË¬Ú  ÂČóìÚÕĂìâö k Âæù¬â  

ÿØÅÚõÅ K-Means ÉñâöÂóäØČóÈóÚìæóã ą äîÛ (Iteration) āÕãĂÚĀÖ¬æñäîÛÉñâöÂóääèâ Cases ĂìăÜîãú¬

ĂÚÂæù¬âĂÕÂæù¬âìÚ÷ćÈ āÕãÿæøîÂÂæù¬âØöć Case ÚòĈÚâöäñãñì¬óÈÉóÂÅ¬óÂæóÈÃîÈÂæù¬âÚîãØöćëùÕ ĀæèÅČóÚèÔÅ¬óÂæóÈ

ÃîÈÂæù¬âĂìâ¬ ÉñØČóÿË¬ÚÚöĈÉÚÂäñØòćÈÅ¬óÂæóÈÃîÈÂæù¬âăâ¬ÿÜæöćãÚĀÜæÈ ìäøîÅäÛÉČóÚèÚäîÛØöćÂČóìÚÕăè 

 

ËÚõÕÃîÈÖòèĀÜäØöćĂËĂÚÿØÅÚõÅ K-Means Clustering 

 

 ÖòèĀÜäØöćĂËĂÚÿØÅÚõÅ K-Means Clustering ÉñÖîÈÿÜĆÚÖòèĀÜäÿËõÈÜäõâóÔ Åøî ÿÜĆÚëÿÂæîòÚÖä

áóÅ(Interval Scale) ìäøîëÿÂæîòÖäóë¬èÚ(Ration Scale) āÕãăâ¬ëóâóä×ĂËÂòÛÃîâúæØöćîãú¬ĂÚäúÜÅèóâ×öć ìäøî 

Binary ÿìâøîÚÿØÅÚõÅ Hierarchical 

 

ÃòĈÚÖîÚÂóäèõÿÅäóñì°ÃîÈèõÙö   K-Means 

 

 ÂóäèõÿÅäóñì°ÉČóĀÚÂÂæù¬âÕèãÿØÅÚõÅèõÙö K-Means Clustering ëóâóä×ëäùÜ ÃòĈÚÖîÚÃîÈÂóä

èõÿÅäóñì°ăÕ 4 ÃòĈÚÖîÚÕòÈÚöĈ 

  ÃòĈÚØöć 1  ÉòÕÂæù¬âÃîâúæÿÜĆÚ k Âæù¬â Ì÷ćÈâöÂóäĀÛ¬ÈăÕìæóãèõÙöÕòÈÚöĈ 

   - ĀÛ¬Èîã¬óÈëù¬â 

   - ĀÛ¬ÈÕèãÝúé÷ÂêóÿîÈ 
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  ÃòĈÚØöć 2  ÅČóÚèÔìóÉùÕÂ÷ćÈÂæóÈÂæù¬âÃîÈĀÖ¬æñÂæù¬â ÿË¬Ú ÉùÕÂæóÈÂæù¬âÃîÈÂæù¬âØöć C Åøî  

  ÃòĈÚØöć 3  âöèõÙöÂóäßõÉóäÔó 2 ĀÛÛ āÕãÉñÅČóÚèÔ. 

   ĀÛÛØöć 1 ÅČóÚèÔìóäñãñì¬óÈÉóÂĀÖ¬æñìÚ¬èãăÜãòÈÉùÕÂæóÈÂæù¬âÃîÈØùÂÂæù¬â 

ĀæñÉñßõÉóäÔóãóãìÚ¬èãăÜãòÈÂæù¬âØöćâöäñãñì¬óÈÖČćóëùÕ 

   ĀÛÛØöć 2 ÅČóÚèÔäñãñì¬óÈÂČóæòÈëîÈÃîÈĀÖ¬æñìÚ¬èãăÜãòÈÉùÕÂæóÈÂæù¬âØöćìÚ¬èã

ÚòĈÚîãú¬ āÕãĂì ESSZ(Error Sum Square) ÿØ¬óÂòÛäñãñì¬óÈÂČóæòÈëîÈÃîÈĀÖ¬æñìÚ¬èãăÜãòÈÉùÕÂæóÈÂæù¬â 

 
   āÕãØöć   C ( i )  ìâóã×÷È  Âæù¬âÃîÈìÚ¬èãØöć i  

   ESS = ÝæÛèÂÃîÈäñãñì¬óÈÉóÂĀÖ¬æñìÚ¬èãĂÚÂæù¬âăÜãòÈÉùÕÂæóÈÂæù¬âäèâØùÂ

Âæù¬â Âæù¬âĂÕØöćâöÅ¬ó ESS ÖČćó ĀëÕÈè¬óìÚ¬èãØöćîãú¬ĂÚÂæù¬âÚòĈÚâöÅèóâÅæóãÅæ÷ÈÂòÚ 

  ÃòĈÚØöć 4  ÂóäßõÉóäÔóãóãÂæù¬â ÉñĂËÿÂÔÒ°ÂóäãóãÖóâÅ¬óØöćÅČóÚèÔăÕĂÚÃòĈÚØöć 3 

   ĀÛÛØöć 1  ÉñØČóÂóäãóãìÚ¬èãØöć i ăÜãòÈÂæù¬âØöćØČóĂìäñãñì¬óÈÉóÂìÚ¬èãØöć i ăÜãòÈ

ÉùÕÂæóÈÂæù¬ââöÅ¬óÖČćóëùÕ 

   ĀÛÛØöć 2  ÉñØČóÂóäãóãìÚ¬èãØöć i ăÜãòÈÂæù¬âØöćØČóĂìÅ¬ó ESS âöÅ¬óÖČćóëùÕ×óÃòĈÚØöć 4 

ăâ¬âöÂóäãóãÂæù¬âîöÂĀæè ĀëÕÈè¬óÂæù¬âØöćĀÛ¬ÈăÕÚòĈÚÿìâóñëâĀæè ĀÖ¬×óĂÚÚòĈÚØöć 4 âöÂóäãóãÂæù¬â Âæù¬âØöćâö

ìÚ¬èããóãÿÃóìäøîãóãîîÂÉñÖîÈØČóÂóäÅČóÚèÔìóÉùÕÂæóÈÂæù¬âĂìâ¬ÚòćÚÅøîÖîÈÂæòÛăÜØČóÃòĈÚØöć 2 

 

2.6 ÈóÚèõÉòãØöćÿÂöćãèÃîÈ 

 

ÑäõÚÕó Åæ¬îÈĀÅæè (ƘƛƛƘ)ÅÔñÿéäêÑéóëÖä° ëóÃóÿéäêÑéóëÖä°ÿÂêÖä ăÕé÷Âêó “ßåÖõÂääâĀæñ

ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÝòÂîõÚØäöã°ÃîÈÝúÛäõāáÅØöćØĆîÜë° ÌúÿÜîä°âóä°ÿÂĆÖĂÚÂäùÈÿØßâìóÚÅä” āÕã

âöèòÖ×ùÜäñëÈÅ°ÿßøćîé÷Âêó ëáóßØòćèăÜÃîÈæòÂêÔñßåÖõÂääâÂóäÌøĈîÝòÂîõÚØäöã°ÃîÈÝúÛäõāáÅ Āæñé÷Âêó

ÅèóâëòâßòÚÙ°äñìè¬óÈÜòÉÉòãë¬èÚÛùÅÅæÂòÛßåÖõÂääâÌøĈîÝòÂîõÚØäöã°ÃîÈÝúÛäõāáÅØöćØĆîÜ ÌúÜÿÜîä°âóä°ÿÂĆÖĂÚ

ÂäùÈÿØßâìóÚÅä  ÿÂĆÛäèÛäèâÃîâúæÉČóÚèÚ ƚƖƖ äóã ëČóìäòÛÂóäé÷ÂêóÿäøćîÈÚöĈÿæøîÂĂËèõÙöÂóäëù¬âÖòèîã¬óÈĀÛÛ

ĀÛÛÿÊßóñÿÉóñÉÈ(Purposive Sampling) èõÿÅäóñì°ÃîâúæÕèãë×õÖõÿËõÈßääÔó ĀæñÿËõÈÜäõâóÔ āÕãßõÉóäÔó

ÉóÂÅ¬óë×õÖõäîãæñ Åèóâ×öć Å¬óÿÊæöćã ĀæñØÕëîÛÅèóâëòâßòÚÙ°ÃîÈÃîâúæØöćâöæòÂêÔñÿÜĆÚÅèóâ×öć (ÂóäØÕëîÛ

ëââÖõÑóÚ) āÕãÅ¬óăÅëĀÅèä° (Chi – Square: ɢ 2 ) âóĂËÿßøćîé÷ÂêóÅèóâëòâßòÚÙ°äñìè¬óÈÜòÉÉòãë¬èÚÛùÅÅæ

ÂòÛÂóäÖòÕëõÚĂÉÌøĈî āÕãÂČóìÚÕäñÕòÛÚòãëČóÅòÎØóÈë×õÖõÿØ¬óÂòÛ 0.05 ØöćäñÕòÛÅèóâÿËøćîâòćÚäîãæñ 95 

ÉóÂÝæÂóäèõÉòã ßÛè¬ó ÝúÛäõāáÅÂæù¬âÖòèîã¬óÈë¬èÚĂìÎ¬âöîóãùîãú¬ĂÚË¬èÈäñìè¬óÈ    ƙƗ-ƙƛ Üö âö

ë×óÚáóß ëâäë ÉÛÂóäé÷ÂêóäñÕòÛÜäõÎÎóÖäö ÜäñÂîÛîóËößßÚòÂÈóÚÛäõêòØÿîÂËÚ ĀæñâöäóãăÕÿÊæöćãÖ¬î
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ÿÕøîÚîãú¬ĂÚË¬èÈäñìè¬óÈ ƗƖ,001-20,ƖƖƖ ÛóØ ÕóÚßåÖõÂääâÂóäÌøĈîÝòÂîõÚØäöã° ßÛè¬ó ÝúÛäõāáÅë¬èÚĂìÎ¬

ÿÕõÚØóÈâóÌøĈîÝòÂîõÚØäöã°āÕãä×ãÚÖ°ë¬èÚÛùÅÅæ âöÅèóâ×öćĂÚÂóäÌøĈîÝòÂîõÚØäöã°ÿÊæöćã ƙ ÅäòĈÈÖ¬îÿÕøîÚ ÿëöã

Å¬óĂËÉ¬óãĂÚÂóäÌøĈîÝòÂîõÚØäöã°ÿÊæöćãÖ¬îÅäòĈÈîãú¬ĂÚË¬èÈäñìè¬óÈ Ɨ,ƖƖƗ-Ɨ,ƛƖƖ ÛóØ ĀæñĂÚÂóäÿëöãÅ¬óĂËÉ¬óãĀÖ¬æñ

ÅäòĈÈ ÝúÛäõāáÅÉñĂËÿÈõÚëÕĂÚÂóäËČóäñÅ¬óÝòÂîõÚØäöã° ĂÚë¬èÚÃîÈÿìÖùÝæØöćØČóĂìÖòÕëõÚĂÉÌøĈîÝòÂîõÚØäöã°ÿßäóñâö

ÅèóââòćÚĂÉè¬óâöÅèóâÜæîÕáòãâóÂÂè¬óÛäõāáÅÝòÂØòćèăÜ ÚîÂÉóÂÚöĈãòÈ ßÛè¬ó ÂóäÌøĈîÝòÂîõÚØäöã°ÃîÈÝúÛäõāáÅ

ĂÚĀÖ¬æñÅäòĈÈÚòĈÚÝúÛäõāáÅë¬èÚĂìÎ¬ÉñÖòÕëõÚĂÉÌøĈîÕèãÖÚÿîÈ ëČóìäòÛÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕØöć

ÝúÛäõāáÅĂìÅèóâëČóÅòÎâóÂØöćëùÕ Åøî ë¬èÚÜäñëâÂóäÖæóÕÕóÚÂóäÉòÕÉČóìÚ¬óã ÅõÕÿÜĆÚÅ¬óÿÊæöćãäèâ 4.21 

äîÈæÈâó ăÕĀÂ¬ ë¬èÚÜäñëâÂóäÖæóÕÕóÚÛùÅæóÂäĀæñÂäñÛèÚÂóä ë¬èÚÜäñëâÂóäÖæóÕÕóÚÝæõÖáòÔÒ° 

ë¬èÚÜäñëâÂóäÖæóÕÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ Āæñë¬èÚÜäñëâÂóäÖæóÕÕóÚäóÅó āÕãÅõÕÿÊæöćãäèâÿØ¬óÂòÛ 

3.85 3.75 3.63 Āæñ 3.33 ÖóâæČóÕòÛ āÕãÜòÉÉòãÕóÚÅèóâëñÕèÂĂÚÂóäÿÕõÚØóÈâóÌøĈîÝòÂîõÚØäöã° Âóä

ĂìÛäõÂóäËČóäñÿÈõÚØöćäèÕÿäĆè ëõÚÅóâöÖäóäòÛäîÈÅèóâÜæîÕáòã âöāÜäāâËòćÚÌøĈî Ɨ Ā×â Ɨ ĀæñâöÜóãÛîÂäóÅó

ËòÕÿÉÚ ÖóâæČóÕòÛ ÿÜĆÚÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕØöćÝúÛäõāáÅĂìÅèóâëČóÅòÎ 

îîâÕóè ßõæóÕó (2557) ÅÔñÛäõìóäÙùäÂõÉ ëóÃóÛäõìóäÙùäÂõÉ ăÕé÷Âêó “ØòéÚÅÖõ ĀæñÜòÉÉòãØöćâö

îõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÝòÂÜæîÕëóäßõêÃîÈÝúÛäõāáÅĂÚîČóÿáîâòÎÉóÅöäö ÉòÈìèòÕÃîÚĀÂ¬Ú” āÕãâö

èòÖ×ùÜäñëÈÅ°ÿßøćîé÷Âêó æòÂêÔñØóÈÜäñËóÂäÃîÈÝúÛäõāáÅĂÚÂóäÖòÕëõÚĂÉÌøĈîĀæñßåÖõÂääâÂóäÛäõāáÅÝòÂ

ÜæîÕëóäßõê ÿßøćîé÷ÂêóØòéÚÅÖõÃîÈÝúÛäõāáÅØöćâöÖ¬îÝòÂÜæîÕëóäßõê Āæñÿßøćîé÷Âêóë¬èÚÜäñëâØóÈÂóäÖæóÕ

ØöćâöîõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÝòÂÜæîÕëóäßõêÃîÈÝúÛäõāáÅ ĂËĀÛÛëîÛ×óâ Āæñëù¬âÖòèîã¬óÈĀÛÛÿÉóñÉÈāÕã

ÿÂĆÛÃîâúæÿÊßóñÜäñËóËÚØöćîóéòãĂÚ ÿÃÖîČóÿáîâòÎÉóÅöäö ÉòÈìèòÕÃîÚĀÂ¬Ú ÿÂĆÛäèÛäèâÃîâúæÂæù¬âÖòèîã¬óÈ

ÉČóÚèÚ ƚƖƖ äóã ĂËèõÙöÅČóÚèÔÉóÂëòÕë¬èÚÃîÈÜäñËóÂäØòĈÈìâÕØöćäñÕòÛÅèóâÿËøćîâòćÚäîãæñ Ɵƛ ÚČóÃîâúæâó

èõÿÅäóñì°āÕãĂËë×õÖõØöćĂËèõÿÅäóñì°ÃîâúæăÕĀÂ¬Åèóâ×öć äîãæñ Å¬óÿÊæöćã ë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÂóäèõÿÅäóñì°

ë×õÖõÂóäØÕëîÛØö ë×õÖõÂóäèõÿÅäóñì°ÂóäÝòÚĀÜäØóÈÿÕöãè ë×õÖõÂóäèõÿÅäóñì°ìóÝæÖ¬óÈÃîÈäóãÅú¬ĂË LSD Āæñ

ë×õÖõëòâÜäñëõØÙõċĀÛÛÿßöãä°ëòÚ 

ÉóÂÝæÂóäèõÉòã ßÛè¬ó ÝúÖîÛĀÛÛëîÛ×óâë¬èÚâóÂÿÜĆÚÿßéìÎõÈ âöîóãù ƘƖ-ƘƟ Üö Âóäé÷ÂêóäñÕòÛ

îÚùÜäõÎÎó ë×óÚñáóßāëÕ âöîóËößÿÉóÃîÈÙùäÂõÉë¬èÚÖòè âöäóãăÕ ƗƖ,ƖƖƖ-ƗƟ,ƟƟƟ ÛóØ ÉČóÚèÚëâóËõÂĂÚ

ÅäîÛÅäòè ƙ-ƛ ÅÚ ÝúÛäõāáÅë¬èÚâóÂâöØòéÚÅÖõØöćÕöÖ¬îÝòÂÜæîÕëóäßõêØòĈÈÕóÚÅèóâäúÅèóâÿÃóĂÉ ÕóÚîóäâÔ°

ĀæñÅèóâäúë÷Â ĀæñÕóÚßåÖõÂääâ ÝúÛäõāáÅĂìÅèóâëČóÅòÎÂòÛÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÃîÈÝòÂÜæîÕ

ëóäßõêĂÚäñÕòÛâóÂ ĂÚÂóäØÕëîÛëââÖõÑóÚ ßÛè¬ó æòÂêÔñØóÈÜäñËóÂäØöćĀÖÂÖ¬óÈÂòÚ ĂìäñÕòÛ

ÅèóâëČóÅòÎÿÂöćãèÂòÛÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÃîÈÝòÂÜæîÕëóäßõê ĀÖÂÖ¬óÈÂòÚ æòÂêÔñØóÈÜäñËóÂäØöć

ĀÖÂÖ¬óÈÂòÚ âöÝæÖ¬îØòéÚÅÖõÂóäÛäõāáÅÝòÂÜæîÕëóäßõêĀÖÂÖ¬óÈÂòÚ Āæñ ÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÃîÈÝòÂ

ÜæîÕëóäßõê âöÅèóâëòâßòÚÙ°ÂòÛØòéÚÅÖõÂóäÛäõāáÅÝòÂÜæîÕëóäßõêÃîÈÝúÛäõāáÅ 
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ÔòÑÙöä°  éõèÿÕËÿÉäõÎèÈê° (Ƙƛƛƛ) é÷ÂêóÿäøćîÈ ẤóäÖòÕëõÚĂÉÿæøîÂÌøĈîÝòÂîõÚØäöã°ÉóÂäóÚâúæÚõÙõ

āÅäÈÂóäìæèÈ ĂÚÿÃÖÂäùÈÿØßâìóÚÅäµ āÕãâöèòÖ×ùÜäñëÈÅ°ÿßøćîé÷Âêó Ɨ.)ÜòÉÉòãßøĈÚÑóÚÕóÚÛùÅÅæ ØòéÚÅÖõ

ÿÂöćãèÂòÛÂóäÛäõāáÅÝòÂîõÚØäöã° ÜòÉÉòãÕóÚÂóäÖæóÕÃîÈÝúÛäõāáÅÝòÂîõÚØäöã°ĂÚäóÚâúæÚõÙõāÅäÈÂóäìæèÈĂÚÿÃÖ

ÂäùÈÿØßâìóÚÅä Ƙ.)ÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîÝòÂîõÚØäöã°ÃîÈÝúÛäõāáÅÝòÂîõÚØäöã°ĂÚäóÚâúæÚõÙõāÅäÈÂóäìæèÈ ĂÚ

ÿÃÖÂäùÈÿØßâìóÚÅä ƙ.)ÿÜäöãÛÿØöãÛÅèóâĀÖÂÖ¬óÈäñìè¬óÈÜòÉÉòãßøĈÚÑóÚÃîÈÛùÅÅæÂòÛÂóäÖòÕëõÚĂÉÿæøîÂÌøĈî

ÝòÂîõÚØäöã°ÃîÈÝúÛäõāáÅÝòÂîõÚØäöã°ĂÚäóÚâúæÚõÙõāÅäÈÂóäìæèÈ ĂÚÿÃÖÂäùÈÿØßâìóÚÅä ƚ.)ÅèóâëòâßòÚÙ°

äñìè¬óÈØòéÚÅÖõÿÂöćãèÂòÛÂóäÛäõāáÅÝòÂîõÚØäöã° ĀæñÜòÉÉòãÕóÚÂóäÖæóÕÂòÛÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîÝòÂîõÚØäöã°

ÃîÈÝúÛäõāáÅÝòÂîõÚØäöã°ĂÚäóÚâúæÚõÙõāÅäÈÂóäìæèÈ ĂÚÿÃÖÂäùÈÿØßâìóÚÅä ƛ.)ÜòÎìóĀæñÃîÿëÚîĀÚñÃîÈ

ÝúÛäõāáÅÝòÂîõÚØäöã°ĂÚäóÚâúæÚõÙõāÅäÈÂóäìæèÈ ĂÚÿÃÖÂäùÈÿØßâìóÚÅä Âæù¬âÖòèîã¬óÈØöćĂËĂÚÈóÚèõÉòã ÉČóÚèÚ 

385 äóã ÿÂĆÛÃîâúæāÕãĂËĀÛÛëîÛ×óâ Ì÷ćÈĀÛÛëîÛ×óââöØòĈÈÅČó×óâÜæóãÿÜõÕ ĀæñÅČó×óâÜæóãÜõÕ ë×õÖõØöćĂË

ĂÚÂóäèõÿÅäóñì°ăÕĀÂ¬ Åèóâ×öć Å¬óäîãæñ Å¬óÿÊæöćã ë×õÖõ t-test ë×õÖõ f-test èõÿÅäóñì°ÅèóâĀÜäÜäèÚĀæñ

ØÕëîÛÅèóâĀÖÂÖ¬óÈÅ¬óÿÊæöćãäóãÅú¬ āÕãèõÙö LSD ëòâÜäñëõØÙõċëìëòâßòÚÙ°ÿËõÈîòÚÕòÛÃîÈëÿÜöãä°ĀâÚ 

(Spearman Rank Correlation Coefficient) 

ÉóÂÝæÂóäèõÉòã ßÛè¬ó ÝúÛäõāáÅë¬èÚĂìÎ¬ÿÜĆÚÿßéìÎõÈ îóãùÿÊæöćã ƚƚ Üö îóËößßÚòÂÈóÚÿîÂËÚ äîã

æñ 29.4  âöäñÕòÛÂóäé÷ÂêóÜäõÎÎóÖäö äîãæñ 58.2 âöäóãăÕ ƘƖ,ƖƖƗ-ƚƖ,ƖƖƖ ÛóØ äîãæñ 46.8 ë¬èÚĂìÎ¬âö

ÉČóÚèÚëâóËõÂÅäîÛÅäòèÚîãÂè¬ó ƛ ÅÚ äîãæñ 62.1  ĀæñăÕäòÛäúÃ¬óèëóä Ɨ-Ƙ Ë¬îÈØóÈ äîãæñ 50.4 

ÝúÛäõāáÅâöØòéÚÅÖõÿÂöćãèÂòÛÂóäÛäõāáÅÝòÂîõÚØäöã°  āÕã ëČóäèÉĀæèßÛè¬óÝúÛäõāáÅ îãóÂĂììÚ¬èãÈóÚØóÈ

áóÅäòÑĀæñÿîÂËÚë¬ÈÿëäõâĂìÝúÅÚØöćÛäõāáÅÝòÂîõÚØäöã°ØäóÛ×÷ÈÜäñāãËÚ°ĂÚÂóäÛäõāáÅÝòÂîõÚØäöã°  ë¬èÚÜòÉÉòã

ÕóÚÂóäÖæóÕĂÚáóßäèâ ßÛè¬ó ÜòÉÉòãÕóÚäóÅóâöÝæâóÂØöćëùÕ äîÈæÈâóÿÜĆÚÜòÉÉòãÕóÚÝæõÖáòÔÒ° ÜòÉÉòãÕóÚ

ÂóäÉòÕÉČóìÚ¬óã ĀæñëùÕØóãÜòÉÉòãÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ ë¬èÚÝæÉóÂÂóäØÕëîÛëââÖõÑóÚ ßÛè¬ó 

ÝúÛäõāáÅØöćâöîóãù îóËöß ĀæñÉČóÚèÚË¬îÈØóÈÂóääòÛÃîâúæÃ¬óèëóäØöćĀÖÂÖ¬óÈÂòÚâöÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîÝòÂ

îõÚØäöã°ĀÖÂÖ¬óÈÂòÚ 

èäßääÔ  îõÚèñêó (2551) ÅÔñÛäõìóäÙùäÂõÉ  ëóÃóÂóäÖæóÕ ăÕé÷Âêó “ßåÖõÂääâÂóäÌøĈîÌČĈó

ÿÅäøćîÈÕøćâËóÿÃöãèāîîõËõÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä” āÕãâöèòÖ×ùÜäñëÈÅ°ÿßøćîé÷Âêó ßåÖõÂääâÂóäÌøĈî

ÌČĈóÿÅäøćîÈÕøćâËóÿÃöãèāîîõËõÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä āÕã ÉČóĀÚÂÖóâÃîâúæÜäñËóÂäéóëÖä° 

ÜäñÂîÛÕèã ÿßé îóãù äñÕòÛÂóäé÷Âêó îóËöß Āæñ äóãăÕÿÊæöćãÖ¬îÿÕøîÚ ÝæÂóäèõÉòããòÈëóâóä×ĂËÿÜĆÚ

ĀÚèØóÈĂÚÂóäÕČóÿÚõÚÙùäÂõÉ ĀæñÚČóÃîâúæăÜÜäñÂîÛÂóäèóÈĀÝÚÂóäÖæóÕÿßøćîÜäñëõØÙõáóßëúÈëùÕĀæñ

ÖîÛëÚîÈÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅ ÿÂĆÛäèÛäèâÃîâúæÉČóÚèÚ 400 ÅÚĂË èõÙöÅČóÚèÔÉóÂëòÕë¬èÚÃîÈ

ÜäñËóÂäØòĈÈìâÕØöćäñÕòÛÅèóâÿËøćîâòćÚäîãæñ Ɵƛ ĀæñĂËĀÛÛëîÛ×óâÿÜĆÚÿÅäøćîÈâøîØöćĂËĂÚÂóäëČóäèÉÿÂĆÛ

äèÛäèâ ĀæñèõÿÅäóñì°ÃîâúæÕèãÿÅäøćîÈÅîâßõèÿÖîä°āÕãĂËāÜäĀÂäâ SPSS āÕãë×õÖõÿËõÈßääÔóØöćĂËĂÚÂóä

èõÿÅäóñì°Ãîâúæ ăÕĀÂ¬ Å¬óäîãæñ Å¬óÿÊæöćã Å¬óÅèóâÿÛöćãÈÿÛÚâóÖäóÑóÚ ë¬èÚë×õÖõÿËõÈîÚùâóÚØöćĂËĂÚÂóä
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èõÿÅäóñì°Ãîâúæ ăÕĀÂ¬ ÂóäØÕëîÛÅ¬ó T ÂóäèõÿÅäóñì°Å¬óÅèóâĀÜäÜäèÚ ØóÈÿÕöãè ĀæñÅ¬óëòâÜäñëõØÙõċ

ëìëòâßòÚÙ°ÃîÈÿßöãä°ëòÚ  

ÉóÂÝæÂóäèõÉòã ßÛè¬ó ÝúÛäõāáÅë¬èÚĂìÎ¬ÿÜĆÚÿßéìÎõÈîóãùäñìè¬óÈ 25 – 34 Üö äñÕòÛÂóäé÷Âêó

ÜäõÎÎóÖäö âöîóËößÿÜĆÚßÚòÂÈóÚÛäõêòØÿîÂËÚ âöäóãăÕÿÊæöćãÖ¬îÿÕøîÚ 10,001 – 15,000 ÛóØ ÝúÛäõāáÅâöÂóä

äòÛäúÉòÂÖäóëõÚÅó îãú¬ĂÚäñÕòÛâóÂØöćëùÕ ĂÚÅèóâÅùÚÿÅãÂòÛÖäóëõÚÅóāîîõËõ ÿâøćîÿØöãÛÂòÛÖäóëõÚÅóîøćÚą Āæñ âö

ÂóääòÛäúÅùÔÅ¬óÅèóâÝúÂßòÚÙ°ÂòÛÖäóëõÚÅó îãú¬ĂÚäñÕòÛâóÂĂÚÂóäÌøĈîËóÿÃöãèÖòĈÈĂÉÌøĈîËóÿÃöãèāîîõËõ ÝúÛäõāáÅâö

ÂóääòÛäúÅùÔÅ¬óÅèóâáòÂÕöÖ¬îÖäóëõÚÅó îãú¬ĂÚäñÕòÛâóÂ ÅäòĈÈÖ¬îăÜØöćÉñÌøĈîËóÿÃöãèÉñÌøĈîËóÿÃöãèāîîõËõĀÚ¬ÚîÚ 

ĀæñÉñĀÚñÚČóĂìÛùÅÅæîøćÚÌøĈîËóÿÃöãèāîîõËõ āÕãØöćÉñÌøĈîÃóÿÃöãèØùÂäëËóÖõØöćèóÈÃóã ĀæñÉñÌøĈîĀâè¬óËóÿÃöãèāîîõ

ËõÉñÜäòÛÃÚóÕÉóÂ 500 âõææõæõÖä ÿÜĆÚ 350 âõææõæõÖä ëČóìäòÛëóÿìÖùØöćëČóÅòÎØöćÿæøîÂÌøĈîÌČĈóËóÿÃöãèãöćìîØöćÌøĈîÿÜĆÚ

ÜäñÉČóâöìæóÂìæóãÂòÚăÜ āÕãäñÛùè¬óëóÿìÖùëČóÅòÎØöćëùÕØöćÿæøîÂÌøĈî ÿßäóñ âöäëËóÖõØöćËîÛ ÿæøîÂÌøĈîÿßäóñËîÛ

āÇêÔó  âöÅ¬óĂËÉ¬óãËóÿÃöãèÿÊæöćãÿØ¬óÂòÛ 24.61 ÛóØ/ÅäòĈÈ ÌøćÈÝúÛäõāáÅâöÅèóâ×öć 1 – 2 ÅäòĈÈ/ëòÜÕóì° ĀÖ¬æñÅäòĈÈ

ÝúÛäõāáÅÉñÌøĈîĀÛÛÃèÕÃÚóÕ 500 âõææõæõÖä āÕãÉñÌøĈîäëËóÖõÚČĈóÝ÷ĈÈÝëââñÚóè ë×óÚØöćØöćÌøĈîâóÂØöćëùÕ Åøî 

äóÚëñÕèÂÌøĈî 

éõāëáó  îùØõéëòâßòÚÙ°Âùæ (Ƙƛƛƙ) é÷ÂêóÿäøćîÈ ǗòÉÉòãØöćë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉÌøĈîÌČĈóĂÚÙùäÂõÉîîÚăæÚ° 

Group Buying” āÕãâöèòÖ×ùÜäñëÈÅ°ÿßøćîé÷Âêó ÜòÉÉòãØöćë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉĂÚÂóäÌøĈîÌČĈóĂÚÙùäÂõÉØöćØČó

ÂóäÖæóÕÛÚÿèĆÛăÌÖ° Group Buying āÕãÉñé÷ÂêóÙùäÂõÉîóìóä ÿÚøćîÈÉóÂÿÜĆÚÙùäÂõÉØöćâöëòÕë¬èÚÂóäÃóãÕöæ

Ý¬óÚØóÈÿèĆÛăÌÖ° Group Buying ëúÈØöćëùÕ ĂËèõÉòãÿËõÈëČóäèÉ ÿÂĆÛÃîâúæÖòèîã¬óÈ 330 ÅÚ āÕãÂČóìÚÕäñÕòÛÅ¬ó

ÅèóâÿËøćîâòćÚØöć 95% ÉóÂëúÖäÃîÈÅîĀÅäÚ (Cochran) Ý¬óÚĀÛÛëîÛ×óâîîÚăæÚ° èõÿÅäóñì°āÕãĂËë×õÖõÂóä

èõÿÅäóñì°ëìëòâßòÚÙ° (Correlation Analysis) ĀÛÛÿßöãä°ëòÚ āÕãØČóÂóäìóÅèóâëòâßòÚÙ°ØöæñÅú¬ (Bivariate 

Analysis) ĀæñĂËë×õÖõÿËõÈîÚùâóÚ (Inferential Statistic) ĂÚÂóäØÕëîÛëââÖõÑóÚÈóÚèõÉòãĀæñĂËë×õÖõÂóä

èõÿÅäóñì°×Õ×îãßìùÅúÔ (Multiple Regression) ë¬èÚÂóäÜäñâèæÝæÿßõćâÿÖõâÃîÈÂóäØÕëîÛëââÖõÑóÚÃîÈ

Å¬óÿÊæöćãÜäñËóÂä āÕãÂóäØČó Independent – Sample T test Āæñ One – way Anova 

ÉóÂÝæÂóäèõÉòã ßÛè¬ó Åèóâß÷ÈßîĂÉÃîÈæúÂÅó ĀæñÅèóâËøćÚËîÛĂÚÖäóëõÚÅóÖ¬óÈë¬ÈÝæÖ¬îÅèóâ

ÖòĈÈĂÉĂÚÂóäÌøĈîÌČĈóĂÚÙùäÂõÉØöćØČóÂóäÖæóÕÝ¬óÚÿèĆÛăÌÖ° Group Buying āÕãÜòÉÉòãÕóÚâúæÅ¬óëùØÙõØöćæúÂÅó

ÅóÕìèòÈ ÅùÔáóßÃîÈÂóäÛäõÂóä ĀæñÅóâÿÜĆÚÙääâĂÚÂóäĂìÛäõÂóäâöÅèóâëòâßòÚÙ°ÿËõÈÛèÂÂòÛÅèóâß÷ÈßîĂÉ

ÃîÈæúÂÅó ÖóâæČóÕòÛ îöÂØòĈÈÜòÉÉòãâúæÅ¬óëùØÙõØöćæúÂÅóÅóÕìèòÈ ë¬èÚæÕĂÚÅäòĈÈÖ¬îăÜ ĀæñÂóäÛîÂÖ¬îÿËõÈÛèÂ

ØóÈîîÚăæÚ° âöÅèóâëòâßòÚÙ°ÿËõÈÛèÂÂòÛÅèóâËøćÚËîÛĂÚÖäóëõÚÅóÖóâæČóÕòÛ āÕãÿÊßóñîã¬óÈãõćÈâúæÅ¬óëùØÙõØöć

ăÕäòÛë¬ÈÝæÖ¬îÜòÉÉòãÅèóâß÷ÈßîĂÉÃîÈæúÂÅó ĀæñÅèóâËøćÚËîÛĂÚÖäóëõÚÅóëúÈØöćëùÕ 

ÉóÂÂóäÖäèÉÿîÂëóäÃîÈÈóÚèõÉòãØöćÿÂöćãèÃîÈÚòĈÚĂÚë¬èÚÃîÈÂóäÿÂĆÛäèÛäèâÃîâúæ ßÛè¬ó âöÂóäëù¬â

Öòèîã¬óÈĀÛÛÿÊßóñÿÉóñÉÈ (Purposive Sampling) îóéòãìæòÂÂóäÅČóÚèÔÃÚóÕÂæù¬âÖòèîã¬óÈ ÿÚøćîÈÉóÂăâ¬

ØäóÛÃÚóÕÃîÈÜäñËóÂäØöćĀÚ¬ÚîÚăÕ ÿßøćîĂìÂóäé÷ÂêóÿäøćîÈÚöĈâöÅèóâÚ¬óÿËøćî×øîâóÂÃ÷ĈÚ  ÜîÈÂòÚÅèóâÝõÕßæóÕ
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ĀæñÅèóâăâ¬ëâÛúäÔ°ÃîÈÃîâúæØöćăÕ āÕãĂËëúÖäÂäÔöØöćăâ¬ØäóÛÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ ĀæñÂČóìÚÕÅ¬óÅèóâ

ÿËøćîâòćÚ Ɵƛ% Å¬óÅèóâÅóÕÿÅæøćîÚĂÚÂóäÜäñâóÔăâ¬ÿÂõÚ ƛ % (Âòæãó èóÚõËã°ÛòÎËó, 2545) ÝúØČóÈóÚèõÉòã

ÅČóÚèÔĀæèĂËÂæù¬âÖòèîã¬óÈÉČóÚèÚ ƚƖƖ äóã ĀÖ¬Éñâö Ƙ ÿäøćîÈØöćÂæù¬âÖòèîã¬óÈâöÉČóÚèÚ ƙƞƛ äóã Āæñ ƙƙƖ äóã 

ÅøîÿäøćîÈ ÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîÝòÂîõÚØäöã°ÉóÂäóÚâúæÚõÙõāÅäÈÂóäìæèÈ ĂÚÿÃÖÂäùÈÿØßâìóÚÅä  ĀæñÜòÉÉòãØöć

ë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉÌøĈîÌČĈóĂÚÙùäÂõÉîîÚăæÚ° Group Buying  

ÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÿÅäóñì°ÃîÈĀÖ¬æñÈóÚèõÉòãÚòĈÚÝúèõÉòãØùÂÅÚĂËĀÛÛëîÛ×óâĂÚÂóäÿÂĆÛäèÛäèâ

Ãîâúæ āÕãâöÂóäĀÛ¬Èë¬èÚĀÛÛëîÛ×óâ Åøî ë¬èÚØöćëîÛ×óâÿÂöćãèÂòÛÃîâúæØòćèăÜÃîÈÝúÖîÛĀÛÛëîÛ×óâ ë¬èÚ

ëîÛ×óâÿÂöćãèÂòÛßåÖõÂääâÃîÈÝúÖîÛĀÛÛëîÛ×óâ ë¬èÚÕóÚØòéÚÅÖõ ë¬èÚÜòÉÉòãØöćâöÝæÖ¬îÂóäÿæøîÂÌøĈî Āæñ

ë¬èÚÃîÿëÚîĀÚñ āÕãèõÙöØöćĂËèõÿÅäóñì°Ãîâúæ ÕóÚÃîâúæØòćèăÜÃîÈÝúÖîÛĀÛÛëîÛ×óâÉñĂËÂóäèõÿÅäóñì°ÿËõÈ

ßääÔÚó Åøî Åèóâ×öć Å¬óäîãæñ Å¬óâòËÎõâÿæÃÅÔõÖ Āæñë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ë¬èÚÂóäèõÿÅäóñì°ÕóÚ

ßåÖõÂääâÃîÈÝúÖîÛĀÛÛëîÛ×óâ ÕóÚØòéÚÅÖõ ĀæñÜòÉÉòãØöćâöÝæÖ¬îÂóäÿæøîÂÌøĈîÉñĂËÂóäèõÿÅäóñì°ÅèóâĀÜä

äèÚØöćĀÖÂÖ¬óÈÂòÚîîÂăÜ āÕãâöÂóäèõÿÅäóñì° ÉñâöÈóÚèõÉòãÿäøćîÈßåÖõÂääâĀæñÜòÉÉòãØöćâöîõØÙõßæÖ¬îÂóä

ÖòÕëõÚĂÉÌøĈîÝòÂîõÚØäöã°ÃîÈÝúÛäõāáÅØöćØĆîÜë° ÌúÿÜîä°âóä°ÿÂĆÖĂÚÂäùÈÿØßâìóÚÅä ÚČóèõÙöÂóäØÕëîÛ

ÅèóâëòâßòÚÙ°ÃîÈÃîâúæØöćâöæòÂêÔñÿÜĆÚÅèóâ×öć (ÂóäØÕëîÛëââÖõÑóÚ) āÕãÅ¬óăÅëĀÅèä° (Chi – Square: 

ὢ ) âóĂËÿßøćîé÷ÂêóÅèóâëòâßòÚÙ°äñìè¬óÈÜòÉÉòãë¬èÚÛùÅÅæÂòÛÂóäÖòÕëõÚĂÉÌøĈî ë¬èÚÈóÚèõÉòãÿäøćîÈØòéÚÅÖõ 

ĀæñÜòÉÉòãØöćâöîõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÝòÂÜæîÕëóäßõêÃîÈÝúÛäõāáÅĂÚîČóÿáîâòÎÉóÅöäö ÉòÈìèòÕÃîÚĀÂ¬Ú ĂË

ÂóäèõÿÅäóñì°ÅèóâĀÜäÜäèÚ (Analysis of Variance ìäøî ANOVA) ĂÚÂäÔöØöćäñÕòÛÅèóâÿìĆÚÕèã

ĀÖÂÖ¬óÈÂòÚØöćäñÕòÛÚòãëČóÅòÎ Ɩ.Ɩƛ ĂìÿÜäöãÛÿØöãÛÅèóâĀÖÂÖ¬óÈÕèãèõÙö LSD Ö¬îâóÈóÚèõÉòãÿäøćîÈÂóä

ÖòÕëõÚĂÉÿæøîÂÌøĈîÝòÂîõÚØäöã°ÉóÂäóÚâúæÚõÙõāÅäÈÂóäìæèÈ ĂÚÿÃÖÂäùÈÿØßâìóÚÅä  Ö¬îâóÈóÚèõÉòãÿäøćîÈ

ßåÖõÂääâÂóäÌøĈîÌČĈóÿÅäøćîÈÕøćâËóÿÃöãèāîîõËõÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä ĂËÂóäèõÿÅäóñì°Åèóâ

ĀÜäÜäèÚØóÈÿÕöãè One Way Anova ìäøî F – Test  ĀæñèõÿÅäóñì°ìóÅèóâëòâßòÚÙ° ĀæñÈóÚèõÉòãÜòÉÉòãØöć

ë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉÌøĈîÌČĈóĂÚÙùäÂõÉîîÚăæÚ° Group Buying ĂËÂóäèõÿÅäóñì°ëìëòâßòÚÙ° Correlation 

Analysis ĀÛÛÿßöãä°ëòÚ ĀæñĂËÂóäèõÿÅäóñì°×Õ×îãßìùÅúÔ (Mutiple Regression) āÕãØùÂÈóÚèõÉòãÉñâöÂóä

ÉòÕË¬èÈÅ¬óÿÊæöćãÕèãëÿÂæØöćĂËĂÚÂóäèòÕ ƛ äñÕòÛ  
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2.7 ÂäîÛĀÚèÅõÕÂóäé÷Âêó 

 

ÂäîÛĀÚèÅõÕÃîÈÈóÚèõÉòã ÿäøćîÈ ßåÖõÂääâÂóäÌøĈîÝòÂîõÚØäöã°ĂÚÖäóëõÚÅóØöćÝúÛäõāáÅÿæøîÂ 

ÌøĈî âöÕòÈÚöĈ  

 

ÖòèĀÜäÖÚ 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

áóßØöć 8 ÂäîÛĀÚèÅõÕÂóäé÷Âêó 

ÅùÔæòÂêÔñØóÈÜäñËóÂäéóëÖä°ÃîÈÂæù¬âÖòèîã¬óÈ 

ÜäñÂîÛÕèã  

Ɨ.ÿßé 

Ƙ.îóãù 

ƙ.äñÕòÛÂóäé÷Âêó 

ƚ.îóËöß 

ƛ.ÉČóÚèÚëâóËõÂĂÚÅäîÛÅäòè  

Ɯ.äóãăÕÖ¬îÿÕøîÚ 

7.ÈóÚîÕõÿäÂ 

8.ÿßÉØöćËîÛî¬óÚ 

 
 

ÿÂõÕÅèóâß÷ÈßîĂÉĂÚÂóäÌøĈîÝòÂîõÚØäöã°

ÃîÈÝúÛäõāáÅ  ĂÚÿÃÖÂäùÈÿØßâìóÚÅä 

 

ÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈî 

ÕóÚäóÅó ,ÕóÚë×óÚØöćÉòÕÉČóìÚ¬óã ,ÕóÚÂóäë¬ÈÿëäõâØóÈ

ÂóäÖæóÕ ĀæñÕóÚÝæõÖáòÔÒ° 

 

 

ßåÖõÂääâÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° 

ÿÅã/ăâ¬ÿÅãÌøĈî ,ÿìÖùÝæØöćØČóĂìÌøĈîĀæñăâ¬ÌøĈî ,Åèóâ×öćĂÚ

ÂóäÌøĈî ,Å¬óĂËÉ¬óãÖ¬îÅäòĈÈĂÚÂóäÌøĈî ,ÿæøîÂÌøĈîÉóÂë×óÚØöć

ÉòÕÉČóìÚ¬óãĂÕ ,ÝòÂîõÚØäöã°ËÚõÕĂÕØöćØ¬óÚÿæøîÂÌøĈîÛ¬îã

ØöćëùÕ ,Âæù¬âĂÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã°ÂòÛ

Ø¬óÚâóÂØöćëùÕ 

 

 

ÖòèĀÜäÖóâ 

*ÿâøćîÿÂĆÛäèÛäèâĀÛÛëîÛ×óâÿäöãÛäîãÉñâöÂóäÅòÕĀæñ

ĀÛ¬ÈÂæù¬âÝúÛäõāáÅ Ì÷ćÈÉñâö (ÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°ÿÜĆÚ

îòÚÕòÛĀäÂ / ÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂ 

/ ăâ¬ÌøĈîÿæã)* 
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ÛØØöć ƙ 

 

èõÙöÕČóÿÚõÚÂóäèõÉòã 

 

 ÂóäèõÉòãÿäøćîÈßåÖõÂääâÝúÛäõāáÅØöćë¬ÈÝæÖ¬îÂóäÌøĈîÃîÈÝòÂîõÚØäöã° ĂÚÿÃÖÂäùÈÿØßâìóÚÅä āÕãĂÚ

ÂóäèõÉòãăÕÕČóÿÚõÚÂóäÖóâÃòĈÚÖîÚÕòÈÚöĈ  

 3.1  ÂóäÂČóìÚÕÜäñËóÂäĀæñÿæøîÂÂæù¬âÖòèîã¬óÈ 

 3.2  ÿÅäøćîÈâøîèõÉòã 

 3.3  ÂóäÿÂĆÛäèÛäèâÃîâúæ 

 3.4  èõÙöèõÿÅäóñì°Ãîâúæ 

 

3.1  ÂóäÂČóìÚÕÜäñËóÂäĀæñÂóäÿæøîÂÂæù¬âÖòèîã¬óÈ 

 

              3.1.1  ÜäñËóÂäØöćĂËĂÚÂóäèõÉòã 

                  ÜäñËóÂäØöćØČóÂóäé÷Âêó ÅøîÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅäĀæñÜäõâÔÒæ ØöćÿÅãÌøĈîĀæñăâ¬

ÿÅãÌøĈîÝòÂîõÚØäöã° ĂÚÿÃÖÂäùÈÿØßâìóÚÅä 

 

             3.1.2  Âæù¬âÖòèîã¬óÈØöćĂËĂÚÂóäèõÉòã 

                Öòèîã¬óÈØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈ Åøî Âæù¬âÝúÛäõāáÅØöćÿÅãÌøĈîĀæñăâ¬ÿÅãÌøĈîÝòÂîõÚØäöã° Øöćîãú¬ĂÚÿÃÖ

ÂäùÈÿØßâìóÚÅä Ì÷ćÈÝúèõÉòãăâ¬ØäóÛÉČóÚèÚĀÚ¬ÚîÚ Āæñăâ¬ØäóÛÅ¬óëòÕë¬èÚ āÕãĂÚÂóäÿÂĆÛäèÛäèâÃîâúæ Øöć

äñÕòÛÅèóâÿËøćîâòćÚ 95% ĀæñãîâäòÛÅèóâÅæóÕÿÅæøćîÚĂÚÂóäÿæøîÂÖòèîã¬óÈ 5% āÕãîóéòãìæòÂÂóäÅČóÚèÔ

ÃÚóÕÂæù¬âÖòèîã¬óÈÉóÂëúÖäÃîÈÅîĀÅäÚ ÕòÈÖ¬îăÜÚöĈ (Cochan, 1977 îóÈĂÚâóäãóØ āãØîÈãé, 2557) 

ὲ  
ᾀ

τὩ
 

                               āÕã n Åøî ÉČóÚèÚÃîÈÂæù¬âÖòèîã¬óÈØöćÖîÈÂóä 

                                    Z Åøî Å¬óâóÖäÑóÚØöćäñÕòÛÅèóâÿËøćîâòćÚäîãæñ 95 âöÅ¬óÿØ¬óÂòÛ 1.96 

                                    e Åøî Å¬óÅèóâÅæóÕÿÅæøćîÚÌ÷ćÈÂČóìÚÕØöćäîãæñ 5 (ìäøî 0.05) 
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ĀØÚÅ¬ó 

ὲ  
ρȢωφ

τπȢπυ
 

                                                         =   384.16 σψτ ìÚ¬èã    

 Âæù¬âÖòèîã¬óÈØöćÅČóÚèÔăÕ ÿØ¬ó ÂòÛ ƙƞƚ ÅÚ āÕãÝúèõÉòãăÕÿßõćâÿÜĆÚ ƚƖƖ ÅÚÿßøćîÅèóâĀâ¬ÚãČóÃîÈ

Ãîâúæ 

 

 3.1.3  ÖòèĀÜäØöćĂËĂÚÂóäé÷Âêó 

             Âóäé÷ÂêóÅäòĈÈÚöĈÂČóìÚÕÖòèĀÜäîõëäñ ĀæñÖòèĀÜäÖóâ ÕòÈĀëÕÈĂÚÂäîÛĀÚèÅõÕ ÕòÈÚöĈ 

1. ÖòèĀÜäîõëäñ (Independent  Variables)  ăÕĀÂ¬   

             ÅùÔæòÂêÔñØóÈÜäñËóÂäéóëÖä°ÃîÈÂæù¬âÖòèîã¬óÈ ÜäñÂîÛÕèã   

                  - ÿßé  

                  - îóãù  

                  - äñÕòÛÂóäé÷Âêó  

                  - îóËöß  

                  - ÉČóÚèÚëâóËõÂĂÚÅäîÛÅäòè  

                  - äóãăÕÖ¬îÿÕøîÚ   

                  - ÈóÚîÕõÿäÂ  

                  - ÿßÉØöćËîÛî¬óÚ 

                  - èõÙöÂóäÿÕõÚØóÈăÜÌøĈîÃîÈ 

          ÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈî (Marketing Mix 4Ps) 

                 - ÕóÚäóÅó 

                 - ÕóÚë×óÚØöćÉòÕÉČóìÚ¬óã 

                 - ÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ 

                 - ÕóÚÝæõÖáòÔÒ°  

        ßåÖõÂääâÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° 

                  - ÿÅã/ăâ¬ÿÅãÌøĈî  

                  - Åèóâ×öćĂÚÂóäÌøĈî  

                  - Å¬óĂËÉ¬óãÖ¬îÅäòĈÈĂÚÂóäÌøĈî  

                  - ÿìÖùÝæØöćÿæøîÂÌøĈîÝòÂîõÚØäöã°ăÜÛäõāáÅÿßäóñîñăä  

                  - ÿæøîÂÌøĈîÉóÂë×óÚØöćÉòÕÉČóìÚ¬óãĂÕ  

                  - ÝòÂîõÚØäöã°ËÚõÕĂÕØöćØ¬óÚÿæøîÂÌøĈîÛ¬îãØöćëùÕ 
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                  - Âæù¬âĂÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã°ÂòÛØ¬óÚâóÂØöćëùÕ 

  2. ÖòèĀÜäÖóâ (Dependent  Variable) Åøî Åèóâß÷ÈßîĂÉĂÚÂóäÌøĈîÝòÂîõÚØäöã°ÃîÈ

ÝúÛäõāáÅ ĂÚÿÃÖÂäùÈÿØßâìóÚÅä  

 

 3.1.4. ëââùÖõÑóÚØöćĂËĂÚÂóäèõÉòã 

         1. ëââÖõÑóÚÿÂöćãèÂòÛÅùÔæòÂêÔñØóÈÜäñËóÂäéóëÖä°ÃîÈÂæù¬âÖòèîã¬óÈ âöÅèóâëòâßòÚÙ°

Ö¬îßåÖõÂääâÌøĈîÝòÂîõÚØäöã° ÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä 

  2. ëââùÖõÑóÚØöćÿÂöćãèÃîÈÂòÛÂóäèõÉòãÅùÔæòÂêÔñØóÈÜäñËóÂäéóëÖä° ÜòÉÉòãë¬èÚÝëâØóÈ

ÂóäÖæóÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈî ĀæñßåÖõÂääâÂóäÌøĈîÝòÂîõÚØäöã°ÃîÈÝúÛäõāáÅâöÝæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÝòÂ

îõÚØäöã°ÃîÈÝúÛäõāáÅ ĂÚÿÃÖÂäùÈÿØßâìóÚÅä  

 

3.2 ÿÅäøćîÈâøîØöćĂËĂÚÈóÚèõÉòã 

 

 ĂËĀÛÛëîÛ×óâÜäñÂîÛÂóäëòâáóêÔ° Ì÷ćÈÜäñÂîÛÕèã ƙ ë¬èÚ 

  ë¬èÚØöć Ɨ ĀÛÛëîÛ×óâÿÂöćãèÂòÛÃîâúæØòćèăÜÃîÈÝúÖîÛĀÛÛëîÛ×óâ ăÕĀÂ¬ ÿßé îóãù 

ë×óÚáóß äñÕòÛÂóäé÷Âêó îóËöß äóãăÕ ÉČóÚèÚëâóËõÂĂÚÅäîÛÅäòè äóãăÕÖ¬îÿÕøîÚ  ÈóÚîÕõÿäÂ ÿßÉØöćËîÛ

î¬óÚ 

  ë¬èÚØöć Ƙ ĀÛÛëîÛ×óâÿÂöćãèÂòÛÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâöÝæÖ¬îÂóäÿæøîÂÌøĈîÝòÂ

îõÚØäöã° āÕãĂìÿäöãÈæČóÕòÛÅèóâëČóÅòÎ/ÅèóâÿìâóñëâÃîÈÜòÉÉòãØöćâöÝæÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° ăÕĀÂ¬ ÕóÚ

äóÅó  ÕóÚë×óÚØöćÉòÕÉČóìÚ¬óã  ÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ  ÕóÚÝæõÖáòÔÒ° 

  ë¬èÚØöć ƙ ĀÛÛëîÛ×óâÿÂöćãèÂòÛßåÖõÂääâÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° ăÕĀÂ¬  ÿÅã/ăâ¬ÿÅãÌøĈî  

Åèóâ×öćĂÚÂóäÌøĈî  Å¬óĂËÉ¬óãÖ¬îÅäòĈÈĂÚÂóäÌøĈî  ÿìÖùÝæØöćÿæøîÂÌøĈîÝòÂîõÚØäöã°ăÜÛäõāáÅÿßäóñîñăä  ÿæøîÂÌøĈîÉóÂ

ë×óÚØöćÉòÕÉČóìÚ¬óãĂÕ  ÝòÂîõÚØäöã°ËÚõÕĂÕØöćØ¬óÚÿæøîÂÌøĈîÛ¬îãØöćëùÕ  Âæù¬âĂÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÝòÂ

îõÚØäöã°ÂòÛØ¬óÚâóÂØöćëùÕ 

 

3.3ÂóäÿÂĆÛäèÛäèâÃîâúæ 

 

 ÃîâúæÜÑâáúâõ (Primary Data) 

  ÿÜĆÚÃîâúæØöćăÕÉóÂÂóäëČóäèÉāÕãĂËĀÛÛëîÛ×óâÜäñÂîÛÂóäëòâáóêÔ° Ì÷ćÈÉñÿÜĆÚÃîâúæ

ÿÂöćãèÂòÛÃîâúæë¬èÚÛùÅÅæ ßåÖõÂääâÂóäÌøĈîÝòÂîõÚØäöã° 
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                   ÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈ Åøî ĀÛÛëîÛ×óâÅèóâÅõÕÿìĆÚ (Questionnaire) āÕã ĀÛ¬È

ĀÛÛëîÛ×óâîîÂÿÜĆÚ 3 ÖîÚăÕĀÂ¬ 

                    ë¬èÚØöć 1  ĀÛÛëîÛ×óâÿÂöćãèÂòÛÃîâúæØòćèăÜÃîÈÝúÖîÛĀÛÛëîÛ×óâ ăÕĀÂ¬ ÿßé îóãù 

ë×óÚáóß äñÕòÛÂóäé÷Âêó îóËöß äóãăÕ ÉČóÚèÚëâóËõÂĂÚÅäîÛÅäòè äóãăÕÖ¬îÿÕøîÚ  ÈóÚîÕõÿäÂ ÿßÉØöćËîÛ

î¬óÚ  âöÉČóÚèÚØòĈÈìâÕ 9 Ãî ÿÜĆÚæòÂêÔñÅČó×óâĀÛÛÜæóãÿÜõÕĀæñÜæóãÜõÕ 

                    ë¬èÚØöć 2 ĀÛÛëîÛ×óâÿÂöćãèÂòÛÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâöÝæÖ¬îÂóäÿæøîÂÌøĈîÝòÂ

îõÚØäöã° āÕãĂìÿäöãÈæČóÕòÛÅèóâëČóÅòÎ/ÅèóâÿìâóñëâÃîÈÜòÉÉòãØöćâöÝæÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° ăÕĀÂ¬ ÕóÚ

äóÅó  ÕóÚë×óÚØöćÉòÕÉČóìÚ¬óã  ÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ  ÕóÚÝæõÖáòÔÒ° āÕãĂË ĀÛÛëîÛ×óâ ĀÛÛâóÖäó

ë¬èÚÜäñÿâõÚÅČóÖîÛ (Rating Scale) Ì÷ćÈÿÜĆÚÂóäèòÕÃîâúæÜäñÿáØ îòÚÖäáóÅËòĈÚ (Interval Scale) āÕãâö

ìæòÂÿÂÔÒ°ÂóäĂìÅñĀÚÚ ÕòÈÚöĈ (ÙóÚõÚØä° éõæÜ°Éóäùâ, 2552 : 75)  

   ëČóÅòÎ/ÿìâóñëââóÂØöćëùÕ  1  ÅñĀÚÚ 

   ëČóÅòÎ/ÿìâóñëââóÂ  2  ÅñĀÚÚ 

   ëČóÅòÎ/ÿìâóñëâÜóÚÂæóÈ  3 ÅñĀÚÚ 

   ëČóÅòÎ/ÿìâóñëâÚîã  4  ÅñĀÚÚ 

   ëČóÅòÎ/ÿìâóñëâÚîãØöćëùÕ  5  ÅñĀÚÚ 

 ÂóäĀÜæÅèóâìâóãÃîÈÅ¬óÿÊæöćãĂËìæòÂÿÂÔÒ°ĀÖ¬æñË¬èÈÿØ¬óÂòÚ Ì÷ćÈëóâóä×ÅČóÚèÔìóîòÚÖäáóÅËòĈÚ

ăÕÕòÈÚöĈ 

  (ÅñĀÚÚëúÈëùÕ–ÅñĀÚÚÖČćóëùÕ)/ÉČóÚèÚäñÕòÛ  =  5 – 1/5 = 0.80  

 Ì÷ćÈÉñăÕÅ¬óÿÊæöćãĀÖ¬æñäñÕòÛ ì¬óÈÂòÚ = 0.80 ĀæñÂČóìÚÕÅèóâìâóãÅ¬óÅñĀÚÚÿÊæöćãĀÖ¬æñäñÕòÛ

ÕòÈÚöĈ Å¬óÿÊæöćãäñìè¬óÈ (ÙóÚõÚØä° éõæÜ°Éóäùâ, 2552 : 75) 

   1.00 – 1.80  ìâóã×÷È ÚîãØöćëùÕ 

   1.81 – 2.60  ìâóã×÷È Úîã 

   2.61 – 3.40  ìâóã×÷È ÜóÚÂæóÈ 

   3.41 – 4.20  ìâóã×÷È âóÂ 

   4.21 – 5.00  ìâóã×÷È âóÂØöćëùÕ 

                    ë¬èÚØöć 3 ĀÛÛëîÛ×óâÿÂöćãèÂòÛßåÖõÂääâÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° ăÕĀÂ¬  ÿÅã/ăâ¬ÿÅãÌøĈî  

Åèóâ×öćĂÚÂóäÌøĈî  Å¬óĂËÉ¬óãÖ¬îÅäòĈÈĂÚÂóäÌøĈî  ÿìÖùÝæØöćÿæøîÂÌøĈîÝòÂîõÚØäöã°ăÜÛäõāáÅÿßäóñîñăä  ÿæøîÂÌøĈîÉóÂ

ë×óÚØöćÉòÕÉČóìÚ¬óãĂÕ  ÝòÂîõÚØäöã°ËÚõÕĂÕØöćØ¬óÚÿæøîÂÌøĈîÛ¬îãØöćëùÕ  Âæù¬âĂÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÝòÂ

îõÚØäöã°ÂòÛØ¬óÚâóÂØöćëùÕ ÿÜĆÚÅČó×óâĂìÝúÖîÛÿæøîÂÅČóÖîÛ 
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 ÃîâúæØùÖõãáúâõ (Secondary Data)  

               ØČóÂóäÿÂĆÛÃîâúæāÕãäèÛäèâÃîâúæÉóÂèõØãóÚõßÚÙ°ÝæÈóÚèõÉòãìÚòÈëøî ÛØÅèóâÉóÂÿîÂëóä 

ĀæñĀìæ¬ÈëóäëÚÿØéÃîÈìÚ¬èãÈóÚÖ¬óÈą ØöćÿÂöćãèÃîÈ 

 

3.4 èõÙöÂóäèõÿÅäóñì°Ãîâúæ 

 

 1. äèÛäèâĀÛÛëîÛ×óâ ĀæñÖäèÉëîÛÅèóâ×úÂÖîÈÃîÈÃîâúæØöćăÕÉóÂĀÛÛëîÛ×óâ  

 2. ÂČóìÚÕäìòë ĀæñæÈäìòëĂÚÅîâßõèÿÖîä° ÿßøćîÜäñâèæÝæĂÚāÜäĀÂäâèõÿÅäóñì°Ýæ SPSS 

 3. èõÿÅäóñì°ÝæÃîâúæāÕãĂËāÜäĀÂäâ SPSS ÿßøćîÕúÅ¬óÅèóâ×öć äîãæñ ĀæñÅèóâëòâßòÚÙ°ÃîÈÃîâúæ 

  3.1 ÂóäèõÿÅäóñì°ÿËõÈßääÔÚó (Descriptive Analysis) āÕãĂËÅ¬óäîãæñ  Å¬óÿÊæöćã  Āæñ

ë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ  ÿßøćîîÙõÛóã×÷ÈæòÂêÔñØòćèăÜÃîÈĀÛÛëîÛ×óâ ÕòÈÚöĈ 

   ƙ.Ɨ.Ɨ ĂÚë¬èÚØöć Ɨ Åøî ÿßé îóãù ÉČóÚèÚëâóËõÂĂÚÅäîÛÅäòè äñÕòÛÂóäé÷Âêó 

îóËöß äóãăÕ ÈóÚîÕõÿäÂ ĀæñÿßÉØöćËîÛî¬óÚ   

   ƙ.Ɨ.Ƙ ĂÚë¬èÚØöć Ƙ ÉñîÙõÛóã×÷ÈÂóäĂìÅèóâëČóÅòÎÃîÈÜòÉÉòãØóÈÂóäÖæóÕØöćâö

îõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã°ÃîÈÝúÖîÛĀÛÛëîÛ×óâ āÕãÉñâöÜòÉÉòãÕóÚÝæõÖáòÔÒ° ÜòÉÉòãÕóÚäóÅó 

ÜòÉÉòãÕóÚë×óÚØöćÉòÕÉČóìÚ¬óã ĀæñÜòÉÉòãÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ āÕãÉñâöÂóäÿëÚîÅ¬óÿÊæöćã ĀæñÅ¬ó

ÅèóâÿÛöćãÈÿÛÚâóÖäóÑóÚ 

  ƙ.Ƙ ÂóäèõÿÅäóñì°ÿËõÈÜäõâóÔ (Quantitative Analysis) 

 ĂËāÜäĀÂäâëČóÿäĆÉäúÜ SPSS for Windows ÂóäèõÿÅäóñì°Ãîâúæ āÕãâöÂóäĀÛ¬ÈÂæù¬âÝúÛäõāáÅØöćÿæøîÂ

ÌøĈîÝòÂîõÚØäöã° ÿÜĆÚÂæù¬âÌ÷ćÈÉñâö ăâ¬ÿÅãÌøĈî / ÿÅãÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂ / ÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â

×÷ÈÝòÂîõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂ āÕãÂóäÅòÕÿæøîÂÃîâúæÉóÂĀÛÛëîÛ×óâ ĀæñĂËÂóäèõÿÅäóñì°ìóÅèóâëòâßòÚÙ°

Õèã ÂóäèõÿÅäóñì°ÖóäóÈăÃè (Crosstab) äñìè¬óÈÂæù¬âÝúÛäõāáÅÂòÛßåÖõÂääâÂóäÌøĈîÝòÂîõÚØäöã° ĀæñĂËÂóä

èõÿÅäóñì°ÉòÕÂæù¬â Cluster Analysis ÉóÂÉČóÚèÚ ƙƘƗ äóãÿßøćîÉòÕÂæù¬âĀæñèõÿÅäóñì°ÜòÉÉòãØöćâöÝæÖ¬îÂóä

ÖòÕëõÚĂÉÌøĈîÝòÂîõÚØäöã°ÿÊßóñÃîÈÝúÛäõāáÅÝòÂîõÚØäöã° ĂÚÿÃÖÂäùÈÿØßâìóÚÅä āÕãĂËèõÙö K-Mean Cluster 

Analysis ÿÜĆÚÂóäèõÿÅäóñì°Âæù¬âĀÛÛăâ¬ÿÜĆÚÃòĈÚÖîÚ(Nonhierarchical Cluster Analysis) ÿÚøćîÈÉóÂÂæù¬â

Öòèîã¬óÈâöâóÂÂè¬ó ƘƖƖ Öòèîã¬óÈ ĂËÜòÉÉòãØóÈÂóäÖæóÕ (ƚp) ÿÜĆÚÿÂÔÒ°ĂÚÂóäÉòÕÂæù¬âÝúÌøĈî âöÕòÈÚöĈ 

 Ɨ.ÜòÉÉòãÕóÚÝæõÖáòÔÒ° ăÕĀÂ¬  ÝòÂîõÚØäöã°âöÅèóâëÕĂìâ¬ ëöëòÚÚ¬óäòÛÜäñØóÚ ,âöèòÚØöćÝæõÖ ĀæñèòÚØöć

ìâÕîóãùäñÛùËòÕÿÉÚ ,âöãöćìîäñÛùËòÕÿÉÚ ,âö QR CODE ØöćĂìĀëÂÚÿßøćîÕúØöćâóÃîÈÝòÂîõÚØäöã°ØöćÌøĈî ,âöÖäó

äòÛäîÈâóÖäÑóÚëõÚÅóÿÂêÖäîõÚØäöã° ĀæñäúÜĀÛÛÛääÉùáòÔÒ°ØöćÚ¬óÕ÷ÈÕúÕ 

 Ƙ.ÜòÉÉòãÕóÚäóÅó ăÕĀÂ¬ äóÅóăâ¬ÿÂõÚ ƘƟ ÛóØ ,äóÅó ƙƖ – ƚƛ ÛóØ ĀæñäóÅóâóÂÂè¬ó ƚƛ ÛóØÃ÷ĈÚăÜ 
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 ƙ.ÜòÉÉòãÕóÚë×óÚØöćÉòÕÉČóìÚ¬óã ăÕĀÂ¬ âöÉòÕÉČóìÚ¬óãØóÈîîÚăæÚ° ,âöÉČóìÚ¬óãĂÚìóÈëääßëõÚÅó Āæñ

ÌùÜÿÜîä°âóä°ÿÂĆÖËòĈÚÚČóØòćèăÜ ,âöÂóäÿäöãÈăèÿÜĆÚìâèÕìâú¬ÃîÈÝòÂËÚõÕÖ¬óÈą ,âöØöćÉîÕä×ØöćÂèóÈ ëñÕèÂëÛóã

Āæñëóâóä×ÿÕõÚØóÈăÜÿæøîÂÌøĈîăÕîã¬óÈëñÕèÂ äóÚÅóìóÿÉîăÕÈ¬óã 

 ƚ.ÜòÉÉòãÕóÚë¬ÈÿëäõâØóÈÂóäÖæóÕ ăÕĀÂ¬ âöÂóäØČóÛòÖäëâóËõÂĂìæúÂÅóÜäñÉČó ĀæñÿâøćîÌøĈîÅäÛ ƘƖƖ 

ÛóØÉñăÕäòÛ ƘƖ% ,ĂÚ Ɨ ëòÜÕóì°ÉñâöÂóäÉòÕāÜäāâËòćÚ Ɨ Ā×â Ɨ ,âöÂóäÉòÕ Box Set ËùÕÝòÂîõÚØäöã°ĂÚäóÅó

ßõÿéêĂìÂòÛæúÂÅóØöćëâóËõÂ ,âöÛäõÂóäÉòÕë¬È×÷ÈØöć ÿâøćîÌøĈîÅäÛÖóâäóÅóØöćØóÈäóÚÂČóìÚÕ ĀæñâöÿßÉØóÈ 

Facebook ìäøî Instagram ĂìæúÂÅóăÕëóâóä×ÖõÕÖóâÃ¬óèëóä ìäøîăÕäòÛëõØÙõÜäñāãËÚ°ÃîÈäóÚÅó 
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ÛØØöć ƚ 

 

ÝæÂóäèõÿÅäóñì°Ãîâúæ 

 

 ÝæÂóäèõÿÅäóñì°ßåÖõÂääâÝúÛäõāáÅØöćë¬ÈÝæÖ¬îÂóäÌøĈîÌČĈóÃîÈÝòÂîõÚØäöã° ĂÚÿÃÖÂäùÈÿØßâìóÚÅä 

ăÕâóÉóÂÂóäÿÂĆÛäèÛäèâÃîâúæÜÑâáúâõ āÕãĂËĀÛÛëîÛ×óâÂòÛÝúØöćÌøĈîĀæñăâ¬ÌøĈîÝòÂîõÚØäöã° ĂÚÿÃÖ

ÂäùÈÿØßâìóÚÅä ÉČóÚèÚ 400 äóã āÕãĀÛ¬ÈÃîâúæîîÂÿÜĆÚ 4 ë¬èÚ ÕòÈÖ¬îăÜÚöĈ 

 ë¬èÚØöć Ɨ ÅùÔæòÂêÔñØóÈÜäñËóÂäéóëÖä°ÃîÈÂæù¬âÖòèîã¬óÈ 

 ë¬èÚØöć Ƙ ÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° 

 ë¬èÚØöć ƙ ßåÖõÂääâÂóäÌøĈîÝòÂîõÚØäöã°ÃîÈÂæù¬âÖòèîã¬óÈ 

 ë¬èÚØöć ƚ ÂóäĀÛ¬ÈÂæù¬âÝúÌøĈîÝòÂîõÚØäöã°ÕèãèõÙöÂóäèõÿÅäóñì°Âæù¬â (Cluster Analysis) 

 

1.  æòÂêÔñØóÈÜäñËóÂäéóëÖä°ÃîÈÂæù¬âÖòèîã¬óÈ 

 

 ÉóÂÂóäÿÂĆÛÃîâúææòÂêÔñØóÈÜäñËóÂäéóëÖä°ÃîÈÝúÖîÛĀÛÛëîÛ×óâßÛè¬ó ÝúÛäõāáÅØòĈÈ 3 Âæù¬â 

ÝúÖîÛĀÛÛëîÛ×óâāÕãËùÕĀÛÛëîÛ×óâØòĈÈìâÕ 400 äóã āÕãĀÛ¬ÈÂæù¬âÝúÛäõāáÅ Âæù¬âÅÚØöćăâ¬ÿÅãÌøĈîÝòÂ

îõÚØäöã°ÉČóÚèÚ ƝƟ äóã Âæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂÉČóÚèÚ ƘƖƗ äóã ĀæñÂæù¬âÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷È

ÝòÂîõÚØäöã°îòÚÕòÛĀäÂÉČóÚèÚ ƗƘƖ äóã Ì÷ćÈâöäóãæñÿîöãÕÕòÈÚöĈ  

 ÕóÚÿßé ßÛè¬ó ØùÂÂæù¬âÝúÛäõāáÅë¬èÚĂìÎ¬ÿÜĆÚÿßéìÎõÈ āÕã Âæù¬âăâ¬ÿÅãÌøĈî ÉČóÚèÚ ƛƙ äóã ÅõÕ

ÿÜĆÚäîãæñ ƜƝ.Ɨ Âæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂÉČóÚèÚ 141 äóã ÅõÕÿÜĆÚäîãæñ ƝƖ.Ɨ ĀæñÂæù¬âÌøĈî

ĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂÉČóÚèÚ Ɲƞ äóã ÅõÕÿÜĆÚäîãæñ Ɯƛ.Ɩ 

 ÕóÚîóãù ßÛè¬ó  Âæù¬âØöćăâ¬ÿÅãÌøĈîë¬èÚĂìÎ¬îãú¬ĂÚË¬èÈîóãù  Ɨƛ -Ƙƚ Üö ÉČóÚèÚ ƙƝ äóãÅõÕÿÜĆÚäîãæñ 

ƚƜ.ƞ ë¬èÚÂæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ ĀæñÂæù¬âÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂë¬èÚĂìÎ¬

îãú¬ĂÚË¬èÈîóãù Ƙƛ · ƙƚ Üö āÕã Âæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂâöÉČóÚèÚ Ɵƙ äóãÅõÕÿÜĆÚäîãæñ ƚƜ.ƙ 

ĀæñÂæù¬âÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂâöÉČóÚèÚ Ɯƛ äóã ÅõÕÿÜĆÚäîãæñ ƛƚ.Ƙ 

 ÕóÚë×óÚáóß ßÛè¬ó ØùÂÂæù¬âÝúÛäõāáÅë¬èÚĂìÎ¬âöë×óÚáóßāëÕ āÕãÂæù¬âăâ¬ÿÅãÌøĈî ÉČóÚèÚ ƜƝ 

äóãÅõÕÿÜĆÚäîãæñ ƞƚ.ƞ Âæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂÉČóÚèÚ Ɨƛƛ äóã ÅõÕÿÜĆÚäîãæñ ƝƝ.Ɨ Āæñ

Âæù¬âÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂÉČóÚèÚ ƗƖƙ äóã ÅõÕÿÜĆÚäîãæñ 85.8  
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 ÕóÚäñÕòÛÂóäé÷Âêó ßÛè¬ó ØùÂÂæù¬âÝúÛäõāáÅë¬èÚĂìÎ¬ âöäñÕòÛÂóäé÷Âêóîãú¬Øöć ÜäõÎÎóÖäö āÕãÂæù¬â

ăâ¬ÿÅãÌøĈî ÉČóÚèÚ Ɯƙ äóãÅõÕÿÜĆÚäîãæñ ƝƟ.Ɲ Âæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂÉČóÚèÚ Ɨƚƞ äóã ÅõÕ

ÿÜĆÚäîãæñ Ɲƙ.Ɯ ĀæñÂæù¬âÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂÉČóÚèÚ  ƟƖ äóã ÅõÕÿÜĆÚäîãæñ Ɲƛ.Ɩ 

 ÕóÚäóãăÕ ßÛè¬ó ØùÂÂæù¬âÝúÛäõāáÅâöäóãăÕ ƘƖ,00Ɨ ÛóØÃ÷ĈÚăÜ āÕãÂæù¬âăâ¬ÿÅãÌøĈî ÉČóÚèÚ ƙƘ äóã

ÅõÕÿÜĆÚäîãæñ ƚƖ.ƛ Âæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂÉČóÚèÚ ƗƖƖ äóã ÅõÕÿÜĆÚäîãæñ ƚƟ.ƞ ĀæñÂæù¬â

ÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂÉČóÚèÚ  ƜƗ äóã ÅõÕÿÜĆÚäîãæñ ƛƖ.ƞ 

 ÕóÚÈóÚîÕõÿäÂ ßÛè¬ó  āÕãë¬èÚĂìÎ¬Âæù¬âăâ¬ÿÅãÌøĈî ÈóÚîÕõÿäÂÿæ¬Ú Social ÉČóÚèÚ ƚƝ äóãÅõÕÿÜĆÚ

äîãæñ ƛƟ.ƛ ë¬èÚÂæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂë¬èÚĂìÎ¬ ÈóÚîÕõÿäÂ àòÈÿßæÈ ÉČóÚèÚ ƗƘƙ äóã ÅõÕ

ÿÜĆÚäîãæñ ƜƗ.Ƙ ĀæñÂæù¬âÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂÉČóÚèÚ  Ɲƚ äóã ÅõÕÿÜĆÚäîãæñ ƜƗ.Ɲ 

ÖóäóÈØöć Ɨ ĀëÕÈÃîâúæØòćèăÜÃîÈÝúÖîÛĀÛÛëîÛ×óâ 

æòÂêÔñØóÈÜäñËóÂäéóëÖä° ÜäñÿáØÝúÛäõāáÅ 

Âæù¬âăâ¬ÿÅãÌøĈî Âæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂ

îõÚØäöã°îòÚÕòÛĀäÂ 

Âæù¬âÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂ

îõÚØäöã°îòÚÕòÛĀäÂ 

ÉČóÚèÚ

(äóã) 

äîãæñ ÉČóÚèÚ

(äóã) 

äîãæñ ÉČóÚèÚ

(äóã) 

äîãæñ 

ÿßé       

Ëóã 26 32.9 60 29.9 42 35.0 

ìÎõÈ 53 67.1 141 70.1 78 65.0 

äèâ 79 100.0 201 100.0 120 100.0 

îóãù       

15 – 24 Üö 37 46.8 56 27.9 37 30.8 

25 – 34 Üö 31 39.2 93 46.3 65 54.2 

35 – 44 Üö 7 8.9 24 11.9 10 8.3 

45 – 54 Üö 3 3.8 28 13.9 7 5.8 

55 ÜöÃ÷ĈÚăÜ 1 1.3 0 0.0 1 0.8 

äèâ 79 100.0 201 100.0 120 100.0 

ë×óÚáóß       

āëÕ 67 84.8 155 77.1 103 85.8 

ëâäë 12 15.2 45 22.4 17 14.2 

ìã¬óäóÈ 0 0.0 1 0.5 0 0.0 

äèâ 79 100.0 201 100.0 120 100.0 
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ÖóäóÈØöć Ɨ ĀëÕÈÃîâúæØòćèăÜÃîÈÝúÖîÛĀÛÛëîÛ×óâ(Ö¬î) 

æòÂêÔñØóÈÜäñËóÂäéóëÖä° ÜäñÿáØÝúÛäõāáÅ 

Âæù¬âăâ¬ÿÅãÌøĈî Âæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂ

îõÚØäöã°îòÚÕòÛĀäÂ 

Âæù¬âÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷È

ÝòÂîõÚØäöã°îòÚÕòÛĀäÂ 

ÉČóÚèÚ

(äóã) 

äîãæñ ÉČóÚèÚ

(äóã) 

äîãæñ ÉČóÚèÚ

(äóã) 

äîãæñ 

äñÕòÛÂóäé÷Âêó       

ÖČćóÂè¬óÜäõÎÎóÖäö 1 1.3 17 8.5 7 5.8 

ÜäõÎÎóÖäö 63 79.7 148 73.6 90 75.0 

ëúÈÂè¬óÜäõÎÎóÖäö 15 19.0 36 17.9 23 19.2 

äèâ 79 100.0 201 100.0 120 100.0 

îóËöß       

ÚòÂÿäöãÚ/ÚòÂé÷Âêó 16 20.3 33 16.4 24 20.0 

äòÛäóËÂóä/ßÚòÂÈóÚäòÑèõëóìÂõÉ 15 19.0 23 11.4 12 10.0 

ßÚòÂÈóÚÛäõêòØÿîÂËÚ 39 49.4 106 52.7 70 58.3 

ÜäñÂîÛÙùäÂõÉë¬èÚÖòè 7 8.9 28 13.9 12 10.0 

îøćÚą 2 2.5 11 5.5 2 1.7 

äèâ 79 100.0 201 100.0 120 100.0 

äóãăÕ       

ÖČćóÂè¬óìäøîÿØöãÛÿØ¬ó 5,000 ÛóØ 1 1.3 7 3.5 6 5.0 

5,001 – 10,000 ÛóØ 12 15.2 19 9.5 9 7.5 

10,001 – 15,000 ÛóØ 17 21.5 29 14.4 16 13.3 

15,001 – 20,000 ÛóØ 17 21.5 46 22.9 28 23.3 

20,001 ÛóØÃ÷ĈÚăÜ 32 40.5 100 49.8 61 50.8 

äèâ 79 100.0 201 100.0 120 100.0 

ÈóÚîÕõÿäÂ 

(ÿæøîÂăÕâóÂÂè¬ó 1 Ãî) 

      

ÜæúÂÖÚăâ 9 11.4 64 31.8 13 10.8 

ÿæ¬Ú Social  47 59.5 107 53.2 74 61.7 

àòÈÿßæÈ 38 48.1 123 61.2 74 61.7 
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ÖóäóÈØöć Ɨ ĀëÕÈÃîâúæØòćèăÜÃîÈÝúÖîÛĀÛÛëîÛ×óâ(Ö¬î) 

æòÂêÔñØóÈÜäñËóÂäéóëÖä° ÜäñÿáØÝúÛäõāáÅ 

Âæù¬âăâ¬ÿÅãÌøĈî Âæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂ

îõÚØäöã°îòÚÕòÛĀäÂ 

Âæù¬âÌøĈîĀÖ¬ăâ¬ăÕ

Ú÷Â×÷ÈÝòÂîõÚØäöã°

îòÚÕòÛĀäÂ 

ÉČóÚèÚ

(äóã) 

äîãæñ ÉČóÚèÚ

(äóã) 

äîãæñ ÉČóÚèÚ

(äóã) 

äîãæñ 

ÈóÚîÕõÿäÂ 

(ÿæøîÂăÕâóÂÂè¬ó Ɨ Ãî) (Ö¬î) 

      

ËîÜÜõĈÈ 23 29.1 68 33.8 42 35.0 

î¬óÚìÚòÈëøî/Blog/ÛØÅèóâ 24 30.4 75 37.3 55 45.8 

îøćÚą 7 8.9 23 11.4 18 15.0 

äèâ 79  201  120  

Øöćâó. ÉóÂÂóäÅČóÚèÔ 

 

2.  ÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° 

 

 ÉóÂÂóäÿÂĆÛÃîâúæÝúÖîÛĀÛÛëîÛ×óâ ÿßøćîØČóÂóäé÷ÂêóÿÂöćãèÂòÛÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâö

îõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° ßÛè¬ó ÕóÚÝæõÖáòÔÒ° ÝúÖîÛĀÛÛëîÛ×óâĂìÅèóâëČóÅòÎäñÕòÛÜóÚÂæóÈ 

âöÅ¬óÿÊæöćã 3.01 ÕòÈÖóäóÈØöć 2 āÕãäóãæñÿîöãÕÖ¬óÈąÕóÚÝæõÖáòÔÒ° âöäñÕòÛÅèóâëČóÅòÎÕòÈÚöĈ 

 ÝúÖîÛĀÛÛëîÛ×óâĂìäñÕòÛÅèóâëČóÅòÎ âóÂ Åøî ÝòÂîõÚØäöã°âöÅèóâëÕĂìâ¬ ëöëòÚÚ¬óäòÛÜäñØóÚ âö

Å¬óÿÊæöćã 3.78 Āæñ âöèòÚØöćÝæõÖ ĀæñèòÚØöćìâÕîóãùäñÛùËòÕÿÉÚ âöÅ¬óÿÊæöćã 3.69 

 ÝúÖîÛĀÛÛëîÛ×óâĂìäñÕòÛÅèóâëČóÅòÎ ÜóÚÂæóÈ Åøî âöÖäóäòÛäîÈâóÖäÑóÚëõÚÅóÿÂêÖäîõÚØäöã° 

âöÅ¬óÿÊæöćã 3.16 Āæñ âöãöćìîäñÛùËòÕÿÉÚ âöÅ¬óÿÊæöćã 2.38 

 ÝúÖîÛĀÛÛëîÛ×óâĂìäñÕòÛÅèóâëČóÅòÎ Úîã Åøî âö QR CODE ØöćĂìĀëÂÚÿßøćîÕúØöćâóÃîÈÝòÂ

îõÚØäöã°ØöćÌøĈî âöÅ¬óÿÊæöćã 2.04 

ÖóäóÈØöć 2 ÉČóÚèÚäîãæñÃîÈäñÕòÛÅèóâëČóÅòÎÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÕóÚÝæõÖáòÔÒ° 
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ÜòÉÉòãÂóäÖæóÕ 

ÕóÚÝæõÖáòÔÒ°  

äñÕòÛÅèóâëČóÅòÎ  

╧ 

 

S.D. 

äñÕòÛ 

Åèóâ 

ëČóÅòÎ 

âóÂØöćëùÕ âóÂ ÜóÚÂæóÈ Úîã ÚîãØöćëùÕ 

ÉČóÚèÚ(äóã) 

(äîãæñ) 

1. ÝòÂîõÚØäöã°âöÅèóâëÕĂìâ¬ 

ëöëòÚÚ¬óäòÛÜäñØóÚ 

160 

(40.0) 

100 

(25.0) 

66 

(16.5) 

39 

(9.8) 

35 

(8.8) 

3.78 1.30 âóÂ 

2. âöèòÚØöćÝæõÖ ĀæñèòÚØöć

ìâÕîóãùäñÛùËòÕÿÉÚ 

101 

(25.3) 

157 

(39.3) 

78 

(19.5) 

43 

(10.8) 

21 

(5.3) 

3.69 1.12 âóÂ 

3.âöãöćìîäñÛùËòÕÿÉÚ 18 

(4.5) 

34 

(8.5) 

129 

(32.3) 

119 

(29.8) 

100 

(25.2) 

2.38 1.08 ÜóÚÂæóÈ 

4.âö QR CODE ØöćĂìĀëÂÚÿßøćî

ÕúØöćâóÃîÈÝòÂîõÚØäöã°ØöćÌøĈî 

23 

(5.8) 

35 

(8.8) 

46 

(11.5) 

126 

(31.5) 

170 

(42.5) 

2.04 1.18 Úîã 

5.âöÖäóäòÛäîÈâóÖäÑóÚëõÚÅó

ÿÂêÖäîõÚØäöã° 

100 

(25.0) 

77 

(19.3) 

81 

(20.3) 

71 

(17.8) 

71 

(17.8) 

3.16 1.43 ÜóÚÂæóÈ 

äèâ 3.01 1.22 ÜóÚÂæóÈ 

Øöćâó. ÉóÂÂóäÅČóÚèÔ 

 

ÝúÖîÛĀÛÛëîÛ×óâāÕãËùÕĀÛÛëîÛ×óâØòĈÈìâÕ 400 äóã âöÛääÉùáòÔÒ°ØöćâöîõØÙõßæÖ¬îØöćëùÕ Åøî 

ÛääÉùîãú¬ĂÚ×ùÈÌõÜæĆîÅ ÉČóÚèÚ 152 äóã ÅõÕÿÜĆÚäîãæñ 38.0 äîÈæÈâóÿÜĆÚ ÛääÉùîãú¬ĂÚÂæ¬îÈÂäñÕóê ÉČóÚèÚ 

84 äóã ÅõÕÿÜĆÚäîãæñ 21.0 Āæñ ÛääÉùĂÚ×ùÈăÛāîßæóëÖõÂ ÉČóÚèÚ 79 äóã ÅõÕÿÜĆÚäîãæñ 19.8 ÖóâæČóÕòÛ 

ÕòÈÖóäóÈØöć 3 

ÖóäóÈØöć 3 ÉČóÚèÚäîãæñÃîÈäúÜĀÛÛÛääÉùáòÔÒ°ØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈî ÕóÚÝæõÖáòÔÒ° 

ÛääÉùáòÔÒ°ØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈî ÃîâúæÉóÂĀÛÛëîÛ×óâ 

 ÉČóÚèÚ (äóã)  äîãæñ 

ÛääÉùîãú¬ĂÚÂæ¬îÈÂäñÕóê  84  21.0 

ÛääÉùîãú¬ĂÚÂäñÜ¯îÈ  7  1.8 

ÛääÉùĂÚ×ùÈăÛāîßæóëÖõÂ  79  19.8 

ÛääÉùĂÚ×ùÈÌõÜæĆîÅ  152  38.0 

ÛääÉùĂÚÂæ¬îÈăÛāîßæóëÖõÂ  78  19.5 

äèâ 
 

400 
 

100.0 
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Øöćâó. ÉóÂÂóäÅČóÚèÔ 

 

ÉóÂÂóäÿÂĆÛÃîâúæÝúÖîÛĀÛÛëîÛ×óâ ÿßøćîØČóÂóäé÷ÂêóÿÂöćãèÂòÛÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâö

îõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° ßÛè¬ó ÕóÚäóÅó ÝúÖîÛĀÛÛëîÛ×óâĂìÅèóâëČóÅòÎäñÕòÛâóÂ âöÅ¬óÿÊæöćã 

3.55 ÕòÈÖóäóÈØöć 4 āÕãäóãæñÿîöãÕÖ¬óÈąÕóÚäóÅó âöäñÕòÛÅèóâëČóÅòÎÕòÈÚöĈ 

 ÝúÖîÛĀÛÛëîÛ×óâĂìäñÕòÛÅèóâëČóÅòÎ âóÂ Åøî äóÅóăâ¬ÿÂõÚ 29 ÛóØ âöÅ¬óÿÊæöćã 4.02 Āæñ äóÅó 

30 – 45 ÛóØ âöÅ¬óÿÊæöćã 3.88 

 ÝúÖîÛĀÛÛëîÛ×óâĂìäñÕòÛÅèóâëČóÅòÎ ÜóÚÂæóÈ Åøî äóÅóâóÂÂè¬ó 45 ÛóØÃ÷ĈÚăÜâöÅ¬óÿÊæöćã 2.76 

ÖóäóÈØöć 4 ÉČóÚèÚäîãæñÃîÈäñÕòÛÅèóâëČóÅòÎÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÕóÚäóÅó 

ÜòÉÉòãÂóäÖæóÕ 

ÕóÚäóÅó  

äñÕòÛÅèóâëČóÅòÎ  

╧ 

 

S.D. 

äñÕòÛ 

Åèóâ 

ëČóÅòÎ 

âóÂØöćëùÕ âóÂ ÜóÚÂæóÈ Úîã ÚîãØöćëùÕ 

ÉČóÚèÚ(äóã) 

(äîãæñ) 

1. äóÅóăâ¬ÿÂõÚ 29 ÛóØ 169 

(42.3) 

124 

(31.0) 

59 

(14.8) 

41 

(10.3) 

7 

(1.8) 

4.02 1.07 âóÂ 

2. äóÅó 30 · 45 ÛóØ 105 

(26.3) 

167 

(41.8) 

107 

(26.8) 

18 

(4.5) 

3 

(0.8) 

3.88 0.87 âóÂ 

3. äóÅóâóÂÂè¬ó 45 ÛóØÃ÷ĈÚăÜ 32 

(8.0) 

41 

(10.3) 

164 

(41.0) 

123 

(30.8) 

40 

(10.0) 

2.76 1.04 ÜóÚÂæóÈ 

äèâ 3.55 1.00 âóÂ 

Øöćâó. ÉóÂÂóäÅČóÚèÔ 

 

ÉóÂÂóäÿÂĆÛÃîâúæÝúÖîÛĀÛÛëîÛ×óâ ÿßøćîØČóÂóäé÷ÂêóÿÂöćãèÂòÛÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâö

îõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° ßÛè¬ó ÕóÚë×óÚØöćÂóäÉòÕÉČóìÚ¬óã ÝúÖîÛĀÛÛëîÛ×óâĂìÅèóâëČóÅòÎ

äñÕòÛÜóÚÂæóÈ âöÅ¬óÿÊæöćã 3.04 ÕòÈÖóäóÈØöć 5 āÕãäóãæñÿîöãÕÖ¬óÈąÕóÚë×óÚØöćÂóäÉòÕÉČóìÚ¬óã âöäñÕòÛ

ÅèóâëČóÅòÎÕòÈÚöĈ 

 ÝúÖîÛĀÛÛëîÛ×óâĂìäñÕòÛÅèóâëČóÅòÎ âóÂ Åøî ÉČóìÚ¬óãĂÚìóÈëääßëõÚÅó ĀæñÌùÜÿÜîä°âóä°ÿÂĆÖ

ËòĈÚÚČóØòćèăÜ âöÅ¬óÿÊæöćã 3.96 

 ÝúÖîÛĀÛÛëîÛ×óâĂìäñÕòÛÅèóâëČóÅòÎ ÜóÚÂæóÈ Åøî ëóâóä×ÿÕõÚØóÈăÜÿæøîÂÌøĈîăÕîã¬óÈëñÕèÂ 

äóÚÅóìóÿÉîăÕÈ¬óã âöÅ¬óÿÊæöćã 3.25 Āæñ âöÂóäÿäöãÈăèÿÜĆÚìâèÕìâú¬ÃîÈÝòÂËÚõÕÖ¬óÈą âöÅ¬óÿÊæöćã 3.06 
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ÝúÖîÛĀÛÛëîÛ×óâĂìäñÕòÛÅèóâëČóÅòÎ Úîã Åøî âöÉòÕÉČóìÚ¬óãØóÈîîÚăæÚ° âöÅ¬óÿÊæöćã 2.58 Āæñ 

âöØöćÉîÕä×ØöćÂèóÈ ëñÕèÂëÛóã âöÅ¬óÿÊæöćã 2.34 

ÖóäóÈØöć 5 ÉČóÚèÚäîãæñÃîÈäñÕòÛÅèóâëČóÅòÎÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈî ÕóÚ

ë×óÚØöćÂóäÉòÕÉČóìÚ¬óã 

ÜòÉÉòãÂóäÖæóÕ 

ÕóÚë×óÚØöćÂóäÉòÕÉČóìÚ¬óã 

äñÕòÛÅèóâëČóÅòÎ  

╧ 

 

S.D. 

äñÕòÛ 

Åèóâ 

ëČóÅòÎ 

âóÂØöćëùÕ âóÂ ÜóÚÂæóÈ Úîã ÚîãØöćëùÕ 

ÉČóÚèÚ(äóã) 

(äîãæñ) 

1. âöÉòÕÉČóìÚ¬óãØóÈîîÚăæÚ° 69 

(17.3) 

54 

(13.5) 

57 

(14.2) 

79 

(19.8) 

141 

(35.3) 

2.58 1.50 Úîã 

2. âöÉČóìÚ¬óãĂÚìóÈëääßëõÚÅó 

ĀæñÌùÜÿÜîä°âóä°ÿÂĆÖËòĈÚÚČó

ØòćèăÜ 

164 

(41.0) 

120 

(30.0) 

64 

(16.0) 

38 

(9.5) 

14 

(3.5) 

3.96 1.12 âóÂ 

3. âöÂóäÿäöãÈăèÿÜĆÚìâèÕìâú¬

ÃîÈÝòÂËÚõÕÖ¬óÈą 

36 

(9.0) 

105 

(26.3) 

144 

(36.0) 

77 

(19.3) 

38 

(9.5) 

3.06 1.09 ÜóÚÂæóÈ 

4.âöØöćÉîÕä×ØöćÂèóÈ 

ëñÕèÂëÛóã 

30 

(7.5) 

51 

(12.8) 

70 

(17.5) 

123 

(30.8) 

126 

(31.5) 

2.34 1.25 Úîã 

5.ëóâóä×ÿÕõÚØóÈăÜÿæøîÂÌøĈî

ăÕîã¬óÈëñÕèÂ äóÚÅóìóÿÉî

ăÕÈ¬óã 

115 

(28.7) 

77 

(19.3) 

66 

(16.5) 

77 

(19.3) 

65 

(16.3) 

3.25 1.56 ÜóÚÂæóÈ 

äèâ 3.04 1.30 ÜóÚÂæóÈ 

Øöćâó. ÉóÂÂóäÅČóÚèÔ 

 

 ÉóÂÂóäÿÂĆÛÃîâúæÝúÖîÛĀÛÛëîÛ×óâ ÿßøćîØČóÂóäé÷ÂêóÿÂöćãèÂòÛÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâö

îõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° ßÛè¬ó ÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ ÝúÖîÛĀÛÛëîÛ×óâĂìÅèóâëČóÅòÎ

äñÕòÛÜóÚÂæóÈ âöÅ¬óÿÊæöćã 3.01 ÕòÈÖóäóÈØöć 6 āÕãäóãæñÿîöãÕÖ¬óÈąÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ âöäñÕòÛ

ÅèóâëČóÅòÎÕòÈÚöĈ 

 ÝúÖîÛĀÛÛëîÛ×óâĂìäñÕòÛÅèóâëČóÅòÎ âóÂ Åøî ĂÚ Ɨ ëòÜÕóì°ÉñâöÂóäÉòÕāÜäāâËòćÚ Ɨ Ā×â Ɨ âö

Å¬óÿÊæöćã 3.62 

 ÝúÖîÛĀÛÛëîÛ×óâĂìäñÕòÛÅèóâëČóÅòÎ ÜóÚÂæóÈ Åøî âöÂóäØČóÛòÖäëâóËõÂĂìæúÂÅóÜäñÉČó Āæñ

ÿâøćîÌøĈîÅäÛ ƘƖƖ ÛóØÉñăÕäòÛ ƘƖ% âöÅ¬óÿÊæöćã 3.22 Ö¬îâó Åøî âöÂóäÉòÕ Box Set ËùÕÝòÂîõÚØäöã°ĂÚäóÅó
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ßõÿéêĂìÂòÛæúÂÅóØöćëâóËõÂ âöÅ¬óÿÊæöćã 3.00 Āæñ âöÛäõÂóäÉòÕë¬È×÷ÈØöć ÿâøćîÌøĈîÅäÛÖóâäóÅóØöćØóÈäóÚÂČóìÚÕ âö

Å¬óÿÊæöćã 2.63 

ÝúÖîÛĀÛÛëîÛ×óâĂìäñÕòÛÅèóâëČóÅòÎ Úîã Åøî âöÿßÉØóÈ Facebook ìäøî Instagram ĂìæúÂÅó

ăÕëóâóä×ÖõÕÖóâÃ¬óèëóä ìäøîăÕäòÛëõØÙõÜäñāãËÚ°ÃîÈäóÚÅó âöÅ¬óÿÊæöćã 2.57  

ÖóäóÈØöć 6 ÉČóÚèÚäîãæñÃîÈäñÕòÛÅèóâëČóÅòÎÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈîÕóÚ

ë×óÚØöćÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ 

ÜòÉÉòãÂóäÖæóÕ 

ÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ 

äñÕòÛÅèóâëČóÅòÎ  

╧ 

 

S.D. 

äñÕòÛ 

Åèóâ 

ëČóÅòÎ 

âóÂØöćëùÕ âóÂ ÜóÚÂæóÈ Úîã ÚîãØöćëùÕ 

ÉČóÚèÚ(äóã) 

(äîãæñ) 

1. âöÂóäØČóÛòÖäëâóËõÂĂìæúÂÅó

ÜäñÉČó ĀæñÿâøćîÌøĈîÅäÛ 200 

ÛóØÉñăÕäòÛ 20% 

91 

(22.8) 

97 

(24.3) 

84 

(21.0) 

66 

(16.5) 

62 

(15.5) 

3.22 1.38 ÜóÚÂæóÈ 

2. ĂÚ 1 ëòÜÕóì°ÉñâöÂóäÉòÕ

āÜäāâËòćÚ 1 Ā×â 1 

127 

(31.8) 

107 

(26.8) 

74 

(18.5) 

71 

(17.8) 

21 

(5.3) 

3.62 1.24 âóÂ 

3. âöÂóäÉòÕ Box Set ËùÕÝòÂ

îõÚØäöã°ĂÚäóÅóßõÿéêĂìÂòÛ

æúÂÅóØöćëâóËõÂ 

45 

(11.3) 

88 

(22.9) 

143 

(35.8) 

68 

(17.0) 

56 

(14.0) 

3.00 1.18 ÜóÚÂæóÈ 

4.âöÛäõÂóäÉòÕë¬È×÷ÈØöć ÿâøćîÌøĈî

ÅäÛÖóâäóÅóØöćØóÈäóÚÂČóìÚÕ 

49 

(12.3) 

67 

(16.8) 

64 

(16.0) 

128 

(32.0) 

92 

(23.0) 

2.63 1.33 ÜóÚÂæóÈ 

5.âöÿßÉØóÈ Facebook ìäøî 

Instagram ĂìæúÂÅóăÕ

ëóâóä×ÖõÕÖóâÃ¬óèëóä ìäøî

ăÕäòÛëõØÙõÜäñāãËÚ°ÃîÈäóÚÅó 

91 

(22.8) 

44 

(11.0) 

34 

(8.5) 

65 

(16.3) 

166 

(41.5) 

2.57 1.63 Úîã 

äèâ 3.01 1.35 ÜóÚÂæóÈ 

Øöćâó. ÉóÂÂóäÅČóÚèÔ 
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3. ßåÖõÂääâÂóäÌøĈîÝòÂîõÚØäöã° 

 

 ÉóÂÖóäóÈĀëÕÈÉČóÚèÚäîãæñßåÖõÂääâÝúÛäõāáÅØöćÚ÷Â×÷ÈÝòÂîõÚØäöã° ßÛè¬ó Âæù¬âÝúÛäõāáÅØöćăâ¬ÿÅã

ÿæøîÂÌøĈîÝòÂîõÚØäöã° ÿâøćîÚ÷Â×÷ÈÝòÂîõÚØäöã°ë¬èÚĂìÎ¬ÉñÚ÷Â×÷È ÜæîÕáòã ÜæîÕëóäßõêƗƖƖ% ÉČóÚèÚ 25 äóã 

ÅõÕÿÜĆÚäîãæñ 31.6 äîÈæÈâóÉñÚ÷Â×÷ÈëùÃáóßÕö ä¬óÈÂóãĀÃĆÈĀäÈ ÉČóÚèÚ 23 äóã ÅõÕÿÜĆÚäîãæñ Ƙ9.1 Āæñ

Ú÷Â×÷ÈëÕĂìâ¬ äëËóÖõîä¬îã ÉČóÚèÚ 17 äóã ÅõÕÿÜĆÚäîãæñ 21.5 ÖóâæČóÕòÛ ë¬èÚÂæù¬âÝúÛäõāáÅØöćÿÅãÌøĈîĀæñ

ÉñÚ÷Â×÷ÈÝòÂîõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂÚòĈÚ ÿâøćîÚ÷Â×÷ÈÝòÂîõÚØäöã°ë¬èÚĂìÎ¬ÉñÚ÷Â×÷ÈÜæîÕáòã ÜæîÕëóäßõêƗƖƖ% 

ÿË¬ÚÂòÚ ÉČóÚèÚ Ɨ23 äóã ÅõÕÿÜĆÚäîãæñ Ɯ1.2 äîÈæÈâóÉñÚ÷Â×÷ÈëùÃáóßÕö ä¬óÈÂóãĀÃĆÈĀäÈ ÉČóÚèÚ 40 äóã 

ÅõÕÿÜĆÚäîãæñ Ɨ9.Ɵ ĀæñÚ÷Â×÷ÈëÕĂìâ¬ äëËóÖõîä¬îãÉČóÚèÚ Ƙ7 äóã ÅõÕÿÜĆÚäîãæñ Ɨ3.4 ÖóâæČóÕòÛ ĀæñÂæù¬â

ÝúÛäõāáÅØöćÿÅãÌøĈîÝòÂîõÚØäöã°ĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂ ÿâøćîÚ÷Â×÷ÈÝòÂîõÚØäöã°ë¬èÚĂìÎ¬ÉñÚ÷Â×÷È

ÜæîÕáòã ÜæîÕëóäßõêƗƖƖ% ÿË¬ÚÿÕöãèÂòÚ ÉČóÚèÚ 70 äóã ÅõÕÿÜĆÚäîãæñ 58.3 äîÈæÈâóÉñÚ÷Â×÷ÈëÕĂìâ¬ 

äëËóÖõîä¬îã ÉČóÚèÚ 22 äóã ÅõÕÿÜĆÚäîãæñ Ɨ8.ƙ ĀæñÚ÷Â×÷ÈëùÃáóßÕöä¬óÈÂóãĀÃĆÈĀäÈ ÉČóÚèÚ 20 äóã ÅõÕ

ÿÜĆÚäîãæñ Ɨ6.7 ÖóâæČóÕòÛ ÕòÈÖóäóÈØöć 7 

ÖóäóÈØöć 7 ĀëÕÈÅ¬óÿÜäöãÛÿØöãÛÉČóÚèÚäîãæñ ßåÖõÂääâÂóäÌøĈîÝòÂîõÚØäöã° ÃîÈĀÖ¬æñÂæù¬âÝúÛäõāáÅ 

ßåÖõÂääâÂóäÌøĈîÝòÂîõÚØäöã° ÜäñÿáØÝúÛäõāáÅ 

Âæù¬âăâ¬ÿÅãÌøĈî Âæù¬âÿÅãÌøĈîĀæñÚ÷Â×÷È

ÝòÂîõÚØäöã°îòÚÕòÛĀäÂ 

Âæù¬âÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â

×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ 

ÉČóÚèÚ

(äóã) 

äîãæñ ÉČóÚèÚ

(äóã) 

äîãæñ ÉČóÚèÚ

(äóã) 

äîãæñ 

ëùÃáóßÕö ä¬óÈÂóãĀÃĆÈĀäÈ 23 29.1 40 19.9 20 16.7 

ÜæîÕáòã ÜæîÕëóäßõê 100% 25 31.6 123 61.2 70 58.3 

äòÂÙääâËóÖõ 14 17.7 11 5.5 8 6.7 

ëÕĂìâ¬ äëËóÖõîä¬îã 17 21.5 27 13.4 22 18.3 

äèâ 79 100.0 201 100.0 120 100.0 

Øöćâó. ÉóÂÂóäÅČóÚèÔ 

 

 ÉóÂÖóäóÈĀëÕÈÉČóÚèÚäîãæñßåÖõÂääâÝúÛäõāáÅ ÿìÖùÝæØöćÿæøîÂÌøĈîÝòÂîõÚØäöã° ÂäÔöÿÊßóñÝúØöćÿÅã

ÿæøîÂÌøĈîÝòÂîõÚØäöã°ØòĈÈ 2 Âæù¬â ßÛè¬óĂÚÂæù¬âÝúÛäõāáÅØöćÿÅãÌøĈîÝòÂîõÚØäöã°ĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂ

ë¬èÚĂìÎ¬ÿìÖùÝæØöćÌøĈîÝòÂîõÚØäöã°ÿßäóñ âòćÚĂÉè¬óÝòÂîõÚØäöã°ÜæîÕáòãÂè¬óÝòÂØòćèăÜ ÉČóÚèÚ Ɨƚ4 äóã ÅõÕÿÜĆÚ

äîãæñ ƝƗ.Ɯ äîÈæÈâóÿìÖùÝæØöćÌøĈîÝòÂîõÚØäöã°ÿßäóñ îãóÂâöëùÃáóßØöćÕö ÉČóÚèÚ 54 äóã ÅõÕÿÜĆÚäîãæñ ƘƜ.Ɵ 

ĀæñÿìÖùÝæØöćÌøĈîÝòÂîõÚØäöã°ÿßäóñ îãóÂÖóâÂäñĀë ÉČóÚèÚ Ƙ äóã ÅõÕÿÜĆÚ   äîãæñ Ɨ.0 ÖóâæČóÕòÛ ë¬èÚ



45 

 

Âæù¬âÝúÛäõāáÅØöćÿÅãÌøĈîÝòÂîõÚØäöã°ĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂë¬èÚĂìÎ¬ÿìÖùÝæØöćÌøĈîÝòÂîõÚØäöã°

ÿßäóñ âòćÚĂÉè¬óÝòÂîõÚØäöã°ÜæîÕáòãÂè¬óÝòÂØòćèăÜ ÿË¬ÚÂòÚ ÉČóÚèÚ 60 äóã ÅõÕÿÜĆÚäîãæñ 50.0 äîÈæÈÿìÖùÝæ

ØöćÌøĈîÝòÂîõÚØäöã°ÿßäóñ îãóÂâöëùÃáóßØöćÕö ÿË¬ÚÂòÚ ÉČóÚèÚ 37 äóã ÅõÕÿÜĆÚäîãæñ 30.8 ĀæñÿìÖùÝæØöćÌøĈîÝòÂ

îõÚØäöã°ÿßäóñ ÖóâÂäñĀë ÉČóÚèÚ 17 äóã ÅõÕÿÜĆÚäîãæñ 14.2 ÖóâæČóÕòÛ ÕòÈÖóäóÈØöć 8 

 ÉóÂÖóäóÈĂÚÿäøćîÈÅèóâ×öćĂÚÂóäÌøĈî ßÛè¬ó Âæù¬âØöćÿÅãÌøĈîØòĈÈ 2 Âæù¬âÚòĈÚâöÅèóâ×öćĂÚÂóäÌøĈîë¬èÚĂìÎ¬  

1- 3 ÅäòĈÈÖ¬îÿÕøîÚÿìâøîÚÂòÚ āÕã Âæù¬âÿÅãÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ âöÉČóÚèÚ 144 äóãÅõÕÿÜĆÚäîã

æñ 71.6 ĀæñÂæù¬âÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ âöÉČóÚèÚ 60 äóãÅõÕÿÜĆÚäîãæñ 50.0  

 ÉóÂÖóäóÈĂÚÿäøćîÈÉČóÚèÚèòÚØöćÛäõāáÅìâÕ ßÛè¬ó Âæù¬âÿÅãÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂë¬èÚ

ĂìÎ¬ÉñÛäõāáÅìâÕáóãĂÚ 2 èòÚ ÉČóÚèÚ 74 äóãÅõÕÿÜĆÚäîãæñ 36.8 ë¬èÚÂæù¬âÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂ

îõÚØäöã°îòÚÕòÛĀäÂë¬èÚĂìÎ¬ÉñÛäõāáÅÝòÂìâÕáóãĂÚ 3 èòÚ ÉČóÚèÚ 41 äóã ÅõÕÿÜĆÚäîãæñ 34.2 

 ÉóÂÖóäóÈĂÚÿäøćîÈäóÅóÿÊæöćãØöćÌøĈîÖ¬îÅäòĈÈ ßÛè¬ó Âæù¬âØöćÿÅãÌøĈîØòĈÈ Ƙ Âæù¬âÚòĈÚâöÅèóâ×öćĂÚÂóäÌøĈîë¬èÚ

ĂìÎ¬Âæù¬â 41 · ƜƖ ÛóØ Âæù¬âÿÅãÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂë¬èÚĂìÎ¬ ÉČóÚèÚ 72 ÅõÕÿÜĆÚäîãæñ 

35.8 ë¬èÚÂæù¬âÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂë¬èÚĂìÎ¬ ÉČóÚèÚ 55 ÅõÕÿÜĆÚäîãæñ 45.8 

 ÉóÂÖóäóÈĂÚÿäøćîÈë×óÚØöćÌøĈîÛ¬îãØöćëùÕØöćÌøĈîÖ¬îÅäòĈÈ ßÛè¬ó Âæù¬âØöćÿÅãÌøĈîØòĈÈ Ƙ Âæù¬âÚòĈÚÿäøćîÈØöćë×óÚØöć

ÌøĈîë¬èÚĂìÎ¬ Åøî ÌùÜÿÜîä°âóä°ÿÂĆÖ ÿìâøîÚÂòÚ āÕã Âæù¬âÿÅãÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ âöÉČóÚèÚ Ɨ13 

äóãÅõÕÿÜĆÚäîãæñ 56.2 ĀæñÂæù¬âÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ âöÉČóÚèÚ ƜƖ äóãÅõÕ         

ÿÜĆÚäîãæñ ƛƖ.Ɩ 

 ÉóÂÖóäóÈĂÚÿäøćîÈË¬èÈÿèæóØöćÿæøîÂÌøĈî ßÛè¬ó Âæù¬âØöćÿÅãÌøĈîØòĈÈ 2 Âæù¬âÚòĈÚ ë¬èÚĂìÎ¬ÿæøîÂÌøĈîÝòÂ

îõÚØäöã° ĂÚË¬èÈÿèæóÖîÚÿãĆÚ (ìæòÈ 16.00 Ú.) ÿìâøîÚÂòÚ āÕã Âæù¬âÿÅãÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ âö

ÉČóÚèÚ 142 äóãÅõÕÿÜĆÚäîãæñ 71.Ƙ ĀæñÂæù¬âÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ âöÉČóÚèÚ 88 äóã

ÅõÕÿÜĆÚäîãæñ 73.3 

 ÉóÂÖóäóÈ ßÛ Âæù¬âØöćÿÅãÌøĈîØòĈÈ 2 Âæù¬âÚòĈÚ ë¬èÚĂìÎ¬ÿæøîÂÌøĈîÝòÂîõÚØäöã°ËÚõÕÿÕöãèÂòÚ Åøî ÝòÂëæòÕ 

(ÂäöÚāî®Å ÿäÕāî®Å ÂäöÚÅîë ÿÜĆÚÖÚ) āÕã Âæù¬âÿÅãÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ âöÉČóÚèÚ Ɨ26 äóãÅõÕ

ÿÜĆÚäîãæñ 62.7 ĀæñÂæù¬âÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ âöÉČóÚèÚ ƞ7 äóãÅõÕÿÜĆÚäîãæñ Ɲ2.3 

 ë¬èÚĂÚÿäøćîÈÂóäÂæòÛăÜÌøĈîÌČĈóÃîÈØòĈÈ 2 Âæù¬â ßÛè¬ó ÂæòÛăÜÌøĈîÌČĈóÝòÂîõÚØäöã°îã¬óÈĀÚ¬ÚîÚ āÕãÂæù¬â

ÿÅãÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ âöÉČóÚèÚ Ɨ99 äóãÅõÕÿÜĆÚäîãæñ 99.0 ĀæñÂæù¬âÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷È

ÝòÂîõÚØäöã°îòÚÕòÛĀäÂ âöÉČóÚèÚ 105 äóãÅõÕÿÜĆÚäîãæñ 87.5 
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ÖóäóÈØöć 8 ĀëÕÈÅ¬óÿÜäöãÛÿØöãÛÉČóÚèÚäîãæñßåÖõÂääâÝúÛäõāáÅ ÂäÔöÅÚØöćÿÅãÌøĈîØòĈÈ 2 Âæù¬â  

ßåÖõÂääâÝúÛäõāáÅ ÜäñÿáØÝúÛäõāáÅ  

Âæù¬âÿÅãÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°

îòÚÕòÛĀäÂ 

Âæù¬âÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂ

îõÚØäöã°îòÚÕòÛĀäÂ 

ÉČóÚèÚ(äóã) äîãæñ ÉČóÚèÚ(äóã) äîãæñ 

ÿìÖùÝæØöćÿæøîÂÌøĈî      

âòćÚĂÉè¬óÝòÂîõÚØäöã°ÜæîÕáòãÂè¬ó

ÝòÂØòćèăÜ 

144 71.6 60 50.0 

îãóÂâöëùÃáóßÕö 54 26.9 37 30.8 

ÖóâÂäñĀë 2 1.0 17 14.2 

îøćÚą 1 0.5 6 5.0 

äèâ 201 100.0 120 100.0 

Åèóâ×öćØöćÌøĈî     

1 – 3 ÅäòĈÈÖ¬îÿÕøîÚ 106 52.7 91 75.8 

4 – 6 ÅäòĈÈÖ¬îÿÕøîÚ 62 30.8 20 16.7 

7 – 9 ÅäòĈÈÖ¬îÿÕøîÚ 14 7.0 5 4.2 

âóÂÂè¬ó 9 ÅäòĈÈÖ¬îÿÕøîÚ 19 9.5 4 3.3 

äèâ 201 100.0 120 100.0 

ÉČóÚèÚèòÚØöćÛäõāáÅìâÕ     

1 èòÚ 18 9.0 21 17.5 

2 èòÚ 74 36.8 34 28.3 

3 èòÚ 56 27.9 41 34.2 

4 èòÚ 20 10.0 3 2.5 

5 èòÚ 15 7.5 11 9.2 

7 èòÚ 16 8.0 9 7.5 

8 èòÚ 1 0.5 0 0.0 

10 èòÚ 0 0.0 1 0.8 

14 èòÚ 1 0.5 0 0.0 

äèâ 201 100.0 120 100.0 
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ÖóäóÈØöć 8 ĀëÕÈÅ¬óÿÜäöãÛÿØöãÛÉČóÚèÚäîãæñßåÖõÂääâÝúÛäõāáÅ ÂäÔöÅÚØöćÿÅãÌøĈîØòĈÈ Ƙ Âæù¬â(Ö¬î) 

ßåÖõÂääâÝúÛäõāáÅ ÜäñÿáØÝúÛäõāáÅ 

Âæù¬âÿÅãÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°

îòÚÕòÛĀäÂ 

Âæù¬âÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂ

îõÚØäöã°îòÚÕòÛĀäÂ 

ÉČóÚèÚ(äóã) äîãæñ ÉČóÚèÚ(äóã) äîãæñ 

äóÅóÿÊæöćãØöćÌøĈîÖ¬îÅäòĈÈ     

ÖČćóÂè¬ó 40 ÛóØ 30 14.9 19 15.8 

41 – 60 ÛóØ 72 35.8 55 45.8 

61 – 80 ÛóØ 46 22.9 22 18.3 

81 ÛóØÃ÷ĈÚăÜ 53 26.4 24 20.0 

äèâ 201 100.0 120 100.0 

ë×óÚØöćÿæøîÂÌøĈîÛ¬îãØöćëùÕ     

ÌùÜÿÜîä°âóä°ÿÂĆÖ 113 56.2 90 75.0 

ÖæóÕÚòÕØòćèăÜ 37 18.4 12 10.0 

Lemon Farm äóÚāÅäÈÂóäìæèÈ 46 22.9 18 15.0 

îøćÚą 5 2.5 0 0.0 

äèâ 201 100.0 120 100.0 

Ë¬èÈÿèæóØöćÌøĈî     

Ë¬èÈÿËó (Â¬îÚ 11.30 Ú.) 23 11.4 10 8.3 

Ë¬èÈÂæóÈèòÚ (11.30 – 13.00 Ú.) 11 5.5 3 2.5 

Ë¬èÈÛ¬óã (13.01 – 16.00 Ú.) 25 12.4 19 15.8 

Ë¬èÈÿãĆÚ (ìæòÈ 16.00 Ú.) 142 71.2 88 73.3 

äèâ 201 100.0 120 100.0 

ÝòÂîõÚØäöã°ØöćÿæøîÂÌøĈîÛ¬îãØöćëùÕ     

ÝòÂëæòÕ (ÂäöÚāî®Å ÿäÕāî®Å         

ÂäöÚÅîë ÿäÕÅîë ÿÜĆÚÖÚ) 

126 62.7 87 72.5 

ÖÚìîâ ÝòÂËö 7 3.5 1 0.8 

ßäõÂ âñÚóè 5 2.5 2 1.7 
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ÖóäóÈØöć 8 ĀëÕÈÅ¬óÿÜäöãÛÿØöãÛÉČóÚèÚäîãæñßåÖõÂääâÝúÛäõāáÅ ÂäÔöÅÚØöćÿÅãÌøĈîØòĈÈ Ƙ Âæù¬â(Ö¬î) 

ßåÖõÂääâÝúÛäõāáÅ ÜäñÿáØÝúÛäõāáÅ 

Âæù¬âÿÅãÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°

îòÚÕòÛĀäÂ 

Âæù¬âÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂ

îõÚØäöã°îòÚÕòÛĀäÂ 

ÉČóÚèÚ(äóã) äîãæñ ÉČóÚèÚ(äóã) äîãæñ 

ÝòÂîõÚØäöã°ØöćÿæøîÂÌøĈîÛ¬îãØöćëùÕ(Ö¬î)    

ÝòÂÛùÈ ÅñÚó ÂèóÈÖùÈ 44 21.9 17 14.2 

ÝòÂÂóÕÃóè ÂñìæČćó 15 7.5 12 10.0 

âñäñ ìòèăËÿØó  ĀÅäîØ 2 1.0 0 0.0 

îøćÚą 2 1.0 1 0.8 

äèâ 201 100.0 120 100.0 

ĀÚèāÚâØöćÉñÌøĈîÅäòĈÈÖ¬îăÜ     

ÌøĈîĀÚ¬ÚîÚ 199 99.0 105 87.5 

ăâ¬ÌøĈîĀÚ¬ÚîÚ 0 0.0 5 4.2 

ăâ¬ĀÚ¬ĂÉ 2 1.0 10 8.3 

äèâ 201 100.0 120 100.0 

Øöćâó. ÉóÂÂóäÅČóÚèÔ 

 

ÉóÂÖóäóÈĀëÕÈÉČóÚèÚäîãæñ ÂäÔöÿÊßóñÝúØöćăâ¬ÿÅãÌøĈîÝòÂîõÚØäöã° ßÛè¬ó ÿìÖùÝæØöćăâ¬ÿæøîÂÌøĈîÝòÂ

îõÚØäöã° ë¬èÚĂìÎ¬ÿßäóñ äóÅóĀßÈ ÉČóÚèÚ ƚƖ äóã ÅõÕÿÜĆÚäîãæñ ƛƖ.Ɯ äîÈæÈâóÿìÖùÝæØöćăâ¬ÿæøîÂÌøĈîÿßäóñ 

ăâ¬ÿìĆÚè¬óÝòÂîõÚØäöã°ÂòÛÝòÂØòćèăÜĀÖÂÖ¬óÈÂòÚãòÈăÈ ÉČóÚèÚ ƙƖ äóã ÅõÕÿÜĆÚäîãæñ ƙƞ.Ɩ ĀæñÿìÖùÝæØöćăâ¬ÿæøîÂ

ÌøĈîÿßäóñ îøćÚą (îãóÂØöćÉñÌøĈîĀÖ¬ăâ¬âöäóÚĂìÌøĈî ,ăâ¬ËîÛÂõÚÝòÂ) ÉČóÚèÚ Ɯ äóã ÅõÕÿÜĆÚäîãæñ Ɲ.Ɯ ÖóâæČóÕòÛ 

ÖóäóÈØöć Ɵ ÉČóÚèÚäîãæñÃîÈÝúÖîÛĀÛÛëîÛ×óâÂæù¬âØöćăâ¬ÿÅãÌøĈîÝòÂîõÚØäöã° ÉČóĀÚÂÖóâÿìÖùÝæØöćăâ¬ăÕÿæøîÂÌøĈî 

 ÿìÖùÝæØöćăâ¬ÿæøîÂÌøĈî ÜäñÿáØÝúÛäõāáÅ 

Âæù¬âăâ¬ÿÅãÌøĈî 

ÉČóÚèÚ(äóã) äîãæñ 

äóÅóĀßÈ 40 50.6 

ăâ¬ØäóÛ×÷ÈÜäñāãËÚ°ÃîÈÝòÂîõÚØäöã° 3 3.8 

ăâ¬ÿìĆÚè¬óÝòÂîõÚØäöã°ÂòÛÝòÂØòćèăÜĀÖÂÖ¬óÈÂòÚãòÈăÈ 30 38.0 
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ÖóäóÈØöć Ɵ ÉČóÚèÚäîãæñÃîÈÝúÖîÛĀÛÛëîÛ×óâÂæù¬âØöćăâ¬ÿÅãÌøĈîÝòÂîõÚØäöã° ÉČóĀÚÂÖóâÿìÖùÝæØöćăâ¬ăÕÿæøîÂÌøĈî(Ö¬î) 

 ÿìÖùÝæØöćăâ¬ÿæøîÂÌøĈî ÜäñÿáØ

ÝúÛäõāáÅ 

ÿìÖùÝæØöćăâ¬

ÿæøîÂÌøĈî 

îøćÚą 6 7.6 

äèâ 79 100.0 

         Øöćâó. ÉóÂÂóäÅČóÚèÔ 

 

ÉóÂÖóäóÈĀëÕÈÉČóÚèÚäîãæñ ÂäÔöÿÊßóñÝúØöćăâ¬ÿÅãÌøĈîÝòÂîõÚØäöã° ßÛè¬ó ×óâöÂóäë¬ÈÿëäõâĂìÅèóâäú

ÿÂöćãèÂòÛÿäøćîÈÝòÂîõÚØäöã°ÉñìòÚâóÌøĈîÝòÂîõÚØäöã°ìäøîăâ¬ ë¬èÚĂìÎ¬ ÌøĈî ÉČóÚèÚ ƛƝ äóã ÅõÕÿÜĆÚäîãæñ ƝƘ.Ƙ 

äîÈæÈâó ÿÊãą ÉČóÚèÚ ƗƗ äóã ÅõÕÿÜĆÚäîãæñ Ɨƙ.Ɵ Āæñ ăâ¬ÌøĈî ÉČóÚèÚ ƗƗ äóã ÅõÕÿÜĆÚäîãæñ Ɨƙ.Ɵ 

ÖóâæČóÕòÛ ÕòÈÖóäóÈØöć 10 

ÖóäóÈØöć 10 ÉČóÚèÚäîãæñÃîÈÝúÖîÛĀÛÛëîÛ×óâÂæù¬âØöćăâ¬ÿÅãÌøĈîÝòÂîõÚØäöã° ÉČóĀÚÂÉóÂÂóäØöćë¬ÈÿëäõâĀæè

Éñë¬ÈÝæĂìÌøĈîìäøîăâ¬ 

 ×óâöÂóäë¬ÈÿëäõâÉñÌøĈîìäøîăâ¬ ÜäñÿáØÝúÛäõāáÅ 

Âæù¬âăâ¬ÿÅãÌøĈî 

ÉČóÚèÚ(äóã) äîãæñ 

ÌøĈî 57 72.2 

ÿÊãą 11 13.9 

ăâ¬ÌøĈî 11 13.9 

äèâ 79 100.0 

         Øöćâó. ÉóÂÂóäÅČóÚèÔ 

 

 ÉóÂÖóäóÈĀëÕÈÉČóÚèÚäîãæñ ÜòÉÉòãØöćâöë¬èÚëČóÅòÎÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã°ÃîÈÝúÖîÛ

ĀÛÛëîÛ×óâ Ì÷ćÈëóâóä×ÖîÛăÕâóÂÂè¬ó Ɨ Ãî ßÛè¬ó ÉóÂÝúÖîÛĀÛÛëîÛ×óâÉČóÚèÚ ƚƖƖ äóã Âæù¬â

ÝúÛäõāáÅØöćăâ¬ÿÅãÌøĈîÝòÂîõÚØäöã° ƜƟ äóãë¬èÚĂìÎ¬ÜòÉÉòãØöćâöÝæÅøî ÅäîÛÅäòè ÉČóÚèÚ ƚƙ äóã ÅõÕÿÜĆÚäîãæñ 

ƜƘ.ƙ äîÈæÈâóÅøî ëøćîØóÈîîÚăæÚ° ÉČóÚèÚ ƘƗ äóã ÅõÕÿÜĆÚäîãæñ ƙƖ.ƚ Āæñ îøćÚą ÉČóÚèÚ ƞ äóã ÅõÕÿÜĆÚ

äîãæñ ƗƗ.Ɯ ÖóâæČóÕòÛ ë¬èÚÂæù¬âÝúÛäõāáÅØöćÿÅãÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂ ƘƖƜ äóã ë¬èÚĂìÎ¬

ÜòÉÉòãØöćâöÝæÅøî ÅäîÛÅäòè ÿË¬ÚÂòÚ ÉČóÚèÚ Ɨƙƚ äóã ÅõÕÿÜĆÚäîãæñ Ɯƚ.ƚ äîÈæÈâó Åøî ëøćîØóÈîîÚăæÚ° 

ÉČóÚèÚ ƛƟ äóã ÅõÕÿÜĆÚäîãæñ Ƙƞ.ƚ Āæñ ÿßøćîÚ ÉČóÚèÚ Ƙƛ äóã ÅõÕÿÜĆÚäîãæñ ƗƘ ÖóâæČóÕòÛ ĀæñÂæù¬â
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ÝúÛäõāáÅØöćÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂ ƗƘƚ äóã ë¬èÚĂìÎ¬ÜòÉÉòãØöćâöÝæÅøî ÅäîÛÅäòè 

ÿË¬ÚÂòÚ ÉČóÚèÚ Ɲƛ äóã ÅõÕÿÜĆÚäîãæñ ƜƖ.ƛ äîÈæÈâó Åøî ëøćîØóÈîîÚăæÚ° ÉČóÚèÚ ƙƟ äóã ÅõÕÿÜĆÚäîãæñ 

ƙƗ.ƛ Āæñ ĀàÚ ÉČóÚèÚ ƘƗ äóã ÅõÕÿÜĆÚäîãæñ ƗƜ.Ɵ ÖóâæČóÕòÛ 

ÖóäóÈØöć ƗƗ ĀëÕÈÅ¬óÿÜäöãÛÿØöãÛÉČóÚèÚäîãæñ ÉČóĀÚÂÖóâÜòÉÉòãØöćâöÝæÖ¬îÂóäÿæøîÂÌøĈîÃîÈĀÖ¬æñÂæù¬âÝúÛäõāáÅ 

ÜòÉÉòãëČóÅòÎÖ¬îÂóäÿæøîÂÌøĈîÃîÈ

Ø¬óÚ (ÖîÛăÕâóÂÂè¬ó Ɨ Ãî) 

ÜäñÿáØÝúÛäõāáÅ 

Âæù¬âăâ¬ÿÅãÌøĈî Âæù¬âÿÅãÌøĈîĀæñÚ÷Â×÷È

ÝòÂîõÚØäöã°îòÚÕòÛĀäÂ 

Âæù¬âÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â

×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ 

ÉČóÚèÚ

(äóã) 

äîãæñ ÉČóÚèÚ

(äóã) 

äîãæñ ÉČóÚèÚ

(äóã) 

äîãæñ 

ÅäîÛÅäòè 43 62.3 134 64.4 75 60.5 

ÿßøćîÚ 2 2.9 25 12.0 16 12.9 

ĀàÚ 1 1.4 17 8.2 21 16.9 

ëøćîØóÈîîÚăæÚ° 21 30.4 59 28.4 39 31.5 

āØäØòéÚ° 3 4.3 15 7.2 11 8.9 

ìÚòÈëøî/ÚõÖãëóä 4 5.8 18 8.7 12 9.7 

îøćÚą (ÖòèÿîÈ ,äóÚØöćÉČóìÚ¬óã ,

Ăë¬ĂÉëùÃáóß ,ÜäñÿáØÃîÈÝòÂ) 

8 11.6 14 6.7 17 13.7 

äèâ  100.0  100.0  100.0 

Øöćâó. ÉóÂÂóäÅČóÚèÔ 

 

 ÉóÂÖóäóÈĀëÕÈÉČóÚèÚäîãæñ ßÛè¬ó Âæù¬âÝúÛäõāáÅØöćăâ¬ÿÅãÿæøîÂÌøĈîÝòÂîõÚØäöã° ÉñâöÂóäĀÚñÚČóĂì

ÝúîøćÚÿæøîÂÌøĈîĀæñäòÛÜäñØóÚÝòÂîõÚØäöã°ìäøîăâ¬ ßÛè¬ó ĀÚñÚČóĀÚ¬Ö¬î ÉČóÚèÚ 62 äóã ÅõÕÿÜĆÚäîãæñ 78.5 

ĀæñâöÅÚÿæøîÂăâ¬ĀÚñÚČóÖ¬î ÉČóÚèÚ 17 äóã ÅõÕÿÜĆÚäîãæñ 21.5 ë¬èÚÂæù¬âÝúÛäõāáÅØöćÿÅãÌøĈîĀæñÚ÷Â×÷ÈÝòÂ

îõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂ ßÛè¬ó ĀÚñÚČóÖ¬î ÉČóÚèÚ 197 äóã ÅõÕÿÜĆÚäîãæñ 98.0 ĀæñâöÅÚÿæøîÂăâ¬ĀÚñÚČóÖ¬î 

ÉČóÚèÚ 4 äóã ÅõÕÿÜĆÚäîãæñ 2.0 ĀæñÂæù¬âÝúÛäõāáÅØöćÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂ ßÛè¬ó 

ĀÚñÚČóÚČóÖ¬î ÉČóÚèÚ 110 äóã ÅõÕÿÜĆÚäîãæñ 91.7 ĀæñâöÅÚÿæøîÂăâ¬ĀÚñÚČóÖ¬î ÉČóÚèÚ 10 äóã ÅõÕÿÜĆÚäîã

æñ 8.3 
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ÖóäóÈØöć ƗƘ ĀëÕÈÅ¬óÿÜäöãÛÿØöãÛÉČóÚèÚäîãæñ ÉČóĀÚÂÖóâÂóäĀÚñÚČóÖ¬îĀÂ¬ÝúîøćÚÃîÈĀÖ¬æñÂæù¬âÝúÛäõāáÅ 

ÉñĀÚñÚČóĂìÝúîøćÚâóäòÛÜäñØóÚ

ĀæñÌøĈîÝòÂîõÚØäöã°ìäøîăâ¬ 

ÜäñÿáØÝúÛäõāáÅ 

Âæù¬âăâ¬ÿÅãÌøĈî Âæù¬âÿÅãÌøĈîĀæñÚ÷Â×÷È

ÝòÂîõÚØäöã°îòÚÕòÛĀäÂ 

Âæù¬âÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â

×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ 

ÉČóÚèÚ

(äóã) 

äîãæñ ÉČóÚèÚ

(äóã) 

äîãæñ ÉČóÚèÚ

(äóã) 

äîãæñ 

ĀÚñÚČó 62 78.5 197 98.0 110 91.7 

ăâ¬ĀÚñÚČó 17 21.5 4 2.0 10 8.3 

äèâ 79 100.0 201 100.0 120 100.0 

Øöćâó. ÉóÂÂóäÅČóÚèÔ 

 

4. ÂóäĀÛ¬ÈÂæù¬âÝúÌøĈîÝòÂîõÚØäöã°ÕèãèõÙöÂóäèõÿÅäóñì°Âæù¬â (Cluster Analysis) 

 

 Â¬îÚØöćÉñØČóÂóäèõÿÅäóñì° Cluster Analysis ăÕÚČóÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕâóÅČóÚèÔÕúÚČĈóìÚòÂ

Å¬óÖòèĀÜäØöćÿäóÖîÈÂóäāÕãĂË Factor Analysis ÿßøćîÕúÅ¬óÜòÉÉòãØöćÿäóÖîÈÂóäè¬óâöÅ¬óâóÂÚîãÿßöãÈĂÕ āÕã

Å¬óØöćÿÜĆÚÛèÂÉñâöÅèóâëòâßòÚÙ°ăÜĂÚØóÈÿÕöãèÂòÚ ĀÖ¬Å¬óØöćâöÿÅäøćîÈÿÅäøćîÈìâóãæÛÉñâöÅèóâëòâßòÚÙ°ĂÚØóÈ

ÖäÈÂòÚÃóâÂòÚ ÕòÈÖóäóÈØöć Ɨƙ 

ÖóäóÈØöć Ɨƙ Å¬óÚČĈóìÚòÂ Factor Loading 

 

Component 

1 2 3 4 5 6 7 8 9 

ÕóÚÂóäë¬Èÿëäõâ5 -.784         

ÕóÚÂóäë¬Èÿëäõâ2 .783         

ÕóÚÂóäë¬Èÿëäõâ1 .682         

ÕóÚë×óÚØöć5  .821        

ÕóÚë×óÚØöć1  -.788        

âöÖäóäòÛäîÈâóÖäÑóÚëõÚÅó   -.833       

âöèòÚØöćÝæõÖ èòÚØöćìâÕîóãùäñÛùËòÕÿÉÚ   .738       

äóÅóâóÂÂè¬ó45    .773      

äóÅóăâ¬ÿÂõÚ29    -.716      

äóÅó30×÷È45    .497 .620     

ÕóÚë×óÚØöć4     -.612     
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ÖóäóÈØöć Ɨƙ Å¬óÚČĈóìÚòÂ Factor Loading (Ö¬î) 

 Component 

 
1 2 3 4 5 6 7 8 9 

âö QR Code ÖäèÉëîÛăÕ     -.536     

ÝòÂîõÚØäöã°âöÅèóâëÕĂìâ¬      -.760    

ÛääÉùáòÔÒ°ØöćÕ÷ÈÕúÕ      .674    

ÕóÚÂóäë¬Èÿëäõâ3       .882   

ÕóÚë×óÚØöć3        -.729  

ÕóÚÂóäë¬Èÿëäõâ4 -.516       .547  

âöãöćìîäñÛùËòÕÿÉÚ         .947 

Øöćâó.ÉóÂÂóäÅČóÚèÔĂÚāÜäĀÂäâ SPSS 

 

 ÉóÂÚòĈÚĂËÂóäèõÿÅäóñì°ĀÛÛ K-Mean Cluster âöÂóäÉòÕÂæù¬âÿÊßóñÝúÌøĈîÝòÂîõÚØäöã°ÉóÂÂæù¬âÖòèîã¬óÈ

ØòĈÈìâÕÉČóÚèÚ ƙƘƗ äóã āÕãÂóäèõÿÅäóñì°ĂËÜòÉÉòãØóÈÂóäÖæóÕ ƚ ÕóÚ ăÕĀÂ¬ ÕóÚÝæõÖáòÔÒ° ÕóÚäóÅó 

ÕóÚë×óÚØöćÉòÕÉČóìÚ¬óã ĀæñÕóÚë¬ÈÿëäõâØóÈÂóäÖæóÕÿÜĆÚÖòèĀÜäĂÚÂóäĀÛ¬ÈÂæù¬â ßÛè¬óëóâóä×ÉČóĀÚÂăÕ

ØòĈÈìâÕ ƚ Âæù¬âÝúÌøĈîÝòÂîõÚØäöã° ÝæØÕëîÛ ANOVA ßÛè¬óĀÖ¬æñÜòÉÉòãâöÅèóâĀÖÂÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ

ØóÈë×õÖõØöćäñÕòÛ Ɩ.ƖƗ āÕãĀÖ¬æñÂæù¬ââöëâóËõÂ ÕòÈÖóäóÈØöć 14 Ö¬îăÜÚöĈ 

ÖóäóÈØöć Ɨƚ ÉČóÚèÚÝúÌøĈîÝòÂîõÚØäöã°ĂÚĀÖ¬æñÂæù¬âÿâøćîÉòÕÿÜĆÚ ƚ Âæù¬â 

Âæù¬âØöć ÉČóÚèÚ äîãæñ 

1 59 18.40% 

2 93 29.00% 

3 50 15.58% 

4 119 37.07% 

äèâ 321 100.00% 

  

 ÉóÂÂóäĀÛ¬ÈÂæù¬âĀæñăÕĀÉÂĀÉÈÅèóâ×öćæòÂêÔñÜäñËóÂäÃîÈÂæù¬âÖòèîã¬óÈØòĈÈ 4 Âæù¬â Ì÷ćÈëóâóä×

îÙõÛóãăÕ ÕòÈÖ¬îăÜÚöĈ ÕóÚÿßé ÿâøćîÕúØòĈÈ 4 Âæù¬âßÛè¬ó ÿßéìÎõÈâöÉČóÚèÚâóÂÂè¬óÿßéËóãØùÂÂæù¬â Āæñÿâøćî

ÿÜäöãÛÿØöãÛÂòÚĂÚØòĈÈ 4 Âæù¬âØöćâöÜäñËóÂäÿßéìÎõÈßÛè¬ó Âæù¬âØöć 4 âöÉČóÚèÚÿßéìÎõÈâóÂØöćëùÕ ÅõÕÿÜĆÚäîãæñ 

75.6 ÕóÚîóãùÃîÈØòĈÈ ƚ Âæù¬â ßÛè¬ó Ë¬èÈîóãù Ƙƛ – ƙƚ ÜöâöÉČóÚèÚâóÂÂè¬óË¬èÈîóãùîøćÚą ĀæñÿâøćîÿÜäöãÛÿØöãÛ

ÂòÚäñìè¬óÈÂæù¬âĂÚÂæù¬âØöć ƙ ÉñâöÜäñËóÂäĂÚË¬èÈîóãù ƚƛ – ƛƚ ÜöÿßõćâÿÃóâó ÅõÕÿÜĆÚäîãæñ ƘƖ ĀæñĂÚÂæù¬âØöć 

ƚ ÉñâöÜäñËóÂäĂÚË¬èÈîóãù Ɨƛ – Ƙƚ ÜöÿßõćâÿÃóâó ÅõÕÿÜĆÚäîãæñ ƚƖ.ƙ ÕóÚë×óÚáóßÃîÈØòĈÈ ƚ Âæù¬â ßÛè¬ó âö
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ÉČóÚèÚÜäñËóÂäØöćâöë×óÚáóßāëÕâóÂÂè¬óë×óÚáóßîøćÚą ÕóÚäñÕòÛÂóäé÷ÂêóÃîÈØòĈÈ ƚ Âæù¬â ßÛè¬ó ÜäõÎÎó

Öäö âöÉČóÚèÚâóÂÂè¬óäñÕòÛÂóäé÷ÂêóîøćÚą āÕãĂÚÂæù¬âØöć ƙ âöäñÕòÛÂóäé÷ÂêóëúÈÂè¬óÜäõÎÎóÖäöÿßõćâÿÃóâóÌ÷ćÈâö

ÉČóÚèÚâóÂÂè¬óÂæù¬âîøćÚą ÅõÕÿÜĆÚäîãæñ ƘƘ.Ɯ ÕóÚîóËöß ÿâøćîÕúØòĈÈ ƚ Âæù¬âßÛè¬ó ßÚòÂÈóÚÛäõêòØÿîÂËÚ

âóÂÂè¬óîóËößîøćÚą āÕãĂÚÂæù¬âØöć ƙ ÉñâöÃóäóËÂóä/ßÚòÂÈóÚäòÑèõëóìÂõÉ Āæñ ÜäñÂîÛÙùäÂõÉë¬èÚÖòèÿßõćâÿÃóâó

âöÉČóÚèÚâóÂÂè¬óÌ÷ćÈÿâøćîÿØöãÛÂòÛÂæù¬âîøćÚą ÅõÕÿÜĆÚäîãæñ Ƙƚ.Ɩ Āæñ ƘƖ.Ɩ ÖóâæČóÕòÛ ÕóÚäóãăÕ ÿâøćîÕúØòĈÈ ƚ 

Âæù¬âßÛè¬ó äóãăÕ ƘƖ,ƖƖƗ ÛóØÃ÷ĈÚăÜ âöÉČóÚèÚâóÂÂè¬óË¬èÈäóãăÕîøćÚą āÕãĂÚÂæù¬âØöć Ɨ Āæñ ƙ âöÉČóÚèÚ

äóãăÕ ƘƖ,ƖƖƗ ÛóØÃ÷ĈÚăÜ ÿâøćîÿØöãÛâöÉČóÚèÚâóÂÂè¬óÂæù¬âîøćÚą ÅõÕÿÜĆÚäîãæñ ƜƗ.Ɩ Āæñ ƜƖ.Ɩ ÖóâæČóÕòÛ  

 ÉóÂÂóäĀÛ¬ÈÂæù¬âĀæñăÕĀÉÂĀÉÈÅèóâ×öćßåÖõÂääâÂóäÌøĈîÃîÈÂæù¬âÖòèîã¬óÈØòĈÈ ƚ Âæù¬â Ì÷ćÈëóâóä×

îÙõÛóãăÕ ÕòÈÖ¬îăÜÚöĈ ÿâøćîÚ÷Â×÷ÈÝòÂîõÚØäöã°ßÛè¬ó ÉñÚ÷Â×÷ÈÜæîÕáòã ÜæîÕëóäßõê ƗƖƖ% âóÂÂè¬óÚ÷Â×÷ÈëõćÈ

îøćÚą āÕã ĂÚÂæù¬âØöć Ɨ ÉñâöÂóäÚ÷Â×÷ÈëÕĂìâ¬ äëËóÖõîä¬îãÿßõćâÿÃóâóÌ÷ćÈâöÉČóÚèÚâóÂÂè¬óÌ÷ćÈÿâøćîÿÜäöãÛÿØöãÛ

ÂòÛÂæù¬âîøćÚą ÅõÕÿÜĆÚäîãæñ Ƙƛ.ƚ ĀæñĂÚÂæù¬âØöć ƙ ÉñâöÂóäÚ÷Â×÷ÈëùÃáóßÕö ä¬óÈÂóãĀÃĆÈĀäÈ ÿßõćâÿÃóâóÌ÷ćÈâö

ÉČóÚèÚâóÂÂè¬óÌ÷ćÈÿâøćîÿÜäöãÛÿØöãÛÂòÛÂæù¬âîøćÚą ÅõÕÿÜĆÚäîãæñ 32.0 ÿìÖùÝæØöćÿæøîÂÌøĈî ßÛè¬ó âòćÚĂÉè¬ó

ÜæîÕáòãÂè¬óÝòÂØòćèăÜ âóÂÂè¬óÿìÖùÝæîøćÚą āÕã ĂÚÂæù¬âØöć ƙ ÉñâöÿìÖùØöćÿæøîÂÌøĈî Åøî îãóÂâöëùÃáóßÕö ÿßõćâÿÃó

âóÌ÷ćÈâöÉČóÚèÚâóÂÂè¬óÌ÷ćÈÿâøćîÿÜäöãÛÿØöãÛÂòÛÂæù¬âîøćÚą ÅõÕÿÜĆÚäîãæñ ƚƜ.Ɩ Åèóâ×öćĂÚÂóäÌøĈîÖ¬îÿÕøîÚ ßÛè¬ó 

ÌøĈî Ɨ – ƙ ÅäòĈÈÖ¬îÿÕøîÚâóÂÂè¬óÉČóÚèÚÅèóâ×öćØöćÌøĈîîøćÚą āÕã ĂÚÂæù¬âØöć Ɨ ÉñâöÅèóâ×öćÂóäÌøĈî ƚ – Ɯ ÅäòĈÈÿßõćâ

ÿÃóâóÌ÷ćÈâöÉČóÚèÚâóÂÂè¬óÌ÷ćÈÿÜäöãÛÿØöãÛÂòÛÂæù¬âîøćÚą ÅõÕÿÜĆÚäîãæñ ƙƟ.Ɩ ĀæñĂÚÂæù¬âØöć ƙ ÉñâöÅèóâ×öćĂÚÂóä

ÌøĈî âóÂÂè¬ó Ɵ ÅäòĈÈÖ¬îÿÕøîÚÿßõćâÿÃóâóÌ÷ćÈâöÉČóÚèÚâóÂÂè¬óÌ÷ćÈÿÜäöãÛÿØöãÛÂòÛÂæù¬âîøćÚą ÅõÕÿÜĆÚäîãæñ Ɨƚ.Ɩ 

ÿäøćîÈäóÅóÿÊæöćãØöćÌøĈîÖ¬îÅäòĈÈ ƚƗ – ƜƖ ÛóØÖ¬îÅäòĈÈâóÂÂè¬óË¬èÈäóÅóîøćÚą āÕãĂÚÂæù¬âØöć Ɨ ÉñâöäóÅóÿÊæöćãØöćÌøĈî

Ö¬îÅäòĈÈ ƜƗ – ƞƖ ÛóØÖ¬îÅäòĈÈÿßõćâÿÃóâóÌ÷ćÈâöÉČóÚèÚâóÂÂè¬óÂæù¬âîøćÚą ÅõÕÿÜĆÚäîãæñ Ƙƞ.ƞ ë¬èÚĂÚÂæù¬âØöć ƙ      

ÉñâöäóÅóÿÊæöćãØöćÌøĈîÖ¬îÅäòĈÈâóÂÂè¬ó ƞƗ ÛóØÖ¬îÅäòĈÈÿßõćâÿÃóâóÌ÷ćÈâöÉČóÚèÚâóÂÂè¬óÂæù¬âîøćÚą ÅõÕÿÜĆÚäîãæñ 

ƙƘ.Ɩ ĀæñĂÚÂæù¬âØöć ƚ ÉñâöäóÅóÿÊæöćãØöćÌøĈîÖ¬îÅäòĈÈÖČćóÂè¬óìäøîÿØ¬óÂòÛ ƚƖ ÛóØÖ¬îÅäòĈÈÿßõćâÿÃóâóÌ÷ćÈâöÉČóÚèÚ

âóÂÂè¬óÂæù¬âîøćÚą ÅõÕÿÜĆÚäîãæñ Ɨƞ.ƛ ÿäøćîÈë×óÚØöćØöćÿæøîÂÌøĈîÛ¬îãØöćëùÕ ßÛè¬ó ÌùÜÿÜîä°âóä°ÿÂĆÖ âóÂÂè¬ó

ë×óÚØöćÿæøîÂÌøĈîîøćÚą ĀæñĂÚËÚõÕÝòÂØöćÿæøîÂÌøĈîÛ¬îãØöćëùÕ  

  

ÖóäóÈØöć Ɨƛ ĀÉÂĀÉÈÅèóâ×öćäîãæñæòÂêÔñÜäñËóÂäéóëÖä°Âæù¬âØöćÌøĈîÝòÂîõÚØäöã°ÿâøćîÉòÕÿÜĆÚ ƚ Âæù¬â  

 Âæù¬âØöć Ɨ 

(n = 59) 

Âæù¬âØöć Ƙ 

(n = 93) 

Âæù¬âØöć ƙ 

(n = 50) 

Âæù¬âØöć ƚ 

(n = 119) 

ÿßé 

-Ëóã 

-ìÎõÈ 

 

23(39%) 

36(61%) 

 

31(33.3%) 

62(66.7%) 

 

19(38.0%) 

31(62.0%) 

 

29(24.4%) 

90(75.6%) 
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ÖóäóÈØöć Ɨƛ ĀÉÂĀÉÈÅèóâ×öćäîãæñæòÂêÔñÜäñËóÂäéóëÖä°Âæù¬âØöćÌøĈîÝòÂîõÚØäöã°ÿâøćîÉòÕÿÜĆÚ ƚ Âæù¬â(Ö¬î) 

 Âæù¬âØöć Ɨ 

(n = 59) 

Âæù¬âØöć Ƙ 

(n = 93) 

Âæù¬âØöć ƙ 

(n = 50) 

Âæù¬âØöć ƚ 

(n = 119) 

îóãù 

-15 – Ƙƚ Üö 

-25 – ƙƚ Üö 

-35 – ƚƚ Üö 

-45 – ƛƚ Üö 

- 55 ÜöÃ÷ĈÚăÜ 

 

16(27.1%) 

32(54.2%) 

4(6.8%) 

7(11.9%) 

- 

 

25(26.7%) 

40(43.0%) 

14(15.1%) 

13(14.0%) 

1(1.1%) 

 

4(8.0%) 

31(62.0%) 

5(10.0%) 

10(20.0%) 

- 

 

48(40.3%) 

55(46.2%) 

11(9.2%) 

5(4.2%) 

- 

ë×óÚáóß 

-āëÕ 

-ëâäë 

-ìã¬óäóÈ 

 

52(88.1%) 

7(11.9%) 

- 

 

70(75.3%) 

23(24.7%) 

- 

 

36(72.0%) 

14(28.0%) 

- 

 

100(84.0%) 

18(15.1%) 

1(0.8%) 

äñÕòÛÂóäé÷Âêó 

-ÖČćóÂè¬óÜäõÎÎóÖäö 

-ÜäõÎÎóÖäö 

-ëúÈÂè¬óÜäõÎÎóÖäö 

 

4(6.8%) 

45(76.3%) 

10(16.9%)  

 

9(9.7%) 

63(67.7%) 

21(22.6%) 

 

7(14.0%) 

37(74.0%) 

6(12.0%) 

 

4(3.4%) 

93(78.2%) 

22(18.5%) 

îóËöß 

-ÚòÂÿäöãÚ / ÚòÂé÷Âêó 

-ÃóäóËÂóä / ßÚòÂÈóÚäòÑèõëóìÂõÉ 

-ßÚòÂÈóÚÛäõêòØÿîÂËÚ 

-ÜäñÂîÛÙùäÂõÉë¬èÚÖòè 

-îøćÚą 

 

9(15.3%) 

3(5.1%) 

 

35(59.3%) 

9(15.3%) 

3(5.1%) 

 

18(19.4%) 

9(9.7%) 

 

48(51.6%) 

15(16.1%) 

3(3.2%) 

 

4(8.0%) 

12(24.0%) 

 

23(46.0%) 

10(20.0%) 

1(2.0%)  

 

26(21.8%) 

11(9.2%) 

 

70(58.8%) 

6(5.0%) 

6(5.0%) 

äóãăÕ/ÿÕøîÚ 

-ÖČćóÂè¬óìäøîÿØ¬óÂòÛ ƛ,ƖƖƖ ÛóØ 

-5,001 – 10,ƖƖƖ ÛóØ 

-10,001 – 15,ƖƖƖ ÛóØ 

-15,001 – 20,ƖƖƖ ÛóØ 

-20,ƖƖƗ ÛóØÃ÷ĈÚăÜ 

 

2(3.4%) 

6(10.2%) 

7(11.9%) 

8(13.6%) 

36(61.0%) 

 

3(3.2%) 

8(8.6%) 

15(16.1%) 

26(28.0%) 

41(44.1%) 

 

- 

2(4.0%) 

4(8.0%) 

14(28.0%) 

30(60.0%) 

 

8(6.7%) 

12(10.1%) 

19(16.0%) 

26(21.8%) 

54(45.5%) 
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ÖóäóÈØöć Ɨƛ ĀÉÂĀÉÈÅèóâ×öćäîãæñæòÂêÔñÜäñËóÂäéóëÖä°Âæù¬âØöćÌøĈîÝòÂîõÚØäöã°ÿâøćîÉòÕÿÜĆÚ ƚ Âæù¬â(Ö¬î) 

 Âæù¬âØöć Ɨ 

(n = 59) 

Âæù¬âØöć Ƙ 

(n = 93) 

Âæù¬âØöć ƙ 

(n = 50) 

Âæù¬âØöć ƚ 

(n = 119) 

ÿâøćîÚ÷Â×÷ÈÝòÂîõÚØäöã° 

-ëùÃáóßÕö ä¬óÈÂóãĀÃĆÈĀäÈ 

-ÜæîÕáòã ÜæîÕëóäßõêƗƖƖ% 

-äòÂÙääâËóÖõ 

-ëÕĂìâ¬ äëËóÖõîä¬îã 

 

8(13.6%) 

29(49.2%) 

7(11.9%) 

15(25.4%) 

 

21(22.6%) 

56(60.2%) 

6(6.5%) 

10(10.8%) 

 

16(32.0%) 

29(58.0%) 

- 

5(10.0%) 

 

15(12.9%) 

79(66.4%) 

6(5.0%) 

19(16.0%) 

ÿìÖùØöćÿæøîÂÌøĈî 

-âòćÚĂÉè¬óÜæîÕáòãÂè¬óÝòÂØòćèăÜ 

-îãóÂâöëùÃáóßÕö 

-ÖóâÂäñĀë 

-îøćÚą 

 

39(66.1%) 

14(23.7%) 

4(6.8%) 

2(3.4%) 

 

69(74.2%) 

23(24.7%) 

9(9.7%) 

2(2.2%) 

 

23(46.0%) 

23(46.0%) 

3(6.0%) 

1(2.0%) 

 

83(69.7%) 

31(26.1%) 

3(2.5%) 

2(1.7%) 

Åèóâ×öćØöćÌøĈî/ÿÕøîÚ 

-1 – ƙ ÅäòĈÈ/ÿÕøîÚ 

-4 – Ɯ ÅäòĈÈ/ÿÕøîÚ 

-7 – Ɵ ÅäòĈÈ/ÿÕøîÚ 

-âóÂÂè¬ó Ɵ ÅäòĈÈ/ÿÕøîÚ 

 

31(52.5%) 

23(39.0%) 

2(3.4%) 

3(5.1%) 

 

69(74.2%) 

41(15.1%) 

3(3.2%) 

7(7.5%) 

 

27(54.0%) 

12(24.0%) 

4(8.0%) 

7(14.0%) 

 

70(58.8%) 

33(27.7%) 

10(8.4%) 

6(5.0%) 

äóÅóÿÊæöćã/ÅäòĈÈ 

-ÖČćóÂè¬óìäøîÿØ¬óÂòÛ ƚƖ ÛóØ 

-41 – ƜƖ ÛóØ 

-61 – ƞƖ ÛóØ 

-âóÂÂè¬ó ƞƗ ÛóØ 

 

7(11.9%) 

22(37.3%) 

17(28.8%) 

13(22.0%) 

 

15(16.1%) 

41(44.1%) 

12(12.9%) 

25(26.9%) 

 

5(10.0%) 

18(36.0%) 

11(22.0%) 

16(32.0%) 

 

22(18.5%) 

46(38.7%) 

28(23.5%) 

23(19.3%) 

ë×óÚØöćÿæøîÂÌøĈîÛ¬îãØöćëùÕ 

-ÌùÜÿÜîä°âóä°ÿÂĆÖ 

-ÖæóÕÚòÕØòćèăÜ 

-äóÚLemon farm/āÅäÈÂóäìæèÈ ÿÜĆÚÖÚ 

-îøćÚą 

 

37(62.7%) 

9(15.3%) 

12(20.3) 

1(1.7%) 

 

63(67.7%) 

12(12.9%) 

16(17.2%) 

2(2.2%) 

 

25(50.0%) 

6(12.0%) 

18(36.0%) 

1(2.0%) 

 

78(65.5%) 

22(18.5%) 

18(15.1%) 

1(0.8%) 
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ÖóäóÈØöć Ɨƛ ĀÉÂĀÉÈÅèóâ×öćäîãæñæòÂêÔñÜäñËóÂäéóëÖä°Âæù¬âØöćÌøĈîÝòÂîõÚØäöã°ÿâøćîÉòÕÿÜĆÚ ƚ Âæù¬â(Ö¬î) 

 Âæù¬âØöć Ɨ 

(n = 59) 

Âæù¬âØöć Ƙ 

(n = 93) 

Âæù¬âØöć ƙ 

(n = 50) 

Âæù¬âØöć ƚ 

(n = 119) 

Ë¬èÈÿèæóØöćÿæøîÂÌøĈîÛ¬îãØöćëùÕ 

-Ë¬èÈÿËó (Â¬îÚ ƗƗ.ƙƖ Ú.) 

-Ë¬èÈÂæóÈèòÚ (ƗƗ.ƙƖ -Ɨƙ.ƖƖÚ.) 

-Ë¬èÈÛ¬óã (Ɨƙ.ƖƗ – ƗƜ.ƖƖÚ.) 

-Ë¬èÈÿãĆÚ (ìæòÈ ƗƜ.ƖƖÚ.) 

 

4(6.8%) 

2(3.4%) 

9(15.3%) 

44(74.6%) 

 

13(14.0%) 

5(5.4%) 

13(14.0%) 

62(66.7%) 

 

7(14.0%) 

- 

4(8.0%) 

39(78.0%) 

 

9(7.6%) 

7(5.9%) 

18(15.1%) 

85(71.4%) 

ËÚõÕÝòÂØöćÿæøîÂÌøĈîÛ¬îãØöćëùÕ 

-ÝòÂëæòÕ 

-Öâìîâ/ÝòÂËö 

-ßäõÂ/âñÚóè 

-ÝòÂÛùÈ/ÅñÚó/ÂèóÈÖùÈ/ÜèãÿæÈ 

-ÝòÂÂóÕÃóè/ÝòÂÂñìæČćó 

-âñäñ ìòèăËÿØó ĀÅäîØ 

-îøćÚą 

 

44(74.6%) 

1(1.7%) 

- 

10(16.9%) 

3(5.1%) 

- 

1(1.7%) 

 

60(64.5%) 

3(3.2%) 

2(2.2%) 

20(21.5%) 

6(6.5%) 

- 

2(2.2%) 

 

31(62.0%) 

- 

2(4.0%) 

11(22.0%) 

4(8.0%) 

2(4.0%) 

- 

 

78(65.5%) 

4(3.4%) 

3(2.5%) 

20(16.8%) 

14(11.8%) 

- 

- 

Ú÷Â×÷ÈÝòÂîõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂ 

-ĂË¬ 

-ăâ¬ĂË¬ 

 

35(59.3%) 

24(40.7%) 

 

58(62.4%) 

35(37.6%) 

 

34(68.0%) 

16(32.0%) 

 

74(62.2%) 

45(37.8%) 

ĀÚèāÚâÌøĈîÌČĈó 

-ÌøĈî 

-ăâ¬ĀÚ¬ĂÉ 

-ăâ¬ÌøĈî 

 

54(91.5%) 

5(8.5%) 

- 

 

86(92.5%) 

4(4.3%) 

3(3.2%) 

 

48(96.0%) 

1(2.0%) 

1(2.0%) 

 

116(97.5%) 

3(2.5%) 

- 

ĀÚñÚČóÝòÂîõÚØäöã°ĂìÝúîøćÚÖ¬î 

-ĀÚñÚČó 

-ăâ¬ĀÚñÚČó 

 

54(91.5%) 

5(8.5%) 

 

89(95.7%) 

4(4.3%) 

 

48(96.0%) 

2(4.0%) 

 

116(97.5%) 

3(2.5%) 

Øöćâó. ÉóÂÂóäÅČóÚèÔĂÚāÜäĀÂäâ SPSS 

  

 ÉóÂÚòĈÚăÕÚČóÅ¬óÿÊæöćãÂæóÈÃîÈĀÖ¬æñÂæù¬âÝúÌøĈîÝòÂîõÚØäöã° ÿßøćîÚČóâóÉòÕæČóÕòÛÂæù¬âØöćÌøĈîÝòÂîõÚØäöã°ÃîÈ

ĀÖ¬æñÂæù¬â āÕãÕúÉóÂÅ¬óÿÊæöćãâóÖäÑóÚ ìóÂâöÅ¬óÿÊæöćãÖõÕæÛĀëÕÈè¬óÜòÉÉòãÚòĈÚăâ¬ăÕëČóÅòÎÂòÛÝúÌøĈîÝòÂîõÚØäöã°

ĂÚÂæù¬ââóÂ ĀÖ¬×óâöÅ¬óÿÊæöćãÿÜĆÚÛèÂĀëÕÈè¬óÜòÉÉòãÚòĈÚëČóÅòÎÂòÛÝúÌøĈîÝòÂîõÚØäöã°ĂÚÂæù¬ââóÂ ÕòÈÖóäóÈØöć ƗƜ 
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ÖóäóÈØöć ƗƜ Å¬óÿÊæöćãâóÖäÑóÚÃîÈÖòèĀÜäĀÖ¬æñÖòèÿâøćîîãú¬Ö¬óÈÂæù¬âÂòÚ Āæñëóâóä×ÉòÕăÕÿÜĆÚ ƚ Âæù¬âÉóÂÉČóÚèÚ ƙƘƗ äóã 

 

Cluster 

1 2 3 4 

ËùÕÃîâúæØöć Ɨ 

-ĂÚ Ɨ ëòÜÕóì°ÉñâöÂóäÉòÕāÜäāâËòćÚ Ɨ Ā×â Ɨ 

-âöÂóäØČóÛòÖäëâóËõÂĂìÂòÛæúÂÅó āÕãÿâøćî

æúÂÅóÌøĈîÅäÛ ƘƖƖ ÛóØÉñăÕäòÛë¬èÚæÕ ƛ % 

-.36548 -.22474 .00879 .35315 

ËùÕÃîâúæØöć 2 

-ëóâóä×ÿÕõÚØóÈăÜÿæøîÂÌøĈîăÕîã¬óÈëñÕèÂ 

äóÚÅóìóÿÉîăÕÈ¬óã 

-.22579 -.34527 -.22971 .47830 

ËùÕÃîâúæØöć ƙ 

-âöèòÚØöćÝæõÖ ĀæñèòÚØöćìâÕîóãùäñÛùØöćËòÕÿÉÚ 
.60229 .16704 -.70608 -.13249 

ËùÕÃîâúæØöć ƚ 

-äóÅó ƙƖ – ƚƛ ÛóØ 

-äóÅóâóÂÂè¬ó ƚƛ ÛóØÃ÷ĈÚăÜ 

1.16262 -.31098 .22283 -.42701 

ËùÕÃîâúæØöć ƛ 

-äóÅó ƙƖ – ƚƛ ÛóØ 
-.18502 -.01391 -.31580 .23529 

ËùÕÃîâúæØöć Ɯ 

-ÛääÉùáòÔÒ°ëèãÈóâ Õ÷ÈÕúÕÚ¬óÌøĈî 
.23239 -.80159 1.27734 -.02547 

ËùÕÃîâúæØöć Ɲ 

-ÉòÕ Box Set ËùÕÝòÂîõÚØäöã°ĂÚäóÅóßõÿéê

ĂìÂòÛæúÂÅóØöćÿÜĆÚëâóËõÂ 

.12332 -.36377 .21857 .13131 

ËùÕÃîâúæØöć ƞ 

-âöÛäõÂóäÉòÕë¬È×÷ÈØöć ÿâøćîÌøĈîÅäÛÖóâäóÅóØöćØóÈ

äóÚÂČóìÚÕăè 

-.30099 .71965 .54163 -.64076 

ËùÕÃîâúæØöć Ɵ 

-âöãöćìîäñÛùËòÕÿÉÚ 
-.51014 .06011 .93200 -.18565 

Øöćâó. ÉóÂÂóäÅČóÚèÔĂÚāÜäĀÂäâ SPSS 
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áóßØöć 9 ÖóäóÈĀëÕÈÖČóĀìÚ¬ÈÅ¬óÿÊæöćãÃîÈÖòèĀÜäĂÚĀÖ¬æñÂæù¬â  

ÿâøćîăÕÝæÉóÂÂóäèõÿÅäóñì° K-Mean Cluster ÿäöãÛäîãÂĆÉñëóâóä×ÿäöãÈæČóÕòÛÂæù¬âÝúØöćÌøĈîÝòÂ

îõÚØäöã° ÕòÈÚöĈ  

  Âæù¬âØöć Ɨ ìäøîÂæù¬âÿÚÚÅùÔáóßăâ¬ÿÂöćãÈäóÅó âöÉČóÚèÚëâóËõÂ 59 äóã ÅõÕÿÜĆÚäîãæñ 

Ɨƞ.ƚƖ ÉóÂÂæù¬âÖòèîã¬óÈØòĈÈìâÕ ßÛè¬ó Âæù¬âÚöĈÉñãîâäòÛăÕĂÚäóÅóÃîÈÝòÂîõÚØäöã°ØöćâöäóÅóëúÈ ÅøîĀßÈĀÅ¬ăìÚ

ÂĆÉ¬óãăìèÌ÷ćÈëîÕÅæîÈÂòÛÖóäóÈØöć Ɨƛ Ì÷ćÈÛ¬ÈÛîÂè¬óëâóËõÂĂÚÂæù¬âÚöĈìæòÂąîãú¬ĂÚË¬èÈîóãù Ƙƛ -ƙƚ Üö âöÿÈõÚÿÕøîÚ 

20,ƖƖƗ ÛóØÃ÷ĈÚăÜ ÿìĆÚăÕËòÕè¬óâöÿÈõÚÿÕøîÚëúÈÂĆâöÂČóæòÈØöćÉñÉ¬óãëúÈ Åèóâ×öćØöćÌøĈî ƚ – Ɯ ÅäòĈÈÖ¬îÿÕøîÚ ĀæñäóÅóØöć

ÌøĈîĀÖ¬æñÅäòĈÈÉñîãú¬ĂÚË¬èÈ ƚƗ – ƞƖ ÛóØ ë×óÚØöćØöćÿæøîÂÌøĈîë¬èÚĂìÎ¬ÂĆÉñÿæøîÂÌøĈîĂÚÌùÜÿÜîä°âóä°ÿÂĆÖ āÕã

ëõÚÅóØöćëâóËõÂÂæù¬âÚöĈÉñãîâÉ¬óãÅèäâöäñÛùèòÚØöćÝæõÖ èòÚØöćìâÕîóãùËòÕÿÉÚ âöÉČóìÚ¬óãĂÚìóÈëääßëõÚÅóËòĈÚÚČó 

ÛääÉùáòÔÒ°ÅèäÉñÖîÈëèãÈóâ ëñîóÕÚ¬óÿËøćî×øî ĀæñÅèäâöÂóäÉòÕāÜäāâËòćÚÉòÕÝòÂîõÚØäöã°ÿÜĆÚÿÌĆÖĂìÂòÛæúÂÅó

ØöćÌøĈîĂÚÂæù¬âÚöĈĂÚäóÅóßõÿéê Ì÷ćÈÂĆëîÕÅæîÈÂòÛÖóäóÈØöć Ɨƛ ĂÚë¬èÚÃîÈËÚõÕÝòÂØöćÿæøîÂÌøĈî ë¬èÚĂìÎ¬ëâóËõÂĂÚ

Âæù¬âÚöĈÉñÿÚÚÿæøîÂÌøĈîÝòÂëæòÕâóÂÂè¬óÝòÂËÚõÕîøćÚą ĀæñëâóËõÂĂÚÂæù¬âÚöĈÉñăâ¬ăÕĂìÅèóâëČóÅòÎÂòÛÿäøćîÈãöćìî

ÝúÝæõÖØöćÚČóÝòÂîõÚØäöã°âóÉČóìÚ¬óãÿØ¬óØöćÅèä     

  Âæù¬âØöć 2 ìäøîÂæù¬âÿÚÚÛäõÂóä âöÉČóÚèÚëâóËõÂ 93 ÅÚ ÅõÕÿÜĆÚäîãæñ 29.00 ÉóÂÂæù¬â

Öòèîã¬óÈØòĈÈìâÕ ßÛè¬ó Âæù¬âÚöĈëâóËõÂë¬èÚĂìÎ¬Éñîãú¬ĂÚË¬èÈîóãù Ƙƛ – ƙƚ Âóäé÷ÂêóÜäõÎÎóÖäö ăÜÉÚ×÷ÈëúÈ

Âè¬óÜäõÎÎóÖäö Åèóâ×öćĂÚÂóäÌøĈî Ɨ – ƙ ÅäòĈÈ āÕãÂæù¬âÚöĈÿæøîÂÌøĈîÿßäóñâòćÚĂÉè¬óÝòÂîõÚØäöã°ÜæîÕáòãÂè¬óÝòÂ

ØòćèăÜ ÌøĈîÝòÂîõÚØäöã°ĀÖ¬æñÅäòĈÈîãú¬ĂÚË¬èÈäóÅó ƚƗ – ƜƖ ÛóØ Âæù¬âÚöĈĂìÅèóâëČóÅòÎÿäøćîÈâöÛäõÂóäÉòÕë¬È×÷ÈØöć 

āÕãëõÚÅóØöćÉñÿæøîÂÌøĈîÚòĈÚÖîÈâöãöćìîäñÛùËòÕÿÉÚ ĀæñâöèòÚØöćÝæõÖ èòÚØöćìâÕîóãùäñÛùËòÕÿÉÚ äóÅóÂæóÈąăâ¬ÿÂõÚ 

45 ÛóØ îóÉÛîÂăÕè¬óäóÚÅóØöćÅÚÂæù¬âÚöĈëòćÈÅøîÉñâöìÚóäóÚ ìäøîăâ¬âöìÚóäóÚÂĆăÕ ÃîĀÅ¬âöÛäõÂóä Delivery âö

ãöćìîØöćÿËøćî×øîăÕĂÚäñÕòÛìÚ÷ćÈ ăâ¬ăÕëÚĂÉäúÜĀÛÛÝæõÖáòÔÒ°ØöćÛääÉùÝòÂîõÚØäöã°âóÂÚòÂ 

-1

-0.5

0

0.5

1

1.5

0 1 2 3 4 5

1Ā×â 1, ØČóÛòÖäëâóËõÂ

ÿÕõÚØóÈëñÕèÂ

èòÚØöćÝæõÖĀæñìâÕîóãùäñÛùËòÕÿÉÚ

äóÅó 45ÛóØÃ÷ĈÚăÜ

äóÅó 30-45

ÛääÉùáòÔÒ°ëèãÈóâ

ÉòÕ Box Set

ÉòÕë¬È×÷ÈØöć

ãöćìîäñÛùËòÕÿÉÚ
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  Âæù¬âØöć ƙ ìäøîÂæù¬âÿÚÚáóßæòÂêÔ° âöÉČóÚèÚëâóËõÂ ƛƖ ÅÚ ÅõÕÿÜĆÚäîãæñ Ɨƛ.ƛƞ ÉóÂ

Âæù¬âÖòèîã¬óÈØòĈÈìâÕ ßÛè¬óÂæù¬âÚöĈÉñĂìÅèóâëČóÅòÎÂòÛäúÜæòÂêÔ°ÃîÈÛääÉùáòÔÒ°ØöćĂë¬ÝòÂîõÚØäöã° ÛääÉùáòÔÒ°

ÖîÈëèãÈóâ ëñîóÕ ÕúÚ¬óÿËøćî×øî ĀæñëâóËõÂáóãĂÚÂæù¬âãòÈÅ¬îÚÃóÈã÷ÕÖõÕÂòÛãöćìîÝúÝæõÖØöćÚČóÝòÂîõÚØäöã°âó

ÉČóìÚ¬óã ãîâäòÛäóÅóÃîÈÝòÂîõÚØäöã°äóÅóëúÈăÕ Ì÷ćÈÂĆëîÕÅæîÈÂòÛÃîâúæÉóÂÖóäóÈØöć Ɨƛ ëâóËõÂĂÚÂæù¬âÚöĈîãú¬

ĂÚË¬èÈîóãù Ƙƛ – ƙƚ ĀæñÿÜĆÚÂæù¬âË¬èÈîóãù ƚƛ -ƛƛ Üö ÿÜĆÚË¬èÈîóãùØöćÿæøîÂÌøĈî ĀæñĂë¬ĂÉîóìóäØöćÕöÖ¬îëùÃáóß

âóÂãõćÈÃ÷ĈÚ ĀæñìæòÂąÉñâöÿÈõÚÿÕøîÚ ƘƖ,ƖƖƗ ÛóØÃ÷ĈÚăÜ Åèóâ×öćØöćÌøĈîâóÂÂè¬ó Ɵ ÅäòĈÈÖ¬îÿÕøîÚĀæñâòÂÉñÌøĈîäóÚ

ØöćÃóãÝòÂîõÚØäöã°āÕãÿÊßóñ ÿË¬Ú äóÚāÅäÈÂóäìæèÈìäøîäóÚ Lemon Farm ÿßäóñÊñÚòĈÚäóÚØöćëâóËõÂÂæù¬âÚöĈ

ÉñãîâÉ¬óãÅèäØöćÉñâöÂóäÉòÕāÜäāâËòćÚ ĀæñÛäõÂóäÉòÕë¬È×÷ÈØöćÂĆÉñëóâóä×Õ÷ÈÕúÕĂÉæúÂÅóÂæù¬âÚöĈăèăÕ 

  Âæù¬â ƚ ìäøîÂæù¬âÿÚÚëñÕèÂäóÅóăâ¬ĀßÈ âöÉČóÚèÚëâóËõÂ ƗƗƟ ÅÚ ÅõÕÿÜĆÚäîãæñ ƙƝ.ƖƝ 

ÉóÂÂæù¬âÖòèîã¬óÈØòĈÈìâÕ ÿÜĆÚÂæù¬âØöćāÕãäèâÅøîäóÚØöćÉñăÜÌøĈîÝòÂîõÚØäöã°ÖîÈÿÕõÚØóÈăÜÌøĈîăÕîã¬óÈëñÕèÂ 

äóÚØöćÃóãìóÿÉîăÕÈ¬óã äóÚÅóÖîÈâöØČóÛòÖäëâóËõÂĂìÂòÛæúÂÅó ĀæñÅèäâöāÜäāâËòćÚ Ɨ Ā×â Ɨ ĂÚĀÖ¬æñîóØõÖã°

ÛóÈ ĀÖ¬äóÅóØöćæúÂÅóÂæù¬âÚöĈãîâäòÛăÕÅøîăâ¬ÅèäÿÂõÚ ƚƛ ÛóØ ăâ¬ăÕÅČóÚ÷È×÷ÈäúÜæòÂêÔ°ÃîÈÛääÉùáòÔÒ°âóÂÚòÂ 

ÿÚÚâöìÚóäóÚ âöÉòÕāÜäāâËòćÚ äóÅóÂæóÈą Ì÷ćÈëîÕÅæîÈÂòÛÖóäóÈØöć Ɨƛ āÕãëâóËõÂĂÚÂæù¬âÉñâöîóãùîãú¬ĂÚË¬èÈ 

15 – Ƙƚ ÜöĀæñ Ƙƚ – ƙƚ ãòÈÿÜĆÚèòãäù¬ÚÉÚ×÷ÈèòãÿäõćâØČóÈóÚ ÿÈõÚÿÕøîÚăâ¬ëúÈâóÂ îãú¬ĂÚË¬èÈ ƗƖ,001 – 15,ƖƖƖ 

ÛóØ ë×óÚØöćÿæøîÂÌøĈîÂĆÉñîãú¬ĂÚÌùÜÿÜîä°âóä°ÿÂĆÖìäøîÖæóÕÚòÕØòćèąăÜØöćâöÃóãÝòÂîõÚØäöã° ÿÚÚÿäøćîÈäóÅóăâ¬ĀßÈ 

ÅùÔáóßÕö  
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ÛØØöć ƛ 

 

ëäùÜÝæÂóäé÷ÂêóĀæñÃîÿëÚîĀÚñ 

  

ëäùÜÝæÂóäé÷Âêó 

 

Âóäé÷ÂêóÿäøćîÈßåÖõÂääâÝúÛäõāáÅØöćë¬ÈÝæÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° ĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÅäòĈÈÚöĈ

âöèòÖ×ùÜäñëÈÅ°ÿßøćîÉòÕÂæù¬âÝúÛäõāáÅØöćâöÂóäÌøĈîĂÚÝòÂîõÚØäöã° Āæñÿßøćîé÷ÂêóÜòÉÉòãØöćâöÝæÖ¬îßåÖõÂääâÃîÈ

ÝúÛäõāáÅØöćÂČóìÚÕÂóäÌøĈîÃîÈÝòÂîõÚØäöã° Ì÷ćÈÃîâúæØöćăÕÉóÂÂóäé÷ÂêóĂÚÅäòĈÈÚöĈìèòÈÿÜĆÚîã¬óÈãõćÈè¬óÉñÚČóÃîâúæØöć

ăÕăÜÿÜĆÚĀÚèØóÈĂÚÂóäèóÈĀÝÚØČóÂóäÖæóÕ ÜäòÛÜäùÈÝæõÖáòÔÒ° ÿßøćîĂìëîÕÅæîÈÂòÛÅèóâÖîÈÂóäÃîÈ

ÝúÛäõāáÅ ĂìâöÜäñëõØÙõáóßâóÂãõćÈÃ÷ĈÚ  ĀæñãòÈëóâóä×ÚČóăÜÿÜĆÚĀÚèØóÈĂÚÂóäÿßõćâÑóÚÂæù¬âæúÂÅóĂìÿßõćââóÂ

ãõćÈÃ÷ĈÚ āÕãĂÚÂóäé÷ÂêóÅäòĈÈÚöĈĂËĀÛÛëîÛ×óâÜäñÂîÛÂóäëòâáóêÔ°ÿÂĆÛäèÛäèâÃîâúæÂæù¬âÖòèîã¬óÈØöćÌøĈîĀæñ

ăâ¬ÌøĈîÝòÂîõÚØäöã°ÉČóÚèÚ ƚƖƖ äóã ĀæñèõÿÅäóñì°ÃîâúæăÕâóÕèãë×õÖõÃòĈÚßøĈÚÑóÚ Åèóâ×öć äîãæñ Å¬óÿÊæöćã Āæñ

ë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ĀæñĂËÂóäèõÿÅäóñì°ĀÛÛÂæù¬â Cluster Analysis ÿßøćîĀÛ¬ÈÂæù¬âÿÊßóñÝúÌøĈîÝòÂîõÚØäöã°

ßäîâØòĈÈÕúÜòÉÉòãØöćâöÝæĂÚĀÖ¬æñÂæù¬âØöćÝúÌøĈîëÚĂÉ Ì÷ćÈëóâóä×ëäùÜÝæăÕÕòÈÚöĈ 

 ăÕâöÂóäĀÛ¬ÈÂæù¬âÝúÛäõāáÅ 3 Âæù¬â Âæù¬âÅÚØöćăâ¬ÿÅãÌøĈîÝòÂîõÚØäöã°ÉČóÚèÚ 79 äóã Âæù¬âÌøĈîĀæñÚ÷Â×÷È

ÝòÂîõÚØäöã°îòÚÕòÛĀäÂÉČóÚèÚ 201 äóã ĀæñÂæù¬âÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂÉČóÚèÚ 120 äóã āÕã

ë¬èÚĂìÎ¬ĀÖ¬æñÂæù¬âÉñÿÜĆÚÿßéìÎõÈ ÃîâúæÕóÚîóãùÂæù¬âØöćăâ¬ÿÅãÌøĈîë¬èÚĂìÎ¬îãú¬ĂÚË¬èÈîóãù  Ɨƛ -Ƙƚ Üö ë¬èÚ

Âæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ ĀæñÂæù¬âÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂë¬èÚĂìÎ¬îãú¬ĂÚË¬èÈ

îóãù Ƙƛ – ƙƚ Üö ÃîâúæÕóÚë×óÚáóßØùÂÂæù¬âÝúÛäõāáÅë¬èÚĂìÎ¬āëÕ ÃîâúæÕóÚäñÕòÛÂóäé÷ÂêóØùÂÂæù¬â

ÝúÛäõāáÅë¬èÚĂìÎ¬âöäñÕòÛÂóäé÷Âêóîãú¬ØöćÜäõÎÎóÖäö ÃîâúæÕóÚäóãăÕØùÂÂæù¬âÝúÛäõāáÅë¬èÚĂìÎ¬âöäóãăÕ 

20,ƖƖƗ ÛóØÃ÷ĈÚăÜÕóÚ ÃîâúæÕóÚÈóÚîÕõÿäÂ ßÛè¬ó  āÕãë¬èÚĂìÎ¬Âæù¬âăâ¬ÿÅãÌøĈî ÈóÚîÕõÿäÂÿæ¬Ú Social ë¬èÚ

Âæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂĀæñăâ¬ăÕÚ÷Â×÷ÈîõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂë¬èÚĂìÎ¬ÈóÚîÕõÿäÂ àòÈÿßæÈ 

 ĂÚë¬èÚÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈî ÉóÂÂóäèõÿÅäóñì°ÃîâúæßÛè¬ó ÕóÚ

ÝæõÖáòÔÒ° ÝúÛäõāáÅØöćĂìÅèóâëČóÅòÎâóÂ Ì÷ćÈÜäñÂîÛÕèã ÝòÂîõÚØäöã°âöÅèóâëÕĂìâ¬ ëöëòÚÚ¬óäòÛÜäñØóÚ âö

èòÚØöćÝæõÖ ĀæñèòÚØöćìâÕîóãùäñÛùËòÕÿÉÚ ĀæñÛääÉùáòÔÒ°ØöćâöîõØÙõßæÕ÷ÈÕúÕâóÂØöćëùÕ Åøî ÛääÉùîãú¬ĂÚ×ùÈ     ÌõÜ

æĆîÅ ë¬èÚÕóÚäóÅóØöćĂìëČóÅòÎâóÂ Ì÷ćÈÜäñÂîÛÕèã äóÅóăâ¬ÿÂõÚ ƘƟ ÛóØ Āæñ äóÅó ƙƖ · ƚƛ ÛóØ ë¬èÚÕóÚ

ë×óÚØöćÉòÕÉČóìÚ¬óãØöćĂìëČóÅòÎâóÂ ÜäñÂîÛÕèã ÉČóìÚ¬óãĂÚìóÈëääßëõÚÅó ĀæñÌùÜÿÜîä°âóä°ÿÂĆÖËòĈÚÚČóØòćèăÜ 

ë¬èÚÕóÚë¬ÈÿëäõâØóÈÂóäÖæóÕ ØöćĂìÅèóâëČóÅòÎâóÂ ÜäñÂîÛÕèã ĂÚ Ɨ ëòÜÕóì°ÅèäÉñâöÂóäÉòÕāÜäāâËòćÚ Ɨ 

Ā×â Ɨ 
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 ĂÚë¬èÚßåÖõÂääâßÛè¬ó Âæù¬âÝúÛäõāáÅØöćăâ¬ÿÅãÿæøîÂÌøĈîÝòÂîõÚØäöã° ÿâøćîÚ÷Â×÷ÈÝòÂîõÚØäöã°ë¬èÚĂìÎ¬Éñ

Ú÷Â×÷È ÜæîÕáòã ÜæîÕëóäßõêƗƖƖ% ĀæñÿìÖùÝæØöćăâ¬ÿæøîÂÌøĈîÝòÂîõÚØäöã° ë¬èÚĂìÎ¬ÿßäóñ äóÅóĀßÈ ĀÖ¬×ó

ăÕäòÛÂóäë¬ÈÿëäõâĂìÅèóâäúÿÂöćãèÂòÛÝòÂîõÚØäöã° Âæù¬âØöćăâ¬ÿÅãÌøĈî ÉñÖòÕëõÚĂÉÌøĈîÝòÂîõÚØäöã°  ÜòÉÉòãØöćâöîõØÙõßæ

Ö¬îÂóäÿæøîÂÌøĈîë¬èÚĂìÎ¬ÃîÈÂæù¬âØöćăâ¬ÿÅãÌøĈî Åøî ÅäîÛÅäòè 

ĂÚÕóÚÂæù¬âÅÚØöćÌøĈîÝòÂîõÚØäöã° ĂÚÂæù¬âÌøĈîĀæñÚ÷Â×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ ĀæñÂæù¬âÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â

×÷ÈÝòÂîõÚØäöã°îòÚÕòÛĀäÂ ÿâøćîÚ÷Â×÷ÈÝòÂîõÚØäöã° ÉñÚ÷Â×÷ÈÜæîÕáòã ÜæîÕëóäßõê ƗƖƖ% ÿË¬ÚÿÕöãèÂòÚ Āæñ

ÿìÖùÝæØöćÌøĈîÃîÈØòĈÈ 2 Âæù¬âÅøî âòćÚĂÉè¬óÝòÂîõÚØäöã°ÜæîÕáòãÂè¬óÝòÂØòćèąăÜ ÿË¬ÚÿÕöãèÂòÚ Åèóâ×öćØöćÌøĈîÝòÂ

îõÚØäöã° âöÅèóâ×öć 1 -3 ÅäòĈÈÖ¬îÿÕøîÚÿË¬ÚÿÕöãèÂòÚ ÉČóÚèÚèòÚØöćÉñÛäõāáÅìâÕĂÚÂæù¬âØöćÿÅãÌøĈîĀæñÉñÚ÷Â×÷ÈÝòÂ

îõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂÚòĈÚë¬èÚĂìÎ¬ÉñÛäõāáÅìâÕáóãĂÚ 2 èòÚ ĀÖ¬ĂÚÂæù¬âØöćÿÅãÌøĈîĀÖ¬ăâ¬ăÕÚ÷Â×÷ÈÝòÂîõÚØäöã°

ÿÜĆÚîòÚÕòÛĀäÂë¬èÚĂìÎ¬ÉñÛäõāáÅìâÕáóãĂÚ 3 èòÚ ë×óÚØöćØöćăÜÿæøîÂÌøĈîÛ¬îãØöćëùÕë¬èÚĂìÎ¬ Åøî       

ÌùÜÿÜîä°âóä°ÿÂĆÖ ÿË¬ÚÿÕöãèÂòÚ Ë¬èÈÿèæóØöćăÜÿæøîÂÌøĈîë¬èÚĂìÎ¬ Åøî Ë¬èÈÿãĆÚ (ìæòÈ 16.00 Ú.) ÿË¬ÚÿÕöãèÂòÚ ËÚõÕ

ÃîÈÝòÂîõÚØäöã°ØöćÿæøîÂÌøĈîÛ¬îãâóÂØöćëùÕë¬èÚĂìÎ¬ Åøî ÝòÂëæòÕ (ÂäöÚāî®Å ÿäÕāî®Õ ÂäöÚÅîë ÿäÕÅîë ÿÜĆÚÖÚ) 

ÿË¬ÚÿÕöãèÂòÚ ĀÚèāÚâĂÚÂóäÌøĈîÅäòĈÈÖ¬îăÜë¬èÚĂìÎ¬ Åøî ÌøĈîÖ¬îĀÚ¬ÚîÚ ÿË¬ÚÿÕöãèÂòÚ ĀæñÜòÉÉòãØöćâöîõØÙõßæÖ¬î

ÂóäÿæøîÂÌøĈîë¬èÚĂìÎ¬ Åøî ÅäîÛÅäòè ÿË¬ÚÿÕöãèÂòÚØòĈÈ 2 Âæù¬â 

ÝæÂóäèõÿÅäóñì°Âæù¬â (Cluster Analysis)ßÛè¬óëóâóä×ĀÛ¬ÈÂæù¬âÝúÛäõāáÅÝòÂîõÚØäöã°ăÕØòĈÈìâÕ ƚ 

Âæù¬â ÉóÂÂæù¬âÖòèîã¬óÈ ƙƘƗ äóã âöÕòÈÚöĈ Âæù¬âØöć Ɨ ìäøîÂæù¬âÿÚÚÅùÔáóßăâ¬ÿÂöćãÈäóÅó Âæù¬âÚöĈÉñãîâäòÛăÕĂÚ

äóÅóÃîÈÝòÂîõÚØäöã°ØöćëúÈ ëõÚÅóâöäñÛùèòÚØöćÝæõÖ èòÚØöćìâÕîóãùËòÕÿÉÚ âöÃóãĂÚìóÈëääßëõÚÅóËòĈÚÚČó ĀæñÅèäâö

ÂóäÉòÕāÜäāâËòćÚÉòÕÝòÂîõÚØäöã°ÿÜĆÚÿÌĆÖĂìÂòÛæúÂÅóØöćÌøĈîĂÚÂæù¬âÚöĈĂÚäóÅóßõÿéê Âæù¬âØöć Ƙ ìäøîÂæù¬âÿÚÚÛäõÂóä 

Âæù¬âÚöĈĂìÅèóâëČóÅòÎÿäøćîÈâöÛäõÂóäÉòÕë¬È×÷ÈØöć āÕãëõÚÅóØöćÉñÿæøîÂÌøĈîÚòĈÚÖîÈâöãöćìîäñÛùËòÕÿÉÚ ĀæñâöèòÚØöćÝæõÖ 

èòÚØöćìâÕîóãùäñÛùËòÕÿÉÚ äóÅóÂæóÈąăâ¬ÿÂõÚ ƚƛ ÛóØ ăâ¬ăÕëÚĂÉäúÜĀÛÛÝæõÖáòÔÒ°ØöćÛääÉùÝòÂîõÚØäöã°âóÂÚòÂ 

Âæù¬âØöć ƙ ìäøîÂæù¬âÿÚÚáóßæòÂêÔ° Âæù¬âÚöĈÉñĂìÅèóâëČóÅòÎÂòÛäúÜæòÂêÔ°ÃîÈÛääÉùáòÔÒ°ØöćĂë¬ÝòÂîõÚØäöã° Āæñ

Å¬îÚÃóÈã÷ÕÖõÕÂòÛãöćìî Âæù¬â ƚ ìäøîÂæù¬âÿÚÚëñÕèÂäóÅóăâ¬ĀßÈ ÿÜĆÚÂæù¬âØöćāÕãäèâÅøîäóÚØöćÉñăÜÌøĈîÝòÂ

îõÚØäöã°ÖîÈÿÕõÚØóÈăÜÌøĈîăÕîã¬óÈëñÕèÂ äóÚØöćÃóãìóÿÉîăÕÈ¬óã äóÚÅóÖîÈâöØČóÛòÖäëâóËõÂĂìÂòÛæúÂÅó Āæñ

ÅèäâöāÜäāâËòćÚ Ɨ Ā×â Ɨ ĂÚĀÖ¬æñîóØõÖã°ÛóÈ ĀÖ¬äóÅóØöćæúÂÅóÂæù¬âÚöĈãîâäòÛăÕÅøîăâ¬ÅèäÿÂõÚ ƚƛ ÛóØ ăâ¬ăÕ

ÅČóÚ÷È×÷ÈäúÜæòÂêÔ°ÃîÈÛääÉùáòÔÒ°  

  

ÃîÿëÚîĀÚñëČóìäòÛÚČóăÜÜäñãùÂÖ°ĂË 

 

 ÉóÂÝæÂóäé÷ÂêóßÛè¬óÝúØöćÌøĈîÝòÂîõÚØäöã°ëóâóä×ĀÛ¬ÈăÕØòĈÈìâÕ 4 Âæù¬â Ì÷ćÈâöÅèóâËîÛØöćĀÖÂÖ¬óÈÂòÚ

îîÂăÜ āÕãÉñĂËÂæãùØÙ°ë¬èÚÜäñëâØóÈÂóäÖæóÕ(4P’s) ĂÚÂóäÚČóÝæÂóäèõÿÅäóñì°ăÜÜäñãùÂÖ°ÕòÈÖ¬îăÜÚöĈ  
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Âæù¬âØöć 1 ìäøîÂæù¬âÿÚÚÅùÔáóßăâ¬ÿÂöćãÈäóÅó Âæù¬âÚöĈ ãîâäòÛäóÅóÝòÂîõÚØäöã°ØöćâöäóÅóëúÈăÕ āÕãëõÚÅó

ÖîÈâöÅùÔáóß ëóâóä×ĀãÂÖóâë¬èÚÝëâØóÈÂóäÖæóÕÕòÈÚöĈ 

Product ÿÚøćîÈÉóÂÅÚÂæù¬âÚöĈÖîÈÂóäëõÚÅóØöćâöÅùÔáóß âöèòÚØöćÝõÖ èòÚØöćìâÕîóãùØöćËòÕÿÉÚ āÕãăâ¬

ÉČóÿÜĆÚÖîÈÿÜĆÚëõÚÅóØöćâöãöćìîĂÚØîÈÖæóÕ É÷ÈÅèäâöØČóÿäøćîÈäóèÂóäÝæõÖØöćâöÅùÔáóßÿßøćîëøćîĂìÿìĆÚ×÷ÈÅèóâÿîó

ĂÉĂë¬ÖòĈÈĀÖ¬ÿäõćâÜæúÂ ÉÚ×÷ÈÿÂĆÛÿÂöćãè ĀæñÚČóâóÛääÉùÃóãĂìÂòÛæúÂÅó āÕãÖîÈâöÂóääñÛùèòÚØöćÝæõÖĀæñèòÚØöć

ìâÕîóãùØöćËòÕÿÉÚ 

Price ëóâóä×ÂČóìÚÕäóÅóëúÈăÕĂìÅùâÂòÛØöćæÈØùÚĂìăÕâóÖäÑóÚĀæñÅùÔáóß ĀÖ¬ÂĆÖîÈĂìâöÅèóâ

ÿìâóñëâÅùâÅ¬óĀÂ¬ÂóäØöćÝúÛäõāáÅÉñÿæøîÂÌøĈî 

Place Ë¬îÈÂóäÉòÕÉČóìÚ¬óãØöćÿìâóñëâÂòÛÅÚÂæù¬âÚöĈÅèäÉñèóÈÉČóìÚ¬óãĂÚìóÈëääßëõÚÅóËòĈÚÚČóØòćèăÜ 

ĀæñÿßõćâèóÈĂÚäóÚÅóëñÕèÂÌøĈîĂìâóÂãõćÈÃ÷ĈÚ 

Promotion ÿßøćîã÷ÕÑóÚæúÂÅóÂæù¬âÚöĈÿîóăè ÅèäØČóÛòÖäëâóËõÂĂìÂòÛæúÂÅó ĀæñâöÛòÖäëñëâĀÖâÿßøćî

Õ÷ÈÕúÕĂìæúÂÅóÿÂĆÛĀÖâÿîóăèĀæÂë¬èÚæÕ Ë¬èãāÚâÚóèĂìâöÅèóâîãóÂÉñâóÌøĈîëõÚÅóØöćäóÚÿäóâóÂãõćÈÃ÷ĈÚ 

Âæù¬âØöć 2 ìäøîÂæù¬âÿÚÚÛäõÂóä Âæù¬âÚöĈĂìÅèóâëČóÅòÎÿäøćîÈâöÛäõÂóäÉòÕë¬È×÷ÈØöć ëóâóä×ĀãÂÖóâ

ë¬èÚÝëâØóÈÂóäÖæóÕăÕÕòÈÚöĈ 

Product ëČóìäòÛæúÂÅóÂæù¬âÚöĈăâ¬ăÕÿÚÚÕóÚäúÜĀÛÛÃîÈÛääÉùáòÔÒ° ĀÖ¬ÅèäØČóëõÚÅóĂìâöÅùÔáóßâö

ÂóääñÛùèòÚØöćÝæõÖ èòÚìâÕîóãùØöćËòÕÿÉÚ ĀæñÿÜĆÚãöćìîØöćÿËøćî×øîăÕ  

Price äóÅóØöćÂæù¬âÚöĈÉñãîâäòÛăÕÅøî äóÅóØöćăâ¬ëúÈÉÚÿÂõÚăÜ âöØòĈÈÅùÔáóßĀæñäóÅóØöćÿìâóñëâ 

Place Ë¬îÈØóÈÂóäÉòÕÉČóìÚ¬óãÃîÈÅÚÂæù¬âÚöĈÿÚÚÅøîäóÚØöćâöÛäõÂóäÉòÕë¬È×÷ÈØöć ÿßäóñÊñÚòĈÚăâ¬

ÉČóÿÜĆÚÖîÈâöÂóäèóÈÉČóìÚ¬óãĂÚìóÈëääßëõÚÅó ìäøîäóÚëñÕèÂÌøĈî 

Promotion ë¬ÈÿëäõâÂóäÃóãëČóìäòÛÅÚÂæù¬âÚöĈ Åøî ÿâøćîëòćÈÌøĈîëõÚÅóÿÂõÚäóÅóØöćØóÈäóÚăÕÖòĈÈăè Éñâö

ë¬èÚæÕÅ¬óÉòÕë¬ÈëČóìäòÛæúÂÅó 

Âæù¬âØöć ƙ ìäøîÂæù¬âÿÚÚáóßæòÂêÔ° Âæù¬âÚöĈĂìÅèóâëČóÅòÎĂÚÿäøćîÈäúÜæòÂêÔ°ÃîÈÛääÉùáòÔÒ°âóÂÿÜĆÚ

ßõÿéê É÷Èëóâóä×ĀãÂÖóâë¬èÚÝëâØóÈÂóäăÕÕòÈÚöĈ 

Product ëČóìäòÛæúÂÅóÂæù¬âÚöĈÅ¬îÚÃóÈÿÚÚÕóÚäúÜæòÂêÔ°ÃîÈÛääÉùáòÔÒ° ÖîÈßãóãóâîîÂĀÛÛÛääÉù

áòÔÒ°ØöćâöÅèóâßõÿéêÚ¬óÕ÷ÈÕúÕĂÉĀÖÂÖ¬óÈÉóÂÛääÉùáòÔÒ°ØòćèąăÜ  

Price ĂÚÂæù¬âÚöĈãîâäòÛäóÅóëúÈăÕ Ì÷ćÈÂĆëîÕÅæîÈäúÜĀÛÛÛääÉùáòÔÒ°ØöćĀÜæÂĂìâ¬  

Place Ë¬îÈØóÈÂóäÉòÕÉČóìÚ¬óãÅèäîãú¬ĂÚìóÈëääßëõÚÅóËòĈÚÚČó ĀæñâöÉòÕÉČóìÚ¬óãÝ¬óÚØóÈ

îõÚÿÖîä°ÿÚĆÖ  

Promotion Âóäë¬ÈÿëäõâØóÈÂóäÖæóÕĂÚæúÂÅóÂæù¬âÚöĈ ÅèäâöāÜäāâËòćÚØöćìæóÂìæóã îóØõÿË¬Ú âöÂóä

ÉòÕËùÕÝòÂîõÚØäöã°āÕãîîÂĀÛÛĂìëèãÈóâ ĀÜæÂĂìâ¬ âöÉòÕØČóÛòÖäëâóËõÂ ĀæñâöāÜäāâËòćÚ  1 Ā×â 1 ØùÂą

ÿÕøîÚ ÿÜĆÚÖÚ 
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Âæù¬â ƚ ìäøîÂæù¬âÿÚÚëñÕèÂäóÅóăâ¬ĀßÈ ÿÚÚÿÕõÚØóÈăÜÿæøîÂÌøĈîăÕëñÕèÂ äóÚÅóìóÿÉîăÕÈ¬óã 

Product ëČóìäòÛæúÂÅóÂæù¬âÚöĈÕóÚëõÚÅóÅèäâöÅùÔáóßĀæñâöÅùÔÅ¬ó ÿäöãÛÈ¬óã ÉòÕÿäöãÈăèÿÜĆÚ

ìâèÕìâú¬ëóâóä×ÿæøîÂÌøĈîăÕÈ¬óã  

Price ĂÚÂæù¬âÚöĈãîâäòÛäóÅóÜóÚÂæóÈ ĀßÈÿÂõÚÅèóâÿìâóñëâÂĆÉñăâ¬ëóâóä×ÃóãÂòÛæúÂÅóÂæù¬âÚöĈăÕ  

Place Ë¬îÈØóÈÂóäÉòÕÉČóìÚ¬óãÅèäîãú¬ĂÚìóÈëääßëõÚÅóËòĈÚÚČó ÅèäèóÈÉČóìÚ¬óãĂÚäóÚÅóØöćëóâóä×

ăÜßÛÿÉîăÕÈ¬óã âöÿèĆÛăÌÖ°ÃîÈäóÚÅóÝ¬óÚØóÈ Facebook ìäøî Instagram 

Promotion Âóäë¬ÈÿëäõâØóÈÂóäÖæóÕĂÚæúÂÅóÂæù¬âÚöĈ ÅèäâöāÜäāâËòćÚØöćìæóÂìæóã îóØõÿË¬Ú âöÉòÕØČó

ÛòÖäëâóËõÂ ĀæñâöāÜäāâËòćÚ  1 Ā×â 1 ØùÂąÿÕøîÚ ÿÜĆÚÖÚ 

 

ÃîÿëÚîĀÚñëČóìäòÛÂóäØČóèõÉòãÅäòĈÈÖ¬îăÜ 

 

ÉóÂÂóäé÷ÂêóĂÚÅäòĈÈÚöĈÿäøćîÈ ßåÖõÂääâØöćâöÝæÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã° ăÕØČóÂóäëù¬âÖòèîã¬óÈĀÅ¬ĂÚ

ÿÃÖÂäùÈÿØßâìóÚÅä É÷ÈîóÉăÕÃîâúæØöćãòÈăâ¬ËòÕÿÉÚâóÂ É÷ÈÅèäâöÂóäé÷ÂêóĂÚßøĈÚØöćĂÚÉòÈìèòÕîøćÚą ìäøîáóÅîøćÚ 

ÿßäóñÂóäÕČóäÈËöèõÖĂÚĀÖ¬æñáúâõáóÅÂĆâöÅèóâĀÖÂÖ¬óÈÂòÚîîÂăÜ ÜòÉÉòãØöćâöÝæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÂĆÉñë¬ÈÝæ

ĀÖÂÖ¬óÈÂòÚîîÂăÜîöÂÕèã 
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ÿîÂëóäĀæñëõćÈîóÈîõÈ 

 

Âòæãó èóÚõËã°ÛòÎËó. 2549. ÂóäèõÿÅäóñì°ë×õÖõÃòĈÚëúÈÕèã SPSS for windows. ßõâß°ÅäòĈÈØöć 5. 

 áóÅèõËóë×õÖõ ÅÔñßóÔõËãéóëÖä°ĀæñÂóäÛòÎËö ÉùíóæÈÂäÔ°âìóèõØãóæòã, ÂäùÈÿØßð. 

ÑäõÚÕó Åæ¬îÈĀÅæè. ƘƛƛƘ. ßåÖõÂääâĀæñÜòÉÉòãØöćâöîõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÝòÂîõÚØäöã°ÃîÈÝúÛäõāáÅ 

ØöćØĆîÜë° ÌúÿÜîä°âóä°ÿÂĆÖĂÚÂäùÈÿØßâìóÚÅä. Âóäé÷ÂêóÅÚÅèóÕèãÖÚÿîÈèõØãóéóëÖäâìóÛòÔÒõÖ 

ëóÃóÿéäêÑéóëÖä°ÿÂêÖä, âìóèõØãóæòãÿÂêÖäéóëÖä°. 

ÔòÑÙöä°  éõèÿÕËÿÉäõÎèÈê°. 2555. ÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîÝòÂîõÚØäöã°ÉóÂäóÚâúæÚõÙõāÅäÈÂóäìæèÈ ĂÚÿÃÖ 

 ÂäùÈÿØßâìóÚÅä. èõØãóÚõßÚÙ°èõØãóéóëÖä°âìóÛòÎÒõÖ ëóÃóèõËóë¬ÈÿëäõâÂóäÿÂêÖä,  

âìóèõØãóæòãÿÂêÖäéóëÖä° 

ÛäõêòØ ÿØÚÿÌĆÚÖ°(ÜäñÿØéăØã) ÉČóÂòÕ. 2556. ÅèóâÚõãâÂòÛÂóäÜæúÂÝòÂäñÛÛÿÂêÖäîõÚØäöã°ĂÚÜòÉÉùÛòÚ  

(Online).  

 https://guru.sanook.com/4528/, 31 ÖùæóÅâ 2560. 

ßÈäñáö éäöëèòëÕõċ. 2560. ÂóäèõÿÅäóñì°ÂóäÉòÕÂæù¬â. ÂäùÈÿØßâìóÚÅä.  

ĀßäáòØä ãîÕĀÂè. 2555. ØòéÚÅÖõìäøîÿÉÖÅÖõ (Attitude) (Online). 

 https://www.gotoknow.org/posts/280647, 6 ßåéÉõÂóãÚ 2560 

äòÑèòËä°  ßòÓÚÉõäñäùÉÚ°. 2557. ØåêÏößåÖõÂääâÝúÛäõāáÅ (The Theory of Consumer Behavior) 

(Online). 

 http://poundtv5 .blogspot.com/2 0 1 4 /1 0 /theory-of-consumer-behavior.html, 6 

ßåéÉõÂóãÚ 2560. 

äóË éõäõèòÓÚ°. 2560. ØåêÏöÿÂöćãèÂòÛÂóäÖòÕëõÚĂÉÌøĈî (Online).  

 https://doctemple.wordpress.com/2017/01/25/, 6 ßåéÉõÂóãÚ 2560. 

èäßääÔ  îõÚèñêó. ƘƛƛƗ. ßåÖõÂääâÂóäÌøĈîÌČĈóÿÅäøćîÈÕøćâËóÿÃöãèāîîõËõÃîÈÝúÛäõāáÅĂÚÿÃÖ 

ÂäùÈÿØßâìóÚÅä. ëóäÚõßÚÙ°ÛäõìóäÙùäÂõÉâìóÛòÎÒõÖ ëóÃóèõËóÂóäÖæóÕ,  

âìóèõØãóæòãéäöÚÅäõÚØäèõāäÓ. 

éõäõèääÔ ÿëäöäòÖÚ° ĀæñÅÔñ. 2541. ÂóäÛäõìóäÂóäÖæóÕãùÅĂìâ¬. ÂäùÈÿØßâìóÚÅä.  

ÛäõêòØ Ùöäñàõæ°âĀæñăÌÿØĆÂÌ° ÉČóÂòÕ. 

éõāëáó  îùØõéëòâßòÚÙ°Âùæ. Ƙƛƛƙ. ÜòÉÉòãØöćë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉÌøĈîÌČĈóĂÚÙùäÂõÉîîÚăæÚ° Group Buying.  
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Âóäé÷ÂêóÅÚÅèóÕèãÖÚÿîÈèõØãóéóëÖäâìóÛòÔÒõÖ ëóÃóÛäõìóäÂóäÖæóÕ,  

âìóèõØãóæòãÙääâéóëÖä° 

éúÚã°ÜÐõÛòÖõÂóäÃîâúæÂóäÖæóÕëõÚÅóÿÂêÖäîõÚØäöã°. â.Ü.Ü. ëõÚÅóÿÂêÖäîõÚØäöã° : āîÂóëÃîÈăØãĂÚ 

ÖæóÕāæÂ (Online).  

 www.organic.moc.go.th, 4 ßåéÉõÂóãÚ 2560. 

ëìÂäÔ°ÂäöÚÿÚØ ÉČóÂòÕ. 2559. áóßäèâë×óÚÂóäÔ°ÿÂêÖäîõÚØäöã°ăØã 2559 (Online). 

 http://www.greennet.or.th/article/411, 4 ßåéÉõÂóãÚ 2560. 

ëìÂäÔ°ÂäöÚÿÚØ ÉČóÂòÕ. â.Ü.Ü. ÝúÛäõāáÅîîä°ĀÂÚõÅĂÚÜäñÿØéăØã: ÛØèõÿÅäóñì° (Online). 

 http://www.greennet.or.th/article/1781, 4 ßåéÉõÂóãÚ 2560. 

îîâÕóè ßõæóÕó. ƘƛƛƝ. ØòéÚÅÖõ ĀæñÜòÉÉòãØöćâöîõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÝòÂÜæîÕëóäßõêÃîÈÝúÛäõāáÅ 

ĂÚîČóÿáîâòÎÉóÅöäö ÉòÈìèòÕÃîÚĀÂ¬Ú. èõØãóÚõßÚÙ°ÛäõìóäÙùäÂõÉâìóÛòÎÒõÖ ëóÃóÛäõìóäÙùäÂõÉ, 

âìóèõØãóæòãÿÂêÖäéóëÖä°. 
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áóÅÝÚèÂ 
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ĀÛÛëîÛ×óâ 

ÿäøćîÈ  ßåÖõÂääâÝúÛäõāáÅØöćë¬ÈÝæÖ¬îÂóäÌøĈîÃîÈÝòÂîõÚØäöã°  ĂÚÿÃÖÂäùÈÿØßâìóÚÅä 

ÅČóËöĈĀÉÈ  ĀÛÛëîÛ×óâÚöĈÿÜĆÚÃîâúæë¬èÚìÚ÷ćÈĂÚÂóäØČóÅÚÅèóîõëäñ Ì÷ćÈÿÜĆÚë¬èÚìÚ÷ćÈÃîÈìæòÂëúÖäèõØãóéóëÖä

âìóÛòÔÒõÖ ëóÃóèõËóÙùäÂõÉÂóäÿÂêÖä âìóèõØãóæòãÿÂêÖäéóëÖä° èõØãóÿÃÖÛóÈÿÃÚ 

 ØòĈÈÚöĈÃîâúæë¬èÚÛùÅÅæØöćăÕäòÛÉóÂÂóäÖîÛĀÛÛëîÛ×óâØòĈÈìâÕÉñ×úÂÿÂĆÛÿÜĆÚÅèóâæòÛăâ¬âöÂóä

ÿÜõÕÿÝãĂÕą ĀÖ¬ÉñäèÛäèâèõÿÅäóñì°ĀæñÿÝãĀßä¬ÝæÈóÚèõÉòãĂÚáóßäèâÿØ¬óÚòĈÚ ÿßøćîé÷ÂêóĀæñÿÜĆÚÜäñāãËÚ°

ØóÈÕóÚèõËóÂóäÖ¬îăÜ āÕãĂÅä¬ÃîÅèóâä¬èââøîÉóÂÝúÖîÛĀÛÛëîÛ×óâÖîÛÅČó×óâÖóâÅèóâÿÜĆÚÉäõÈ 

ăÖä¬ÖäîÈîã¬óÈ×öć×èÚ ÿßøćîÜäñāãËÚ°ĂÚÂóäé÷ÂêóÖ¬îăÜ ÃîÃîÛßäñÅùÔăè Ô ØöćÚöĈ 

ë¬èÚØöć Ɨ  ÅùÔæòÂêÔñØóÈÜäñËóÂäéóëÖä°ÃîÈÝúÖîÛĀÛÛëîÛ×óâ 

ë¬èÚØöć Ƙ  ÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂÌøĈî 

ë¬èÚØöć ƙ  ßåÖõÂääâÂóäÌøĈîÝòÂîõÚØäöã° 

ë¬èÚØöć Ɨ ÅùÔæòÂêÔñØóÈÜäñËóÂäéóëÖä°ÃîÈÝúÖîÛĀÛÛëîÛ×óâ 

1. ÿßé 

 Ëóã   ìÎõÈ 

2. îóãù 

 15 – 24 Üö  25 – 34 Üö 

 35 – 44 Üö  45 – 54 Üö 

 55 ÜöÃ÷ĈÚăÜ 

3. ë×óÚáóß 

 āëÕ   ëâäë  ìã¬óäóÈ 

4. ÉČóÚèÚëâóËõÂĂÚÅäîÛÅäòè …………………. ÅÚ 

5. äñÕòÛÂóäé÷Âêó 

 ÖČćóÂè¬óÜäõÎÎóÖäö 

 ÜäõÎÎóÖäö 

 ëúÈÂè¬óÜäõÎÎóÖäö 

6. îóËöß 

 ÚòÂÿäöãÚ / ÚòÂé÷Âêó  äòÛäóËÂóä / ßÚòÂÈóÚäòÑèõëóìÂõÉ 

 ßÚòÂÈóÚÛäõêòØÿîÂËÚ  ÜäñÂîÛÙùäÂõÉë¬èÚÖòè 

 îøćÚą.........................(āÜäÕäñÛù) 
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7. äóãăÕÿÊæöćãÖ¬îÿÕøîÚ 

 ÖČćóÂè¬óìäøîÿØöãÛÿØ¬ó ƛ,ƖƖƖ ÛóØ  5,001 – 10,000 ÛóØ 

 10,001 · 15,ƖƖƖ ÛóØ   15,001 · 20,ƖƖƖ ÛóØ 

 20,ƖƖƗ ÛóØÃ÷ĈÚăÜ 

8. ÈóÚîÕõÿäÂ 

 ÜæúÂÖÚăâ   ÿæ¬Ú Social 

 àòÈÿßæÈ    ËîÜÜõĈÈ 

 î¬óÚìÚòÈëøî / Blog / ÛØÅèóâ îøćÚą...................... 

9. ÿßÉØöćËîÛî¬óÚ 

 ÿßÉÿÂöćãèÂòÛîóìóä (ÿË¬Ú ìâöâöìâî , Starving Time ÿäøćîÈÂõÚÿäøćîÈĂìÎ¬ , ÂõÚÃóèÂòÚ ðæð) 

 ÿßÉØöćÿÂöćãèÂòÛëùÃáóß (ÿË¬Ú ëùÃáóßÕöèòÚæñ Ɨ ÚóØö , Booky Healthy World , CU.FITGIRL ðæð) 

 ÿßÉØöćÿÂöćãèÂòÛÅèóâÈóâ (ÿË¬Ú äöèõèèÚăÜ , BORN TO REVIEW ðæð) 

ë¬èÚØöć 2 ÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕØöćâöîõØÙõßæÝæÖ¬îÂóäÿæøîÂÌøĈî 

 ĂÚë¬èÚØöć Ƙ ÚöĈ ĂìÝúÖîÛĀÛÛëîÛ×óâĂìĂë¬ÖòèÿæÃÿäöãÈæČóÕòÛÅèóâëČóÅòÎÃîÈÜòÉÉòãØöćâöÝæĀÖ¬æñÕóÚ

ĂÚÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîÝòÂîõÚØäöã°ÃîÈØ¬óÚ āÕã 

 5 = ëČóÅòÎâóÂØöćëùÕ ,4 = ëČóÅòÎâóÂ ,3 = ëČóÅòÎÜóÚÂæóÈ ,2 = ëČóÅòÎÚîã ,1 = ëČóÅòÎÚîãØöćëùÕ  

ÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕ äñÕòÛÅèóâëČóÅòÎ 

ÕóÚÝæõÖáòÔÒ° 

1.  ÝòÂîõÚØäöã°âöÅèóâëÕĂìâ¬ ëöëòÚÚ¬óäòÛÜäñØóÚ  

2.  âöèòÚØöćÝæõÖ ĀæñèòÚØöćìâÕîóãùäñÛùØöćËòÕÿÉÚ  

3.  âöãöćìîäñÛùËòÕÿÉÚ   

4.  âö QR Code ØöćĂìĀëÂÚÿßøćîÕúØöćâóÃîÈÝòÂîõÚØäöã°ØöćÉñÌøĈîăÕ  

5.  âöÖäóäòÛäîÈâóÖäÑóÚëõÚÅóÿÂêÖäîõÚØäöã° ÿË¬Ú 
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6.  âöÛääÉùáòÔÒ°ëèãÈóâ Õ÷ÈÕúÕÚ¬óÌøĈî āÕãâöĂìØ¬óÚÿæøîÂÕòÈÖ¬îăÜÚöĈ  

(ĂìÝúÖîÛĀÛÛëîÛ×óâÿæøîÂÛääÉùáòÔÒ°ØöćÕ÷ÈÕúÕ Ú¬óÌøĈîâóÂØöćëùÕâó Ɨ îã¬óÈ) 

6.1 ÛääÉùîãú¬ĂÚÂæ¬îÈÂäñÕóê 

                        
6.2 ÛääÉùîãú¬ĂÚÂäñÜ¯îÈ  

                          
6.3 ÛääÉùĂÚ×ùÈăÛāîßæóëÖõÂ 

                         
6.4 ÛääÉùĂÚ×ùÈÌõÜæĆîÅ 

                           
6.5 ÛääÉùĂÚÂæ¬îÈăÛāîßæóëÖõÂ 
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 ÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕ äñÕòÛÅèóâëČóÅòÎ 

ÕóÚäóÅó 

7.    äóÅóÝòÂîõÚØäöã°ăâ¬ÿÂõÚ ƘƟ ÛóØ  

8.    äóÅó ƙƖ · ƚƛ ÛóØ  

9. äóÅóâóÂÂè¬ó ƚƛ ÛóØÃ÷ĈÚăÜ  

10. ×óÌøĈîÉČóÚèÚÿãîñÉñâöäóÅóë¬È  

ÜòÉÉòãë¬èÚÝëâØóÈÂóäÖæóÕ äñÕòÛÅèóâëČóÅòÎ 

ÕóÚë×óÚØöćÂóäÉòÕÉČóìÚ¬óã 

11. âöÉòÕÉČóìÚ¬óãØóÈîîÚăæÚ°   

12. âöÉČóìÚ¬óãĂÚìóÈëääßëõÚÅó ĀæñÌùÜÿÜîä°âóä°ÿÂĆÖËòĈÚÚČóØòćèăÜ  

13. âöÂóäÉòÕÿäöãÈăèÿÜĆÚìâèÕìâú¬ÃîÈÝòÂËÚõÕÖ¬óÈą  

14. âöØöćÉîÕä×ØöćÂèóÈÃèóÈ ëñÕèÂëÛóã  

15. ëóâóä×ÿÕõÚØóÈăÜÿæøîÂÌøĈîăÕîã¬óÈëñÕèÂ äóÚÅóìóÿÉîăÕÈ¬óã  

ÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ 

16. âöÂóäØČóÛòÖäëâóËõÂĂìÂòÛæúÂÅóÜäñÉČó āÕã ÿâøćîæúÂÅóÌøĈîÅäÛ ƘƖƖ 

ÛóØÉñăÕäòÛë¬èÚæÕ ƛ % 

 

17. ĂÚ Ɨ ëòÜÕóì°ÉñâöÂóäÉòÕāÜäāâËòćÚ Ɨ Ā×â Ɨ  

18. âöÂóäÉòÕ Box Set ËùÕÝòÂîõÚØäöã°ĂÚäóÅóßõÿéêĂìÂòÛæúÂÅóØöćÿÜĆÚ

ëâóËõÂ 

 

 

19. âöÛäõÂóäÉòÕë¬È×÷ÈØöć ÿâøćîÌøĈîÅäÛÖóâäóÅóØöćØóÈäóÚÂČóìÚÕăè  

20. âöÿßÉØóÈ Facebook ìäøî Instagram ĂìæúÂÅóăÕëóâóä×

ÖõÕÖóâÃ¬óèëóä ìäøîăÕäòÛëõØÙõÜäñāãËÚ°ÃîÈäóÚÅó 
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ë¬èÚØöć ƙ ßåÖõÂääâÂóäÌøĈîÝòÂîõÚØäöã° 

1. ×óØ¬óÚÚ÷Â×÷È”ÝòÂîõÚØäöã°”Ø¬óÚÉñÚ÷Â×÷Èîñăä ? 

        ëùÃáóßÕö ä¬óÈÂóãĀÃĆÈĀäÈ 

 ÜæîÕáòã ÜæîÕëóäßõê ƗƖƖ% 

 äòÂÙääâËóÖõ 

 ëÕĂìâ¬ äëËóÖõîä¬îã 

 îøćÚą ................................ 

2. āÕãÜÂÖõØ¬óÚÿÅãÌøĈîÝòÂîõÚØäöã°ìäøîăâ¬ 

 ÿÅã 

 ăâ¬ÿÅã (ĂìÃóâăÜØČóÃî 4,5,12,13,14,15) 

3. ÿìÖùÝæĂÕØöćØČóĂìØ¬óÚÌøĈîÝòÂîõÚØäöã° (ĂìÃóâăÜØČóÃî Ɯ) 

âòćÚĂÉè¬óÜæîÕáòãÂè¬óÝòÂØòćèăÜ 

îãóÂâöëùÃáóßÕö 

ÖóâÂäñĀëëòÈÅâ 

îøćÚą................................... 

4. ÿìÖùĂÕØöćØČóĂìØ¬óÚăâ¬ÌøĈîÝòÂîõÚØäöã° 

 äóÅóĀßÈ 

 ăâ¬ØäóÛ×÷ÈÜäñāãËÚ°ÃîÈÝòÂîõÚØäöã° 

 ăâ¬ÿìĆÚè¬óÝòÂîõÚØäöã°ÂòÛÝòÂØòćèăÜĀÖÂÖ¬óÈÂòÚãòÈăÈ 

 îøćÚą................................. 

5. Āæè×óâöÂóäë¬Èÿëäõâ ìäøîĂìÅèóâäúÿßõćâÿÖõâÿÂöćãèÂòÛÝòÂîõÚØäöã° Ø¬óÚÉñìòÚâóÌøĈîÝòÂîõÚØäöã°ìäøîăâ¬  

  ÌøĈî 

 ÿÊãą  

 ăâ¬ÌøĈî 

6. Åèóâ×öćĂÚÂóäÌøĈîÝòÂîõÚØäöã°ÃîÈØ¬óÚ 

1 – 3 ÅäòĈÈ/ÿÕøîÚ 

4 – 6 ÅäòĈÈ/ÿÕøîÚ 
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7 – 9 ÅäòĈÈ/ÿÕøîÚ 

âóÂÂè¬ó 9 ÅäòĈÈ/ÿÕøîÚ 

7. ÿâøćîØ¬óÚÌøĈîÝòÂîõÚØäöã° 1 ÅäòĈÈØ¬óÚÉñÛäõāáÅÝòÂîõÚØäöã°ìâÕáóãĂÚÂöćèòÚ 

............................................................. (āÜäÕäñÛù) 

8. äóÅóÿÊæöćãÖ¬îÅäòĈÈĂÚÂóäÌøĈîÝòÂîõÚØäöã° 

ÖČćóÂè¬óìäøîÿØ¬óÂòÛ 40 ÛóØ 

41 – 60 ÛóØ 

61 – 80 ÛóØ 

81 ÛóØÃ÷ĈÚăÜ 

9. Ø¬óÚÌøĈîÝòÂîõÚØäöã°ĂÚë×óÚØöćÉČóìÚ¬óãĂÕâóÂØöćëùÕ 

ÌùÜÿÜîä°âóä°ÿÂĆÖ 

 ÖæóÕÚòÕØòćèăÜ 

Lemon Farm ,äóÚāÅäÈÂóäìæèÈ ÿÜĆÚÖÚ 

îøćÚą.............................. 

10. Ë¬èÈÿèæóĂÕØöćØ¬óÚÉñăÜÿæøîÂÌøĈîÝòÂîõÚØäöã°âóÂØöćëùÕ 

Ë¬èÈÿËó (Â¬îÚ 11.30 Ú.) 

Ë¬èÈÂæóÈèòÚ (11.30 Ú. – 13.00 Ú.) 

Ë¬èÈÛ¬óã (Ɨƙ.ƖƗ · ƗƜ.ƖƖ Ú.) 

Ë¬èÈÿãĆÚ (ìæòÈ 16.00 Ú.) 

11. ÝòÂîõÚØäöã°ËÚõÕĂÕØöćØ¬óÚÿæøîÂÌøĈîÛ¬îãâóÂØöćëùÕ 

ÝòÂëæòÕ (ÿË¬Ú ÂäöÚāî®Å ÿäÕāî®Å ÂäöÚÅæîë ðæð) 

ÖÚìîâ ÝòÂËö  

ßäõÂ âñÚóè 

ÝòÂÛùÈ ÝòÂÅñÚó ÝòÂÂèóÈÖùÈ ÝòÂÜèãÿæÈ  

ÝòÂÂóÕÃóè ÝòÂÂñìæČćó 

âñäñ ìòèăËÿØó ĀÅäîØ 

îøćÚą.................................. 
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12. ÜòÉÉòãØöćâöë¬èÚëČóÅòÎÖ¬îÂóäÿæøîÂÌøĈîÝòÂîõÚØäöã°ÃîÈØ¬óÚ 

ÅäîÛÅäòè 

ÿßøćîÚ  

ĀàÚ 

ëøćîØóÈîîÚăæÚ° 

āØäØòéÚ° 

ìÚòÈëøî/ÚõÖãóëóä 

îøćÚą................................. 

13. Ø¬óÚÉñÅõÕ×÷ÈÝòÂîõÚØäöã°ÿÜĆÚîòÚÕòÛĀäÂÿâøćîÖîÈÂóäØöćÉñÌøĈîÝòÂĂË¬ìäøîăâ¬ 

 ĂË¬ 

 ăâ¬ĂË¬ 

14. ĀÚèāÚâÅäòĈÈÖ¬îăÜ Ø¬óÚÉñÌøĈîÌČĈóÝòÂîõÚØäöã°îöÂìäøîăâ¬ 

 ÌøĈîĀÚ¬ÚîÚ 

 ăâ¬ĀÚ¬ĂÉ 

 ăâ¬ÌøĈîĀÚ¬ÚîÚ 

15. ĀæèØ¬óÚÉñĀÚñÚČóĂìÝúîøćÚâóäòÛÜäñØóÚĀæñÌøĈîÝòÂîõÚØäöã°ìäøîăâ¬ 

 ĀÚñÚČó  

 ăâ¬ĀÚñÚČó  

ÜòÎìó / ÃîÿëÚîĀÚñ 

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

............................................................................................................................................................

....................................................................................................................................................... 

 

ÃîÃîÛÅùÔĂÚÅèóâä¬èââøîØöćØ¬óÚăÕÿëöãëæñÿèæóĂìÃîâúæØöćÿÜĆÚÜäñāãËÚ°ĀÂ¬Âóäé÷ÂêóĂÚÅäòĈÈÚöĈ 
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ÜäñèòÖõÂóäé÷Âêó ĀæñÂóäØČóÈóÚ 

 

 

Ëøćî – ÚóâëÂùæ    ÚóÈëóèÿîøĈîÂóäã°  ÿÉäõÎëè¬óÈ 

èòÚ ÿÕøîÚ Üö ØöćÿÂõÕ    èòÚØöć 14 ÿÕøîÚÿâêóãÚ ß.é. 2537 

ë×óÚØöćÿÂõÕ    ÉòÈìèòÕÂäùÈÿØßâìóÚÅä 

ÜäñèòÖõÂóäé÷Âêó    èõØãóéóëÖäÛòÔÒõÖ ëóÃóßòÓÚóÂóäÿÂêÖä 

     ë×óÛòÚÿØÅāÚāæãößäñÉîâÿÂóÿÉóÅùÔØìóäæóÕÂäñÛòÈ 

ÖČóĀìÚ¬ÈìÚóØöćÂóäÈóÚÜòÉÉùÛòÚ  ÝúË¬èãÝúÉòÕÂóä 

ë×óÚØöćØČóÈóÚ    ÛäõêòØ ëÚõØăØã ÉČóÂòÕ  

 


